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penetrates fabrics 
fast to give you cleaner work! 


Wyandotte representative will be happy to demon- 
strate. Call him, today. Wyandotte Chemicals Corpo- 
ration, Wyandotte, Michigan. Also Los Nietos, Cali- 
fornia; and Atlanta, Georgia. Offices in principal cities. 


This drop of SkorTex® solution demonstrates an im- 
portant point of superiority. Fast, total penetration 
of fabrics. You need it for effective cleaning action. 
You get it with Skxorrex. You don’t get it with 
ordinary synthetics. 

Try Sxortex. It’s CMC-promoted for maximum soil 
suspension and whiteness retention, It’s free-rinsing 
in cold water, and is excellent for use in hard 
water. It’s safe on all fabrics. You can use it alone, 
as a complete product on medium soil, or with 
Apacue® or ArLAC® builders on heavy soil. SkorTex 
van also be used in conjunction with soap. Your 


ya dotte CHEMICALS 


J. B. FORD DIVISION 


Specialists in laundry washing products 





CUT YOUR COSTS ... IMPROVE QUALITY 
... With these BISHOP{ SPECIALTIES 


BISHOP BAG-0-TERIAS® 
BISHOP BUTTONER POSTS 
BISHOP CLOTHES CARTS 
BISHOP COLLAR-FORMERS 
BISHOP GARMENT RACKS 
BISHOP HANDLING TRUCKS 
BISHOP IRONING BOARDS 
BISHOP IRONS 
BISHOP MOBILMARKRS ® 


PRESSPLATES 


DAVIS® SINGLE PLATES 
FABRIC-SAFE ° DOUBLEPLATES® 
LUSTERPLATES® 


PRESS PADS 
CUSHNTOP® COVER & PAD SETS 


PRESS MACHINE HOSE 
BISHOP FLEXIBLE HOSE 


PRESSHEAD INSULATOR 
COMFORTOP® HEAD INSULATOR 


BISHOP PUFFERS, CLEANERS 
NECUASSEMMNOIE BISHOP PUF-FINISHERS, LAUNDRY 
Deel BISHOP RUBBER HOSE 
qT BISHOP SHIRT FOLDERS & ARMS 
BISHOP SOAP MAKERS 
u nNmo | > 4 BISHOP SORTERS, TRANSPORTERS 
L A BISHOP SORTING REEL, CLEANERS 
. Shirt Folders BISHOP SORTING REEL, LAUNDRY 
BISHOP SPOTTING ACCESSORIES 
BISHOP SPOTTING LAMP 
BISHOP SPRAY GUNS 
BISHOP-DRYCO® STEAM IRONS 


BISHOP STARCH COOKERS 
BISHOP TABLES, ALL-PURPOSE 


ASK YOUR SUPPLIER TO SHOW YOU THIS BISHOP TRUCK TUBS, CLEANERS 


BISHOP TRUCK TUBS, LAUNDRY 
CATALOG ... ORDER YOUR NEEDS FROM HIM! | UOC? TRC TUES Oh 


FOR Your OWN COPY OF THE CATALOG, i Po Rae 
BISHOP FREEMAN CO. ie 
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“Our eight Ford Panels save us an average 
of *60™ per week on gas and oil alone” 


SAYS WALTER R. BROWNHILL 
OWNER 

MODERN CLEANERS 

NEW HAVEN, INDIANA 


“In this business one must be constantly look- 
ing for ways to cut expenses. We have found 
Ford Trucks to be a big help in this direction. 
The eight F-100 Panels purchased last year 
have reduced our truck operating costs by 
more than one third. We expected to realize 
a Savings on repairs because of the newness of 
the trucks, but a closer check of the expense 


ledger shows we have also saved an average 
of $60.00 per week on gas and oil alone. 
“Our drivers travel over all kinds of roads 


within a 50-mile radius of New Haven and 
give these Ford Panels quite a workout. They 
cover as many as 600 miles per week but not 
one of them has had a road failure of any kind 
with his Ford. It’s performance like this that 


keeps us sold on Fords. 
“We take the trucks to our Ford Dealer for 
all service and maintenance. Each unit goes 


in every 30 days for a routine inspection. If 


they find anything wrong that cannot be fixed 
in an hour, we'll pull the truck out of service; 


however, our Fords are usually in the shop by 
seven and out by eight. 
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UP TO 30 MPG! 


Totally new for total savings! Ford’s new Falcon Ranchero 
delivers up to 30 miles on a gallon, yet its new 90-hp Six is 
geared to do a real job! There’s lower costs for oil, tires, 
brakes, replacement parts . . . nearly everything! 


, BIG 6-FOOT BOX! 
Now at your Ford Dealer +) Capacity is more than ample for most pickup hauls—nearly 


8 feet of load length with tailgate flat. And thanks to the 
! 


FO R D low floor height, loading and unloading is faster, easier! 
. ’ 
America's FEATURES: 


| a con lowest-priced* 


pickup truck! 


Up to 30 miles on a single gallon 


Diamond Lustre Finish needs no waxing 
Low loading height 


° Instant-lock tailgate opens, closes 
with a single, one-hand motion 
6. Roomy comfort for three adults 





- 4,000 miles between oil changes 


1 
RANCHERO 2 
4 
5 


2. 
> my) 


7. Styled to capture admiration 


*Based on a comparison of latest available manufacturers’ suggested retail 


delivered prices with standard 





See the parade of pickups during your 


The Falcon Ranchero is priced lower than any pickup in FORD DEALER'S TRADING FAIR 


America with comparable standard equipment! And that is 


just the beginning of your savings. Single-unit construction 

saves on maintenance . . . it’s tighter, quieter, with main FORD TRUCKS COST LESS 
underbody structural members zinc-coated against rust and 

corrosion. Front fenders bolt on, cost less to replace. And LESS TO BUY... LESS TO RUN 


Ranchero’s passenger-car ride and handling ease lessen 


driver fatigue. BUILT TO LAST LONGER, TOO! 


MAY, 1960 





ANITE 


the new, super heavyweight’ nylon 
by GIBRALTAR 


4 hs lt 


* 


*Guaranteed 742 pounds 
per dozen, 24”x36” size. 


Extremely heavy for long wear (71 Ibs. per doz., e Available in white or 8 chrome-dyed colors; guar- 
24x36 size) anteed never to fade or bleed. 
Unique 5 bar construction. Lock knitted and rein- 


forced: resists pin damage, does not snag buttons; 
ideal for easy, rapid pinning. 


Seams double-sewn; guaranteed not to open for COLORS “ Ss IZES 
life of net. eee ~ a 
“Gibraltarized” —— Pre-Shrunk, for maximum re- WHITE, RED, BLUE, GOLD, 14”x20" 21"*36”" 


tention of capacity and shape. 21” x 36” GRANITE GREEN, BROWN, ORANGE, =. 118x300” 24"x36" 
has same capacity after washing as 24” x 36” of VIOLET AND BLACK 21”x33” 30”x40” 


other nets. 


e FREE SAMPLE—send request on your letterhead. 





GIBRALTAR FABRICS, INC. 


254 — 36TH STREET, BROOKLYN 32, N. Y. 


GIBRALTAR’S PRODUCTS ARE SOLD THROUGH LEADING DISTRIBUTORS EVERYWHERE 
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EXCLUSIVE: Management consultant Victor Kramer is an outspoken critic 


of linen control as it exists in today’s hospitals. LM’s will want to show this article 


to their administrators 


SPECIAL REPORT on a “hot’’ market. It’s so 


new that there are now only five commercial laundries in 


this field 
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The issue 
in brief 


Automated accounting 


LJ reports a break-through made by John Carruthers 
& Company which takes the drudgery and high cost out 
of bookkeeping. The break-through centers around a 
new piece of office equipment called a punch-tape add- 
ing machine which automatically prepares “input” data 
in a form lending itself to IBM service bureau process- 
ing. Thus, even the smallest plant can enjoy the benefits 
of big-business equipment at reasonable cost. 


Linen control for hospitals 


Laundry management consultant Victor Kramer be- 
lieves linen control is nonexistent in most hospitals and 
tells why. He also gives three basic steps for making 
control a reality: (1) Delegate the authority to one 
man—preferably the laundry manager. (2) Have a 
system and make it work. (3) Use more linen, not less. 


Nuclear laundering 


The “Atoms for Peace” program puts more and more 
private industries in the position of deciding how to 
handle work garments contaminated by radioactivity. 
Commercial laundries can do this work safely by follow- 
ing certain precautions. Five commercial plants are al- 
ready in this field. An AEC license is required and LJ 
covers some of the requirements that applicants must 
meet. 


Laundry industry trends 


Tue Launpry Journat updates A. L. Christensen’s 
March story to give a year-round picture of seasonal 
variations in laundry retail sales and diversified services. 
According to this management consultant's latest report, 
sales were up 2.47 percent this February over a year ago. 


Production break-throughs 


The All-American Research Foundation, pursuing a 
project in laundermation, reports progress has been 
made to the point where flatwork items can now be 
washed, dried and ironed “in a few thousands of a 
second.” / New idea—stitching multiple layers of fabric 
—allows continuous cloth towels to be tumble-dried, 
eliminating the need for a flatwork ironer. 


Shopping center plants 


If you are thinking of opening a drycleaning outlet 
in a shopping center location, you will be interested in 
this article. It gives you some pointers on picking a lo- 
cation, leasing arrangements and rules of thumb on pro- 
duction capacity and fair rent. 


Engineering data 


Our contributing editor, Joseph McCabe, this month 
discusses some of the common problems of packaged 
boiler operations which can be minimized by proper 


water treatment. 


Convention reports 


LJ gives you on-the-spot coverage of important indus- 
try meetings across the country. This month’s issue 
includes the Massachusetts Laundryowners’ meeting in 
Boston; the DSIA diaper convention in New Orleans 
and the California Laundry and Linen Supply Associa- 
tion’s clinic in Fresno. 
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iciently 


by INTERNATIONAL SALT COMPANY 


Only one one salt dissolver delivers ty 
Saturated brine at lowest cost _ | 


It’s the Sterling Lixator—a fully automatic rock 
salt dissolver developed exclusively by I[nterna- 
tional Salt Company for making 100% saturated 
brine from economical Sterling Rock Salt. The 
Lixator needs no maintenance. And it produces a 
rock salt brine so pure and clean that it can be 
used in numerous operations formerly thought to 
require evaporated salt. Here’s why the Lixator is 
now being used in so many laundries . 


Lixator has no moving parts—nothing to get 
out of order. 


Downflow principle. After water is admitted 
into the Lixator, it flows down through the rock 
salt in the dissolving zone. 


Brine is self-filtered for maximum purity. There 
is no sand or gravel filter bed to bother with. 
Instead, rock salt crystals in the lower portion of 
the Lixator completely filter the saturated brine. 


Fully automatic. Whenever brine is drawn off, 
water is automatically admitted into the dissolving 
chamber to make more brine. Rock salt flows in 
from a Lixator hopper or down a chute from an 
overhead bin. The only requirement is to keep the 
storage section filled with Sterling Rock Salt. 


Great flexibility. The Lixator can be placed any- 

where in the laundry, at a point most convenient 

for salt delivery. Pipes deliver brine to points of use. 
Diagram of Sterling Model Lixator. This is today’s most widely used rock 
salt dissolver. It’s available in many standard sizes—from 24” to 120” in 


diameter . . . with brine-making capacities up to 6,000 gallons per hour. 
Lixators come in enameled steel, Monel metal, or corrosion-proof plastic 


. with storage hoppers (standard low-lip, wall-type, cylindrical, corner, 
etc.) to suit any plant requirement. 
For information on how your plant can save money with a Lixator, contact 


the nearest International Salt Company sales office. You can also get a free 
copy of “Brine for Today’s Industry’’—which fully describes the Lixate Process. 






































District offices: E 
International Salt Company 


Boston Dep't. LJ-560 


Buffalo i 
Charlotte Clarks Summit, Penna. 


A Diagram of Sterling Storage Lixator. Designed for Pr cl Please have representative call with fur- 
larger operations, the Storage Lixator is a combination Detroit LI ther information. 

salt storage, salt dissolving, and brine storage tank. On Newark ; 

deli i k It j loaded di ly j h : Please send free booklet, “Brine For 
elivery, Sterling Rock Salt is unloaded directly into the New Orleans CJ Today's Industries.” 

Lixator. Lixate Brine is made automatically, as it is in a — 

iladelphia 

every type of Lixator. Pittsburgh Name Company 


St. Louis 


INTERNATIONAL<“32">> SALT COMPANY | 


“A STEP AHEAD IN SALT TECHNOLOGY” 





Address. 















you earn more profit, 
when you... 


EQUIP YOUR 


THE PROOFS 
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CISSELL COIN-ME 


pushbutton 

4 -way o 
‘‘wash-rinse”’ . 
selection 


Provides “customer-selected” wash service at 
the touch of a clearly marked, color coded 
button. Your customer selects the proper 
“wash-rinse” combination for wash ’n wear 
and synthetics, color, or non-colorfast regular 
wash, and special cold water washing. Push- 
button simplicity builds customer confidence 
and assures quality results. Gives you a big 
bonus benefit, too, in hot water savings! 





> =. 


PLUS ALL THESE ADDED ADVANTAGES: 


Heavy-duty Timer Mechanism ¢ Easy Cam Cycle Adjust- 
ment ¢ Indicator Light ¢ Heavy-gauge, Cold Rolled Steel 
Construction ¢ Safety precautions against willful damage 
or theft © Trouble-free Coin Chutes ¢ Maintenance-free 
design © Simple Installation © Colors to match your 
equipment. 





CissELL 








BETTER SPEED QUEEN 

The new Speed Queen com- 
mercial washer is said to have 
been improved 15 ways. Among 
the changes noted by the 
manufacturer are a_theftproof 
lock on the agitator top, im- 
proved water inlet gap that 
insures against splash and 
backup of incoming water. 

Speed Queen Division, Mc- 
Graw Edison Company, Ripon, 
Wis. 


EQUIPMENT THERMOMETER 

Economy precision ther- 
mometers for accurately meas- 
uring temperatures of hot and 
cold water lines, heater coils 
and similar processing equip- 
ment are now available. Cases 
come in straight, regular angle 
or oblique form. 

H. O. Trerice Company, 
1420 W. Lafayette, Detroit 16, 
Mich. 


HEATER LINE ENLARGED 

The Columbia line of hot 
water heaters now includes a 
full range of sizes from 200 
to 1,000 g.p.h. at 100°F. rise. 
Heaters feature indirect heat- 
ing by means of copper coils. 

Columbia Boiler Company 
of Pottstown, Box 230, Potts- 
town, Pa. 


TEFLON VALVES 

A line of chemically inert, 
corrosion - resistant solenoid 
valves is designed for use with 
all normal AC and DC volt- 
ages. The Teflon bodies of the 
valves are said to be shock- 
resistant, pressure-proof, to out- 
perform and outlast steel. 

Valcor Engineering Corpo- 
ration, 365 Carnegie Ave., 
Kenilworth, N. J. 


AUTOMATIC PRESS CONTROL 


Pantex Manufacturing Cor- 
poration has made Fabric Feel 
control standard equipment on 
its entire line of air-operated 
drycleaning presses. Fabric Feel 
makes it easy for the operator to 
dial the correct pressure for the 
type of fabric being worked on. 

Pantex Manufacturing Cor- 
poration, P. O. Box 660, Paw- 
tucket, R. I. 


COIN-OP CONTROL 
Temco-matic will operate 
up to 52 washers and 26 driers 
from one central point. The 
new control mechanism fea- 
tures three National coin rejec- 
tors which will also provide 
change, a device to enable 
the price per load to be 
changed by flipping a switch. 
Temco Industrial, Division 


of Temco Aircraft Corporation, 
P. O. Box 6191, Dallas, Tex. 


COIN-OP WASHER-EXTRACTOR 


Able to handle 9-by-12 shag 
rugs, drapes and other large 
items, the new 25-pound Glov- 
er washer-extractor has a 20- 
minute wash-extract cycle. The 
coin-op model has an auto- 
matic door lock and automatic 
overflow. 

Bill Glover, Inc., 5204 Tru- 
man Rd., Kansas City, Mo. 


LOT COLOR TAGS 

ARMA  Lot-Control Tags 
work in color sequence on 
small lots, change color auto- 
matically and show lot color 
change numerically. Each roll 
contains 1,000 tags, 10 differ- 
ent colors, 10 successive lot 
numbers. 

Pittsburgh Tag Co., 1112 
Galveston Ave., Pittsburgh 33, 
Pa. 


COIN-METER; TIMER 

The new Cissell Coin-Meter 
and Timer boasts an 18-minute 
cycle, said to require 40 percent 
less time than conventional 
wash cycles. Other features in- 
clude push-button selection of 
combinations of wash and rinse 
water. 

W. M. Cissell Manufacturing 
Co., Inc., 831 S. First St., Louis- 
ville, Ky. 


BODY FOR DODGE CHASSIS 
The Model M-7 Minivan De- 
livery Body is designed for in- 
stallation on Chrysler’s Dodge 
Truck Division Model P-100 
chassis. The body has a pay- 
load of 213 cubic feet. 
The chassis is a %-ton 
stripped, forward-control mod- 
Continued on page 14 
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It's a great new tape-saver! 
“SCOTCH” BRAND M-95 Def- 
inite Length Dispenser uses 
thrifty 2592” rolls of tape, de- 
livers a pre-set length of tape _ 
—from 1” to 2%”— with each § 
stroke of the lever. Cuts tape 
waste by delivering exactly the 
amount of tape you need! Easy 
to load and operate, won't slip 
or mar surfaces. Stop tape 
waste—start saving nowl 


Save when you buy it! 


Contact your “SCOTCH” BRAND Tape distributor today for Deal SM-2. Don’t delay—offer expires June 30, 1960! 
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$ “SCOTCH” BRAND Cellophane Tape Deal 
SM-2 includes 12 rolls of tape, 4”x 2592” and 

the new M-95 Definite Length Dispenser...a 

remmmmns $22.99 value—now only $17.91! You save $5.08! 
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Two girls, each averaging up to 50 top-quality 
shirts per hour, can easily handle a typical start- 
ing volume of two, three or four thousand shirts 
a week, 

But what about next year when your business in- 
creases ? (Statistics show that it will, you know.) 
That’s when American’s Double-Buck Formatic 
Unit proves what a shrewd businessman you 
really are. 

Don’t change a thing! Just add one girl, and 
instantly your Formatic Unit is geared to handle 
up to an extra 2000 shirts a week ! 

But that’s not all. This unique 2 and 3-girl inter- 
changeability also guarantees maximum operator 
efficiency when volume fluctuates between peak 
loads and those occasional slow days. 

These are but a few of the reasons why the 
Model-CT Double-Buck Formatic Unit is the ulti- 
mate in top-speed, fine-quality shirt finishing. Ask 
your nearby American representative to show you 
one in action today, or mail the coupon for com- 
plete information. 


Be sure to see this American Model-CT Double-Buck Formatic Shirt Unit in action soon. Watch the amazingly simple 
operation, the exceptional balance of time and motion designed into each sequence of duties. Watch the way every move 
of each operator is so natural and so highly productive. Also, see how convenient controls and simple, easy press lays 
reduce operator training time and fatigue, guarantee a fast, coordinated flow of quality-finished shirts throughout the day. 


THE AMERICAN LAUNDRY MACHINERY COMPANY, CINCINNATI 12, OHIO 








You get more from A 


= 
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The American Laundry Machinery Company ALM-706 


Cincinnati 12, Ohio 


Send complete information on the Model-CT Double-Buck Formatic 
Shirt Unit 





NEW PRODUCTS —Continued from page 10 


el with a 104-inch wheelbase 
and 6-cylinder engine, GVW 
is 4,250 pounds. 

Boyertown Auto Body- 
Works, Inc., Boyertown, Pa. 


COIN-OP HEATER 


Weben Koppermatic hot wa- 
ter heater, designed for coin- 
ops, features finned copper heat 
exchangers, self-generating con- 
trols. Comes in two sizes, 400,- 
000 and 600,000 B.t.u. per hour. 

Western Boiler Engineering, 
Inc., 1616 Anson Rd., Dallas, 


Tex. 


PACKAGE CONVEYOR 

Pak-U-Veyor, an automatic 
call-office conveyor and storage 
rack for laundry bundles, shirts 
and packaged orders, has 
heavy-duty storage bins which 
revolve electrically. Each bin 
has four adjustable shelves. 

White Machine Company, 
Inc., 50 Bright Ave., Kenil- 
worth, N. J. 


PENCO SERVICE COUNTERS 


T-line steel service counters 
with boltless construction are 
available in open or closed 
style, with or without doors. 
Accessory parts can be added, 
and sections joined to form a 
long, continuous counter. 

Penco Division, Alan Wood 
Steel Co., 200 Brower Ave., 


Oaks, Pa. 


LABOR-COST BOOKLET 

Forse Corporation is offering 
a 24-page illustrated booklet, 
containing a case history of 
how one drycleaner grosses 
$300,000 with a direct labor 
cost of less than 17 percent. 
“How You Can Cut Labor 
Costs” is available on request. 

Forse Corporation, P. O. Box 
639, Anderson, Ind. 


HANGER CONVEYOR 

Garments hung on the Da- 
cron rope of this conveyor can 
be automatically diverted onto 
a storage bar, rehung on the 
conveyor for transportation to 
the next stage. Garments can 
be brought to an automatic 
halt at any point. 

The National Marking Ma- 
4026-30 
23, 


Company, 
St., Cincinnati 


chine 
Cherry 
Ohio. 


SOIL, STAIN REMOVER 

Ker-Cell is a new blend of 
alkalies, grease emulsifiers and 
solvent which is said to speed 
up soil and stain removal and 
disperse oil and grease in in- 
dustrial work. 

Wyandotte Chemicals Corpo- 
ration, J. B. Ford Division, Wy- 
andotte, Mich. 


INSTRUMENT VALVE MANIFOLD 
The new Yarway Manifold 


combines three valves in a sin- 
gle body. Two provide suitable 
line shut-off and one equalizes 


pressures to protect the instru- 
ment’s internal working parts. 
A connection tap for calibration 
of the high-pressure side of the 
system is included, Bulletin RI- 
1825 (Supplement C) describes 
the manifold. 

Yarnall-Waring Company, 
Chestnut Hill, Philadelphia 18, 


Pa. 


SCOTCH TAPE LEAFLET 

A new leaflet illustrates uses 
of Scotch pressure-sensitive 
tapes for the laundry-dryclean- 
ing field. 

Minnesota Mining and Manu- 
facturing Co., Dept. MO-146, 


St. Paul 6, Minn. 


DIAPER SERVICE CRIB PAD 

A baby crib mattress pad 
which can be picked up and 
laundered along with diapers is 
available in sizes to fit all cribs. 
Intended primarily for the dia- 
per service field, the pad is of 
woven felt made of 100 percent 


long-staple cotton. 
Mr. Bob Black, Bates Fabrics, 


Inc., 112 W. 34th St, New 
York 1, N. Y. 


SCOTCH MARINE CATALOG 
A 19-page illustrated catalog, 
No. 120, describes the Lookout 
line of fully automatic, horizon- 
tal Scotch marine type boilers. 
Lookout Boiler & Manufac- 
turing Company, Chattanooga 


5, Tenn. 


MODULATIC BULLETIN 

Vapor Heating Corporation’s 
line of water tube package boil- 
ers, the Cycle Modulatic, is de- 
scribed in its new bulletin No. 
4010, 


Vapor Heating Corporation, 
80 E. Jackson Blvd., Chicago 4, 


Ill. 


TH 


DIAPER SERVICE BULLETIN 

Batch reclamation of yellow 
and brown stains from diapers 
is described in a new bulletin. 
It details step-by-step proced- 
ures for removing both types 
of stain in the washwheel. 

A. L. Wilson Chemical Co., 


Kearny, N, J. 


CONDENSATE DRAINAGE PAPER 

“The Evolution of Condens- 
ate Drainage and How Jet Ac- 
tion Promotes the Missing 
Link,” Reprint 196 of a paper 
prepared by Cochrane Corpora- 
tion on the solution of the prob- 
lem of obtaining maximum and 
efficient latent heat transfer from 
steam to a product. 

Cochrane Corporation, 17th 
St. Below Allegheny Ave., 
Philadelphia 39, Pa. 


BONER-BURNER UNIT 

Petro-Pac is a new boiler- 
burner unit said to operate at 
80 percent efficiency, designed 
for gas or oil firmg or both. 
Features include pressure fir- 
ing which eliminates chimney 
or smokestack, no refractory 
combustion chamber, a sealed 
combustion system and low 
head room. 

Petro, 3170 W. 106th St., 
Cleveland 11, Ohio. 


POLY-FLANNEL FOR PRESSES 


Poly-Flannel, a new substi- 
tute for the cotton flanne) for- 


merly used on Excelsior offset 
presses, is said to be unaffected 
by acids, flame and most chem- 
icals. Poly-Flannels are precut 


for Excelsior presses. 
Excelsior Machinery Com- 


pany, 6175 Vermont St., De- 
troit 8, Mich. 
Continued on page 68 


E LAUNDRY JOURNAL 





Procter & Gamble research brings you better-than-ever 
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The best detergent ever built for top efficiency and economy! 


Improved in Procter & Gamble’s laboratories, Ozonite has proved better than ever in 
field tests under actual working conditions. Results show that this ready-to-use bal- 
anced blend of high titer soaps and alkaline builders gives superior soil removal, excel- 
Jent whiteness maintenance and wide safety to fabrics, load after load. 


And because Ozonite is always uniform in strength and quality, even an inexperienced 
washman finds it easy to get results you’)) be proud of. When the proper suds level is 


reached, he knows he’s added the right amount of Ozonite. Moreover, because of its 
balanced composition, Ozonite requires fewer rinses. 


Save time, manpower and money with the complete detergent—today’s improved 
Ozonite! Try it for 30 days. For more information, write: 


oclertfintle Manager, Bulk Soap Sales Department P.O. Box 599, Cincinnati 1, Oh 
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BEFORE YOU 
BUY 


any tumbler... 


REMEMBER 


HUEBSCH 





in FEATURES 


@ Huebsch Originators have origi- 
nated more time-saving, money- 
saving and safety features than you 
will find on any other tumbler on 
the market. Some of these features 
have been copied by competition; 
most are still exclusive with 
Huebsch. To be sure of getting the 
most value for your tumbler dollar, 
it will pay you to look first to 
HUEBSCH! 


Magnetic Door Latch * Variable Temperature Selector 


Self-Cleaning Lint Screen * Back-Draft Damper * Adjust- 
able Feet * Temperature Limit Control * Air Flow Switch 


HUEBSCH ORIGINATORS 


MILWAUKEE 1. WISCONSIN 


World's 


16 


largest 


manufacturers 


of commercial tumblers 
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Something of value 


If you stop to think about it, there are many facts and benefits of laundry, 
drycleaning, linen supply, diaper and industrial service—facts and bene- 
fits which could be used as selling points to convince prospects that they 
really need our services. 

Yet when it comes to selling we hobble along on half 
a crutch because we are too close to the forest to see the trees. 

One of our laundry management consultant friends told 
us recently that he spent a day in a $10,000 a week plant just jotting 
down the things that were done which benefited the customer. He came 
up with more than 70 of them. 

The sales manager in this same plant admitted that he 
had never known over four selling points. And that his firm never used 
more than two of them—Quality and Service. 

Speaking of quality, the same consultant told us of an- 
other experience in this regard. He asked the supervisor, the forelady and 
sales manager of a certain plant to take an objective look at the plant’s 
shirt quality. By unanimous vote all agreed that 100 percent of the shirts 
were UNACCEPTABLE. 

Since this particular plant grossed better than a million 
dollars a year, it’s difficult to imagine that its only effective selling point 
was service. 


Happy birthday to us! 


This symbol commemorates 75 years of 

service to business and professional communi- 

meee [Bt cation by The Reuben H. Donnelley Corpora- 

LUN tion, publisher of THe LauNpry JOURNAL 
through its Magazine Publishing Division. 

Active in telephone directory sales and pub- 

lishing, in direct mail, merchandising and other functions as well as 

magazine and professional journal publishing, the Donnelley name has 

come to be accepted as representing the very highest standard of service 

and integrity in these varied fields of endeavor. 

Together with our devotion to the highest standards of publishing 
ethics and reader service, this anniversary emblem is our continuing 
guarantee of dedicated service to you, based on a 75-year-long company 
tradition of worth-while values, objectives and achievements. 
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onsultant about... 





Linen control 
for hospitals 


His answer: 


“Linen Control” is a well-worn phrase 
describing nothing. Like the “peace 
loving” claims of the Soviet Union, 
linen control in most hospitals 

is a fiction. The linen is cotton 

and control is “what they ain’t got.” 
There are plenty of linen control 
systems, with more variations than 
music on a theme by Paganini, 

but do they control? NO. 


Control means to exercise authority, to direct, regulate and 
restrain. In a well-run hospital, cash and accounts receivable 
are controlled by the auditor, food by the dietitian, drugs by 
the pharmacist and the laundry by its manager—all subject to 
the administrator or chief executive. He knows the costs, the 
score, the trend. 

But linen? The new sheet begins as everybody's business and 
winds up as a rag, which is nobody’s business. Many department 
heads are involved, sometimes they even cooperate, but rarely 
is responsible authority coordinated in a boss or linen controller. 

Everyone gets into the act with a speaking part. The Purchas- 
ing Agent:—“Why do they always wait to the last minute? 
They run out of pillow cases, then I have to send an emergency 
rush order, no chance for competitive prices.” The Executive 
Housekeeper shakes her head in despair and says: “No matter 
how many bath towels I issue, they never seem to have enough. 
Where do they all go?” The Auditor confides: —“The stuff must 
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have feet. It just walks out of here—I don’t know whether 
it’s lost, worn out or swiped—but the linen figures don’t 
seem to balance.” 

The nurse in charge of a surgical floor abruptly says:— 
“Look, I am short of nurses and every bed is taken; we are 
looking after too many sick people to be bothered about 
linen.” And then without realizing it, she gave a neat 
definition of linen control, saying—‘“Just let's have what 
we need, where we need it and on time.” 

The whole Greek chorus chimes in with the well-known 
refrain—“What the hell is going on in that laundry? They 
never send up what we send down. Always a big pile left 
over.” When the problem has not been solved, someone 
must catch the blame—the laundry manager, who else? 

So in many hospitals linen replacement costs are high, 
patients squirm around for a fresh gown, hoarding and 
mal-distribution go together, complaints and inter-depart- 
mental friction are rife. 

Enough articles have been written on institutional linen 
control to fill a four-foot book shelf. No need to repeat here 
the detailed features of the various systems:—the portable 
dual linen cart methods, the pack system, the quota, even 
exchange, fully identified or post office, standard closet 
levels, daily requisitions, color coding, ad nauseam. Which 
is the best system for any hospital? The one that works— 
the one which is custom-made to fit the peculiar local 
traditions and is accepted by the staff. 


Three basic concepts 


This article limits itself to three basic concepts. They 
aim right for the target. The institutions which lift these 
points and put them into practice should be well on the 
road to licking the problem. They should have linen control 
and user satisfaction. Here it is in a nutshell: Appoint a 
Linen Controller with full authority; Make the system work 
—emphasize the doing, not the plan; Use more linen— 
not less. 
~T, APPOINT A LINEN CONTROLLER WITH FULL AUTHORITY 

“Departmental discussions help solve mutual problems” 
—that is what the house organ headlines say. Committee 
meetings are valuable on the ideological level for exchange 
of thoughts. But when it comes to hammering out proced- 
ures, group thinking can also be a pleasant way of wasting 
the afternoon. In the end, one guy should be told, “DO IT.” 

Divided and overlapping authority often sets the stage 
for committee meetings, where gripes are ventilated, talk is 
abundant, and nothing positive happens. 

Linen travels on a continuous chain throughout the 
institution. It demands a master plan whose many features 
are integrated. It includes definite procedures for: purchase, 
standards and specifications as to use and launderability; 
fabrication from piece goods within the hospital; storage; 


issuance from new-in-reserve into circulation; laundering 

















schedules; distribution to points of usage; inventory control; 
mending; rag dyeing; condemnation. 


The whole cycle should be under the centralized man- 
agement of one responsible head. He observes the danger 
points where linen is extravagantly used, abused, pilfered 
or bottle-necked in transit. He can put the finger on the 
countless little leaks which burgeon into the flow of wasted 
budget dollars. Armed with authority, he can stop the loss 
and keep the linen traffic flowing smoothly down the 
stream. 

It is in the laundry itself that the wonderful before and 
after transformation takes place. The obstetrical linen comes 
down wet, bloody, a stinking mess; it goes out of the laun- 
dry sterilized, sparkling white, ready to be used again— 
a genuine miracle of modern science. The laundry is the 
Grand Central Terminal through which all linen must 
travel in its continuous orbit. The nurse may take the pa- 
tient’s pulse; but the laundry manager, however remotely 
situated, takes the pulse of the whole institution. He knows 
better than anyone else the areas of acute need, the tim- 
ing sequences and where linen stocks should be increased. 

The Laundry Manager should be made Linen Controller, 
if at all possible. To consolidate these functions provides 
the much needed opportunity for greater scope, higher 
status and increased salary. In many institutions, the laun- 
dry manager's potential abilities lie hidden; he is unre- 
warded and the hospital fails to utilize his managerial 
talent to the full. 

Of course, if the laundry area is too crowded or too far 
away from the central linen room, or if the laundry man- 
ager lacks the administrative knack for supervising linen, 
then you must seek elsewhere for a linen controller. 

Fundamentally, the laundry is the processor; the nurses 
and users are the customers. In theory, their interests are 
identical: efficient linen service to patients. But areas of 
friction and border incidents frequently arise causing an 
armed truce to exist. Depending on the particular circum- 
stances, perhaps the linen controller might be a quasi 
“Impartial Chairman” who helps both groups work in 
harmony. He controls inventories, records, issuance of linen 
into circulation, the perpetual inventory book and is in 
power “to throw the book” at the one who strays out of line. 

The linen controller should have answers to questions 
like these:—Shall we buy dish towels or make them our- 
selves? How much linen is enough? What should be the 
factor—3-4-5? How many pillow cases should be in circula- 
tion to keep one in use? (Hot linen on the beds means 
higher labor costs in laundry and grief for everyone.) How 
should hospital linens be marked? 

Who has authority to condemn a piece of linen for dis- 
card? What mending standards for making little ones out 
of big ones? Where, how and by whom are stained pieces 
inspected, rejected and prevented from becoming perma- 
nent satellites that just go round and round? What methods 
have been set up for taking physical inventories? How are 
inventory results tabulated and reconciled with the books 
of account? What procedural techniques are established to 




















Linen control for hospitals ... 


guard against the hazards of air-borne infection—staphylo- 
cocecus germs, separation between soiled and clean linen? 
How is pilferage from departmental linen rooms, floor linen 
closets and bedside held to a minimum? Are the 20-hour 
requirements for each nursing unit realistic? Under what 
controls are new linens issued out-of-reserve to restore 
circulating stocks? 

Sufficient questions have been listed to confuse the 
reader; but also to convince him that the tremendous in- 
vestment in linen should not be permitted to roam around 
corridors uncontrolled. 

It costs the average general hospital about 25¢ per pa- 
tient per day for linen replacement. With a census of 300 
patients, approximately $75 worth of linen goes down the 
drain every day—worn out, lost or stolen. To keep the 
original circulating stock up to par, the hospital would 
need to spend about $30,000 per year just for replacements. 


2. MAKE THE SYSTEM WORK 

Hospital administration and laundry management, as 
well, have developed sound systems for linen control. Each 
needs adaptation. In a tall hospital building, vertical con- 
struction requires a linen chute. In a horizontal hospital, 
stretching over a wide area or several buildings, a different 
setup is indicated. A teaching hospital with its medical 
school, laboratories, clinics, research activities requires 
other complex modifications for linen distribution. 

It is easy to select a system. Often, the existing system 
would be OK—f it were tightened to meet the changing 
needs and honored by observance. The real trouble comes 
from lack of implementation. We have awareness; what we 
need is action. With rapid improvements in hospital nurs- 
ing methods plus the never-ending turnover of personnel, 
compounded by structural expansion, the system once set 
up so carefully has fallen into disuse and is now by-passed. 
Let’s not overlook the fact that all our institutions and 
businesses are made up of fallible people who make mis- 
takes—even as you and [. 

What is the real need? To establish simple, practical 
standards; to keep elementary records; to explain their use: 
to enlist the cooperation of the staff; to require strict com- 
pliance; to check and re-check; to inventory at regular in- 
tervals: to revise the standards when they are outdated; to 
put one competent person in charge. 

In short, to make the system work. That, after all, applies 
to management of any enterprise. It is the key point of suc- 























cessful linen control. 


3. USE MORE LINEN—NOT LESS 
Hospitals should use more linen, not less. Linen usage 
in the past has been too little. The aim of all modern hos- 
pitals is to raise the standards of patient care. A generous 
supply of clean, well-laundered linen is an inexpensive 


way in that direction. Nothing gives the sick person a 


greater sense of personal comfort and a boost to his droop- 
ing spirits than a fresh change of linen. 

The prime objective for linen control should not be to 
cut expenses but to provide improved service—without in- 








creasing cost. By elimination of waste and abuse, the econo- 


mies can be channeled toward more frequent linen changes 


and greater satisfaction to users. 


The basic elements of any comprehensive linen control 
system include:— 

1. A perpetual inventory book to show at a glance the 
amount of linen in circulation at any time. 

2. A standard nomenclature list. 


3. Par requirements. For each item the 24-hour needs 
multiplied by the pre-determined factor—the number of 
pieces in circulation to keep one in use. 

4. Linen room and closet levels. 


5. Accurate records of new linen issued and worn out 
pieces condemned. 


6. Regulate physical inventories. 


7. The resulting statistics to be compiled, made mean- 
ingful and coordinated so that they become management's 
tool for effective control. 


The variables are many and are affected by the degree 
of genuine interest on the administrator’s part. Each institu- 
tion needs a program for linen control woven out of the 
fabric of its own development. 

In summary:—Use plenty of linen—control it—make 
the system work—let the laundry manager be boss. 
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“Temporary job! Why do you ask that?” 
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As we get into the Significant Sixties... 


Here Are Some of 
The Men To Watch 


by THE LAUNDRY JOURNAL STAFF 


David Wallace, personable and capable president of the 
American Institute of Laundering. Many hope this tall 
Texan will break the traditional one-year term for AIL’s 
top executive office established by another fellow Texan. 


Grenville Whyte, an outstanding and highly respected 
young man, who heads up the Southern Service Company 
—one of the largest laundry chains in the West with plants 
seemingly everywhere. 


Gus Anderson, the quiet man with a goal, determined to 
do a better job on all the many services offered by his 
Silver-State Laundry in Denver. 


Mark Gamett, “a breath of the Old West,” and official 


greeter for the industry in Las Vegas, Nevada. 


C. D. ‘‘Bax’’ Baxstresser, a salesman’s salesman, and 
sparkplug for a leading Los Angeles supply house. 


Three Guys From Springfield—Russ Dale, Jr.. Bob 
Samble and Bill Hamilton. These fun-loving, live-wire op- 
erators got together in a cooperative coin-op venture. All 
three hold key offices in the various divisions of the Mas- 
sachusetts Laundryowners’ Association. 


The Weber Brothers, Irwin and Arnold, introducers of 
the first no-iron shirt to the U. S. market and pioneers in 
the laundry industry’s shirt rental and retail programs. 


Sam Shapiro, a top notch association man who guides 
the destiny of the Linen Supply Association of America. 
Ditto, Jack Shiffert of the Diaper Service group; Dick 
Whalen, Harold Buckelew’s righthand man, with the New 
Jersey Laundry and Cleaning Institute. 


Institutional LM’s such as Oliver Vance, Methodist Hos- 
pital, Memphis; Rubin Braun, Beth Israel, New York; 
Leo Johnson, West Jersey Hospital, Philadelphia. 


Burt Myers, now of Lakeland, Florida, the man with a 
plan for any occasion, who says his female-image cam- 
paign helped to increase plant business 20 percent last 


year. 


Chips Off the Old Block like George Klinefelter, Jr., 
(Baltimore & Washington, D. C.); Art and Phil Gelnaw, 
(Westwood, N. J.); and all the McBrien boys (Philadel- 
phia and Ardmore, Pa.); Tony and Ray Jackson (Albu- 
querque, N. M.); Jack Spence (Kansas City, Mo.); Robert 
Mazlish (Brooklyn, N. Y.). 
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Jack Bariteau, “Mr. Enthusiasm” of the All-American 
Research Foundation, San Jose, California. And his brother, 


Eli, of Santa Cruz. 


Jack Triebel of Peoria, whose prepositioned shirt idea 
presented at the Young Men’s Conference two years ago, 
is only now catching hold. 


Ralph Sundstrom, the fact finder from Compton, Cali- 
fornia. If there’s a new method or device on the market 
(or in the making) anywhere in the U. S., he’s found it 
and has it in his plant. 

Laundry-Linen Men: Percy Brower, Jr., Birmingham; 
Fergus Briggs, Pocatello; and Chester Schuam, St. Louis, 
etc. 

Charles M. Smith, I, Capital City Laundry, Montgom- 
ery, Alabama, and Amiss Kean, Kean’s, Baton Rouge, 
Louisiana, the young men coming up fast with two of the 
most progressive laundry operations in the Southland. 


The Foussard Brothers—Henri and Roger—of St. Paul, 


Minnesota, who have their own ideas as to how a plant 


should be run. 


Dick Corby, sharp, energetic, past president of New 
Jersey Laundry and Cleaning Institute, with Corby’s 
Enterprise Laundry and the newly acquired Columbian 


Laundry of Newark. 
Wayne Huso, Meyer Launderers, Brainerd, Minnesota, 


outstanding AIL student of the year and winner of the 
1959 Fitch Memorial Award. 


Betty Cardwell, Blue Bel) Laundry, Union City, Ten- 
nessee; Catherine Smith, Excelsior Laundry, Indianapolis, 
Indiana; Kay Woods, Sparkle Cleaners and Laundry, Bak- 
ersfield, California; Anita Welch, Cole’s Laundry, Grand 
Rapids, Michigan, and all the other fine ladies who are 
doing a terrific job in giving a “female image” to the 


industry. 


Joseph A. Robertson, president of the Linen Supply 
Association of America, a triple-threat man in the laundry- 


linen field, on the golf links and on the bandstand, too. 


Industry Publicists: Dick Vaughn and Cen Wisniewski 
of AIL staff and John Daly, NID, 


Not To Mention: John Gikas and Bob Little of New 
Hampshire; Jack Dobbs, New Haven; Lou Spiro, Brooklyn; 
John Hooper, Massachusetts; Mildred Lux, Rapid City, 
South Dakota; Ken and Bob Ward, Bloomington, Illinois; 
Ken Duncan, New Castle, Indiana; Charles Walker, Jr., 
Indianapolis, etc. 











IN JANUARY of this year, a dozen 
New England laundries subscribed to 
a brand new bookkeeping service 
which may revolutionize industry 
accounting procedures. The magic 
word is “automation.” And the ac- 
counting firm offering this service is 
John Carruthers & Company, Boston, 
Massachusetts. 

For the first time, the automation 
of bookkeeping promises to become a 
reality for even the smallest business 
establishment at reasonable cost and 
regardless of location. 

The break-through was made pos- 
sible by several recent developments: 
¢A new office machine called a 
Punch Tape Adding Machine which 
enables accountants (as a by-product 
of auditing) to prepare punched tape 
from original data such as deposits, 
duplicate checks, invoices, etc., at a 
speed comparable to that of operating 
an ordinary adding machine. 

e The establishment of “Service 
Bureaus’ in most of the larger cities 
which, for moderate fees, will process 
smal] quantities of properly prepared 
data for customers, on a quick service 
basis, eliminating the necessity of 
renting tabulating equipment and 
employing highly skilled people to 
operate it. 

e The interest of a progressive ac- 
counting firm that was aroused by the 
fantastic possibilities of punch tape 
adding machines after reading about 


This article is based on two Car- 
ruthers’ Bulletins (“Automation Can 
Take the Drudgery Out of Bookkeep- 
ing!,” published in September, 1959, 
and “How Bookkeeping Automation 
Works,” November, 1959) and a talk 
given by David Conners, partner in 
the Boston accounting firm, at the re- 
cent Massachusetts Laundryowners’ 
annual convention. 
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AUTOMATED 
ACCOUNTING 


Punch tape adding machine 
revolutionizes present laundry 
bookkeeping procedures 


them in last May’s Journal of Ac- 
countancy. 

Put these all together, add a coop- 
erative client and the end result is 
this: Small business may share with 
big business the savings and better 


service resulting from automation of 


the bookkeeping process. 


HOW IT WORKS 

As implied above, there are three 
parties involved in this automated 
accounting system—you, your audi- 
tor and the service bureau. Actually, 
the service bureau never knows who 
you are. All the information it re- 
ceives for processing is identified by 
only two numbers—(1) that of the 
auditor assigned by the service bu- 
reau, (2) that of the client assigned 
by the auditor. 

Briefly, you send a report of your 
business transactions to your auditor 
and he prepares the punched tape. 
By a completely automatic process, 
the data on the punched tape is then 


transferred to standard 1.B.M. punch 
cards. The cards are sorted and tab- 


ulated automatically, producing 
printed summaries which are sent to 
the auditor who will prepare reports 
in whatever form may be most useful 
to you. 

The new principle differs from 
bookkeeping by mail plans which 
have been used for several years and 
have been a useful service for many 
small plants operating on a cash basis. 


Its results are as accurate as the data 


submitted by its customers—and no 


more. Furthermore, a service bureau 
providing bookkeeping service cannot 
legally or ethically perform the func- 
tions of auditors or tax consultants. 
However, the punch tape adding 
machine in an accountant’s office pro- 
vides a means by which the account- 
ant, as a by-product of auditing pro- 
cedure, can feed into the service 
bureau all essential bookkeeping data 
which is processed automatically from 
that point on and, as an end result, 
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This punch tape adding machine 
solves the problem of 

supplying data in a form 

which lends itself for use in 
automatic tabulating equipment, 
with the end result that 

printed “ledgers” can be produced 


produces printed records of all trans- 
actions. 


This machine would be regarded as 


too expensive for the average small 
business or for the individual ac- 
countant. But can be a worthwhile 
investment for the accounting firm 
which might prepare bookkeeping 
data for a hundred or more clients. 

The punched tape adding machine 
solves the problem of “input” and 
tabulating equipment is admirably 
adapted for accounting. All transac- 
tions are either Debits or Credits, 
which are Black or Red on an adding 
machine tape and plus or minus on a 
punch card. There must always be 
equal values of debits and credits, 
both in every series of entries and in 
the final result. 

Every transaction must be classified 
by someone before entries on books 
can be made whether the old or new 
method of bookkeeping is used. Punch 
card accounting requires that classifi- 
cation numbers, rather than names of 
accounts are used. Laundrymen have 
the advantage here of being able to 
use the Uniform Classification in 
which the various accounts are al- 
ready numbered. 

Hand written books of original en- 
tries are eliminated by the substitu- 
tion of much faster entries on the 
punch tape adding machine, which 
proves totals as entries are made, 
transferring the items and totals to 
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punched tape. Then, once the I.B.M. 
cards are made up, automatic sorting 
and tabulating in the service bureau 
is substituted for the monotonous and 
time-consuming work of balancing 
books of original entry, posting, add- 
ing and balancing of accounts, and 
taking off trial balances. The auditor 
can perform a substantial part of his 
work in his own office and thereby 
have more time free to perform 
analytical and consulting service at 
your office. 

Under no circumstances should 
automation be used as justification for 
the elimination of a thoroughly satis- 
factory bookkeeper, although it might 
be an excellent solution to the prob- 
lem which will arise when it becomes 
necessary to employ and train a re- 
placement. 


ARE YOU READY FOR AUTOMATION? 

If you have any of the following 
problems, you should be interested in 
bookkeeping automation and investi- 
gate its possibilities now. 

* You are immediately faced with a 
bookkeeper replacement problem. 


* You are dissatisfied with present 


bookkeeping methods. 


*® You are unable to obtain profit and 
loss statements promptly. 

® You could use the time now spent 
on bookkeeping more profitably for 
other work. 

e You could avoid adding an em- 
ployee by eliminating bookkeeping or 
could operate with one less employee 
if bookkeeping could be eliminated 
e You have delegated bookkeeping to 
an otherwise valuable employee who 
just doesn’t like bookkeeping or can- 
not do it well. 

e You would like to keep your finan- 


cial figures confidential. 


AUTOMATION COSTS 
The cost will be more than present 
auditing but very much less than the 





Some Immediate 
Advantages 


e Eliminates 
bookkeeping drudgery 

e Does away with 

hand written entries 

e Bookkeeper’s time 
can be used to 

greater advantage 

e Provides profit and 
loss statements promptly 
e Your records are 
confidential 

e Your books are printed 
e The cost is 


reasonable for even 
smallest plants 





combined cost of bookkeeping and 


auditing as now conducted. Whether 
this will be a real or theoretical sav- 
ing depends upon how well the book- 
keeping work is now being conducted; 
whether the bookkeeping work is kept 
up-to-date and whether or not the 
time now spent in bookkeeping could 
more profitably be used in other 
phases of office management. 

The combined bookkeeping-audit 
plan can be very flexible both in re- 





Automated bookkeeping benefits big and small 


spect to service and cost. With the 
elimination of the bookkeeping func- 
tion, much of the routine auditing 
heretofore performed in your own of- 
fice will be transferred to the auditor’s 
office, making more inspection time 
available for constructive analysis and 
consultation with management. 

The small plantowner, with the de- 
sire and need of keeping bookkeeping 
and audit costs within reasonable pro- 
portion to income, can have the stand- 
ards of bookkeeping and audit service 
now only available to large plants 
with less frequent inspections. The 
accumulation of payroll tax data and 
the preparation of quarterly and an- 
nual social security and unemploy- 
ment tax returns can be included in 
the bookkeeping service at a mod- 
erate cost. 


THE MECHANICS OF AUTOMATION 

What actually happens when you 
decide to eliminate bookkeeping in 
your office? 

First, the auditors will prepare a 
complete and accurate trial balance 
of your books, as of the beginning of 
the period in which the shift to auto- 
mation will be made. The auditors 
will perform whatever audit may be 
necessary to assure that initial bal- 
ances are accurate. 

If the change is to be made at the 
beginning of a fiscal year there is no 
problem, as the balances shown in the 
year-end audit will usually suffice. 

When the resulting trial balance 
has been transferred to a master file 
of I.B.M. cards in the service bureau, 
you will no longer be concerned with 
books or bookkeeping in your own 
office. 

Some office functions such as ticket 
pricing, sales recording and prepara- 
tion of bank deposits must, of neces- 
sity, be performed in your office. 
Automation in this field can be ob- 
tained by using the NCR Class 41 
Sales Recording Machine, which John 
Carruthers & Co. helped to design 
especially for the laundry and clean- 
ing industries more than six years ago. 

The accumulation of payroll data 
for the preparation of social security 
tax returns and the keeping of charge 
accounts are both in a border line 
area. They can be performed by you 
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with the help of modern efficient 
equipment, or processed in the serv- 
ice bureau, as you desire. 


Your Part: In order for the auditor 
to perform the bookkeeping function 
for you, he must receive the follow- 
ing: 

1. A copy of a weekly management 
report form (specially designed by 
the auditor) for summarizing sales, 
collections and payrolls. 

2. A copy of a report, listing the 
number of unopened packages of sup- 
plies on hand at the end of each ac- 
counting period, from which the audi- 
tor can compute inventory adjust- 
ments for each accounting period. 

3. Invoices for purchases made 
during an accounting period which 
were unpaid at the end of the period. 
You should indicate approval by ini- 
tialing and noting on each invoice 
the account number to which it 
should be charged, according to the 
Uniform Account Classification de- 
veloped for the laundry and cleaning 
industries. (These invoices will be 
pre-audited and returned to you when 
they are recorded by the auditor. ) 

4. Duplicate copies of checks is- 
sued during the period with a nota- 
tion on each check of the account or 
voucher number to which it should 
be charged. (This is a special check 
form, designed by the auditor, with a 
snap-out copy for his use and a trip- 
licate for permanent record in your 
office.) Provision is made so you can 
always determine your bank balances 
easily and quickly. 

This involves no added work be- 
cause in operating a conventional 
bookkeeping system, all of these things 
must be done by someone, before any 
records can be made on the books. 

Only two things are required of 
you to make bookkeeping automation 
work smoothly and efficiently. First, 
you must write the correct account 
or voucher number on each check or 
invoice. Second, the required infor- 
mation must be sent in regularly and 
promptly. 


Aupiror’s Part: First, the auditor 
pre-audits the copies of checks and 
invoices to satisfy himself that they 
have been charged to the proper ac- 


counts. If in doubt, he telephones or 
makes a note to check the doubtful 
item with you on his next visit. Then 
he checks the weekly sales and pay- 
roll reports, computes the inventory 
and prepares the necessary journal 
entries for regular apportionments or 
special transactions. 

Then the invoices are recorded and 
numbered and are returned to you for 
filing and payment. Having all the 
transactions of a period before him, 
the auditor records all the entries on 
the punched tape adding machine, 
proving the mathematical accuracy of 
each set of records as he goes along. 
As he does this, several yards of 
punched tape accumulate in the 
process and this tape is sent to the 
service bureau for automatic proces- 
sing. 

A few days later, the service bureau 
sends the auditor a set of printed 
sheets which becomes your “ledger” 
and from which reports are prepared 
in the form which best fits your needs. 

The field auditor then pays you a 
visit performing his usual inspection, 
consisting of an examination of rec- 
ords and consultation on management 
problems. (This has always been a 
unique feature of the Carruthers’ 
service.) At the year end, the usual 
audit is performed, from which audit 
reports and tax returns are prepared. 

This plan is extremely flexible. It 
can be adapted to any kind of an 
audit program from the most detailed 
to the simplest. The small plant or 
drive-in (whether activated or not) 
which has previously gone without 
good bookkeeping or auditing be- 
cause it had been regarded as too ex- 
pensive can adapt this plan to its 
needs at a cost which is within the 
financial capacity of the smallest suc- 
cessful plant. 

* * * 

Bookkeeping automation service, 
through John Carruthers & Company, 
has been available since the first of 
this year, to a limited number of cli- 
ents located in the firm’s audit service 
area. By the middle of 1960, this serv- 
ice should be available without limi- 
tation as to number, size or location. 

For further information write: Edi- 
tor, The Laundry Journal, 466 Lex- 
ington Avenue, New York 17, N. Y. 
JOURNAL 
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Profile of our average 
diaper service reader 


He grosses He hires He operates He uses, monthly 


annually 


employees 


trucks 





WHAT IS the average 
diaper service man like? 
Is his firm large or small? 
How many employees 


does he have? How many 


trucks does he run? How 
much soap does he use? 
Does he have branch 
plants? Does he offer 
related services? 


THIS IS PART 3 in our series of read- 
er profiles, the first two having covered 
our industrial laundry and linen supply 
subscribers. In this survey made by 
Tue Launpry JouRNAL—covering our 
diaper service readers—we received 
answers covering a wide range of op- 
erations. From these we can draw 
fairly accurate averages to portray Mr. 
Typical Diaper Service Operator. 

Here is what he is like, according 
to our survey results: His annual dol- 
lar volume runs at about $100,000, 
probably a little higher. If he is aver- 
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age, he employs about 20 to 25 people 
in his firm and operates about 5 trucks. 
His monthly soap consumption runs 
somewhat more than 1,500 pounds per 
month. Although some of our diaper 
service subscribers operate industrial 
laundry or linen supply sidelines, it is 
unlikely that our average diaper serv- 
ice reader has either. 

According to our survey, our man 
has three or four depots for collection 
and distribution of diapers but the av- 
erage operator has not yet reached the 
position where he needs a branch 
plant. That is the composite picture 
of our average diaper service sub- 
scriber. 

Let us see, however, what the gen- 
eral statistics show about this impor- 
tant segment of our readership. On 
annual dollar volume, our survey re- 
veals that 16 percent of these readers 
enjoy volumes of $200,000 or more. 
Approximately 37 percent can be 
found in the $50,000 to $200,000 vol- 
ume range, while the remaining 47 
percent do less than $50,000 a year. 

While our average diaper service 
operator has about 20 to 25 people 
working for him, some 21 percent em- 
ploy 50 or more. Next general group- 
ing down the line in personnel finds 
that 53 percent of the plants surveyed 
have between 10 and 49 employees, 
while the remaining 26 percent em- 
ploy nine people or fewer. 


Vehicle ownership covered a rather 
wide range, with some of our diaper 
service subscribers running as few as 
one truck up to as many as 21 or more. 
While our average reader operates 
about five trucks, some 18 percent own 
11 or more vehicles, 29 percent have 
between 7 and 10 trucks and the re- 
maining 53 percent own anywhere 
from one to six trucks. 

Soap consumption showed a sub- 
stantial use of this important supply 
item. Of the readers we queried, half 
consume less than 1,000 pounds a 
month and the other 50 percent use 
between 1,000 and 3,000 pounds of 
soap monthly. 

While only some 20 percent of our 
diaper service readers also operate in- 
dustrial laundry sidelines, our figures 
showed only a minor percentage get- 
ting into linen supply. 

Our analysis also revealed that near- 
ly 70 percent of this segment of our 
readership operates depots for collec- 
tion and distribution. Of those who do, 
approximately 46 percent have from 
one to three depots, 8 percent have be- 
tween 4 and 10 depots and the remain- 
der run 11 or more depots. 

A minor 20 percent of our diaper 
service operators also operate branch 
plants and, of those who do, three out 
of four have from one to three such 
plants, with the rest owning four or 
more branches. 





follows up Christensen’s survey on 


Laundry business trends 


Sales incomes continue to rise... 
but gains come from diversification 
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IN MARCH we carried a dramatic article by laundry man- 
agement consultant A. L. Christensen which served to pin- 
point the wide extent of diversification in our industry. 
For one thing, Mr. Christensen’s nationwide survey re- 
vealed that sideline services—during certain months of the 
year—may bring in more income than retail laundry sales. 
To get an over-all picture, Mr. Christensen planned to 
make these surveys quarterly in order to compare the sales 
of various services from season to season and year to year. 
February was chosen as month of high sales in winter 
resort areas and low sales in summer resort areas. May, 
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because it is generally a good month in most areas with 
high drycleaning volume. August, because it’s hot and 
most customers and employees are vacationing. And No- 
vember, as the time most people settle in for the winter. 

The March article covered only three of these periods 
since this was the first year the survey was in progress. To 
give you a complete year ‘round picture, we have here in- 
corporated Mr. Christensen’s latest report for the month 
of February, 1960 (as compared to February 1959) with 
his comments on business activity during this last period. 
—Editor’s Note 
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by A. L. CHRISTENSEN 
A. L. Christensen and Associates 


While traveling about the continent during Feb- 
ruary and early March, we heard much grumbling 
about business. 

We heard this from owners and managers of 
hotels, retail stores, restaurants, barber shops and 
laundry-drycleaning businesses. We asked for opin- 
ions as to the reason for this. Some attributed it to 
local conditions. But the steel strike, stock market 
and weather were the three reasons most often men- 
tioned. 

Now that national figures for February have been 
published, we wonder if the grumbling was com- 
pletely justified. 

—The U. S. Department of Labor reported em- 
ployment at an all time high and unemployment 
figures were lower. 

—U. S. News and World Report states that 
“Trade volume in February was 3 percent above 
the same month of 1959.” That is slightly above our 
own finding of a 2.47 percent increase in laundry- 
drycleaning sales. 


THE INDUSTRY PICTURE 


Retail Sales: Total retail laundry sales for February 
appeared to be holding about even with a year ago. 

@ Of the plants reporting, 43 percent showed 
increases in this category. In terms of total dollar 
sales for these plants, there was a 3.89 percent in- 
crease. 

Calculating the percent increase for each plant, 
we found the gains ranged from as little as .63 per- 
cent up to 24.83 percent. And the average gain was 
6.67 percent. None of these plants are competing 
with any of the plants reporting retail sales were 
down. 

@ On analyzing the figures for the 57 percent 
who showed decreases in retail sales, we found that 
total dollar sales were off 4.90 percent. 

The percent decrease for each of these plants 
ranged from .07 percent down to 22.4 percent with 
an average decrease of 7.44 percent. 

Commercial Sales: Both commercial and wholesale 
laundry business continued to show strong gains. 
Rental Sales: Linen and garment rental services also 
showed continued increases. 

Drycleaning: Bad weather probably held sales down. 
Rug Cleaning: Rug cleaning by laundries continues 
to increase. But, except in a few plants, it is not 
an important part of the total sales picture. 

Other Services: These are primarily self-service op- 
erations. Our reports indicate this service is cur- 
rently moving up fast. 


CONCLUSION 


Some laundrymen seem to have imagination and 
ability to build sales; others don't. 
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Christensen’s Quarterly Review 1959-60 


SALES—Percent Increase (Decrease) 





May 


Aug. 


Nov. 


Feb. 








| 32.12* 


(1.67) 
1.55 

24.19 
(.56) 
8.45 


2.57 





2.12 
13.15 
39.24 

5.25 

3.50 


50.53* 
5.25 





53 
9.91 
27.62 
2.92 
5.09 
9.32 
12.28 
3.61 





13 
10.33 
15.23 

2.18 
1.59 
25.58 
85.85 
2.47 





in 1959 


*Mostly rug cleaning 


| Some 54 percent of the plants reporting showed an increase in total 
sales during February 1960 as compared to sales for the same month 





SERVICES—Percent of Total Sales 





May 


Aug. a 


Nov. 


Feb. 





49.05 
16.33 
59 


53.98. |: 


20.71 
4.61 


55.34 
10.78 
3.26 


55.30 
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29.78 
79 

05 


75.40 
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- Laundry retail sales remained fairly steady but accounted for only a 
little more than half of the total sales income during the survey year 





PRODUCTIVE LABOR COSTS—Percent Increase (Decrease) 
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(6.72) 
1.72 
23.69 


(4.51) 





6.77 
.28 
5.61 
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(1.68) 
2.73 
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75 
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When productive labor costs are figured in relationship to percent of 
sales, the cost percentages tend to stay fairly steady from year to year 
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If you plan 
a shopping center cleaning plant 


Keep six basic marketing factors in mind 


1. The nature of the shopping center 
under consideration 

2. Customer facilities 

3. Operation of center 

4. Accessibility 

5. Competition from other shopping areas 

6. Trade area factors 
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EXPANSION through decentralization is a sound principle 
for laundryowners. And drycleaning package plants in 
shopping centers are one answer. Unfortunately, as in any 
new venture, there is always the element of risk. 

Other areas of retailing such as the supermarket, gaso- 
line service stations have spent vast sums on market re- 
search to reduce this risk, but even then they get burnt 
occasionally. Scientific methods have helped one large na- 
tional chain in another field reduce the incidence of failure 
from almost 50 percent to about eight percent. However, 
the element of chance is still there. 

Very little research of this nature has been done until 
recently for small service-type businesses. Now, however, 
we can bring you major factors to guide you. While they 
do not guarantee success, at least they increase your 
chances for a profitable venture. 

The “nature” of the center covers a broad area. For ex- 
ample, check the stores that have the greatest pulling 
power in the center. Are they exclusive shops, those that 
appeal to middle income customers, or is the center made 
up of cut-rate shops? (The middle class one is best for the 
average laundryowner. ) 

The wider the range of services and merchandising of- 
fered, the better the center. Even the type of architecture 
has a bearing on the drawing power of the center. The ter- 
rain—hills, valleys, gulches, difficult entranceways can 
have a bearing on whether the timid driver will patronize 
the shops. 

The latter point ties in with Customer facilities. The 
parking ratio must be adequate. That is, the number of 
square feet of parking area should be at least four times 
the square feet of gross floor area of the center. 

The quality of parking facilities must be considered, too. 
The stalls should be oversize as to length and width. Diag- 
onal stalls work better than 90 degree or parallel stalls. 
Traffic flow should be well marked. For pedestrian traffic, 
sidewalks should be wide enough. Then, too, there should 
be provisions for each store to have sufficient signs for 
easy identification. 

This matter touches upon Operation, one of the most 
important points. Most centers today look for a lease based 
on a percentage of volume, or a flat figure, whichever is 
greater. 

The rule of thumb for plant potential is $1.00 revenue 
per square foot of floor space, per week. A location 20 by 
50 feet can produce $1,000 a week, for example. But that’s 
tops in most cases. If the rent asked is $600 a month, that 
comes to better than 14 percent of gross. Here is where to 
observe another rule of thumb. The rental shouldn't ex- 
ceed 10 percent of maximum volume. 

Investigate carefully the availability of adequate water 
and sewage facilities. One plantowner in an outlying shop- 
ping center recently had to provide for his own well after 
he moved in the center, to take care of his plant’s needs. 








Be sure the provisions can be made to house the steam 
boiler, that electric wiring is adequate and that door-open- 
ings are large enough for the installation of equipment and 
delivery of supplies. 

Check carefully on whether or not there is a merchants 
association; on what provisions have been made for grand 
opening, co-op advertising and special promotions. Find 
out what the dues and assessments are for this. Still an- 
other point to investigate is the matter of building and 
property maintenance. Does the lease spell out that the 
parking lot will be kept clean, that the landscaping will be 
kept up? 

On these last several points one plantowner we know 
failed to investigate the matter. He installed two package 
plants in shopping centers. Both were in similar income 
areas, at opposite ends of his city. One center had a big 
grand opening, co-op advertising and special “days” per- 
iodically to increase traffic and sales. It also practiced im- 
maculate housekeeping. The parking area was swept; kept 
free of trash and the lawns and flowers were in apple-pie 
order. 

At the other shopping center, the opposite was true. 
Snow and trash alike piled up and in the summer months 
the grass and flowers were overrun with high weeds. Our 
plantowner friend finally had to close the latter plant, 
while the one in the well-kept center flourished. 

Accessibility pretty well explains itself. The center 
should be near primary highways, freeways or other 
arterial roads. To a lesser degree the availability of bus, 
rail or taxi service is helpful. The center should be con- 
venient to the immediate, as well as other residential areas 
in the urban metropolitan area. 

Safety features, such as limited speed zones, no passing 
zones, traffic lights, pedestrian lanes are also important 
points to check before tackling a new venture. 

Competition from other shopping areas is another con- 
sideration. Already established centers within a mile or 
two of the proposed location should be investigated for the 
six major points listed. It may well be that your new site 
has many advantages over the other that will woo cus- 
tomers to your center. Check particularly the type of 
salespeople in the other center. 

See what the pricing and discount policies are in the 
other merchants’ stores, how aggressively the center pro- 
motes, and the methods used. It could well be that your 
move would be unwise, that it would take too long to 
reach a profitable volume. Once again, see what type of 
stores are going into the new venture; that they are the 
types of firms with drawing power. 

Trade area factors get back to basic market research. See 
that the immediate neighborhood conforms to the class of 
shopping center being installed. Generally speaking, the 
prime market will lie within a two or three mile radius. 
Make sure your customers live within that area. 








A special report on NUCLEAR 
LAUNDERING 


A challenging, new 


and profitable 


market spawned by 
the Atomic Age 


~ 


ig devices facilitate sorting and final inspection 


Record keeping is an esse ntial part of nuclear laundering by HENRY MOZDZER 


ind can be a valuable aid in your relations with the cus- 


tomer, employee and public Oak Ridge National Laboratory 
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A NUCLEAR LAUNDRY, a Decon- 
tamination Laundry and a “Hot” 
Laundry are one and the same thing. 

It’s a laundry that processes protec- 
tive clothing and other washable ma- 
terials which have become contami- 
nated through contact with radioactive 
substances. It is a by-product of the 
atomic age which is now only a little 
more than a decade old. 

There is no “magic” about this 
“twist” in the laundry industry. A nu- 
clear laundry contains no special 
equipment for radioactive decontami- 
nation. Standard commercial launder- 
ing equipment and even home type 


units are used. 
Garments contaminated by low 





Your nuclear department should be set 
apart from your regular laundry to mini- 
mize the possibility of cross-contamina- 
tion. While decontamination process is 
not especially dangerous, precautions are 


advised Idaho Operations Office 


Hot Laundries originated, as a matter of 
necessity, in experimental laboratories. 
But the availability of the atom to private 
industry now opens the field to commer- 
cial laundries University of Rochester 


level radioactivity can be handled safe- 
ly by commercial plants set up to do 
this work, without hazard to employ- 
ees or the public and without special 
precautions. Higher levels can be han- 
dled safely if loading and sorting op- 


erations are carefully managed. 


The market 

The Atomic Energy Commission has 
operated its laundering facilities at 
each of its laboratory installations. 
This includes Brookhaven, Oak Ridge, 
Argonne, Los Alamos and the Law- 
rence Radiation Laboratory. 

e Many of AEC’s major contrac- 
tors also have their own decontamina- 
tion facilities. But as more and more 
industrial groups get into the nuclear 
field, they are faced with the problem 
of laundering company-owned protec- 
tive clothing and there is uncertainty 
as to whether it is necessary to set up 
their own plants. (Paper substitutes are 
still too expensive: and lack the dura- 
bility and comfort associated with cot- 
ton fabrics.) 

It's a costly undertaking, not only 

because the clothes have to be laun- 
dered and monitored but also because 
the radioactive liquid wastes resulting 
from the laundering operation have to 
be disposed of in a safe manner. While 
these wastes are generally of a low 
level of activity and present no special 
problems, some are difficult to treat and 
must be stored and evaporated. This 
can present an economic problem 
whether the work load is light or 
heavy. 
e Aside from the industrial groups, 
there are other places where radio- 
active materials are used. For example, 
in 1958, more than 1,700 medical in- 
stitutions and practicing physicians 
were using radioactive materials (ra- 
dioisotopes) for medical purposes. 
Conservative estimates indicate that 
more than a million patients per year 
receive radioisotopes for diagnostic or 
therapeutic purposes. 

There is a possibility of patients’ 
linens and gowns as well as protective 
clothing worn by personnel becoming 
contaminated. However, this has not 
yet proved to be a serious problem, 
since the commonly used radioactive 
materials have a short life. (That is, 
they may be perfectly safe to handle 
after a relatively short period of stor- 
age.) 


Suffice it to say that there is a market 
for nuclear laundering—a_ highly 
profitable one—if you look for it. And 
there may be a greater market in the 
future! 

Robert Arsonault of the Nuclear 
Laundry Service, in Waterbury, tells 
us their closest customer is 30 miles 
from the plant. They only have two 
customers in Connecticut, but they are 
serving others as far away as Ohio. 
Plans are now under way to set up a 
second nuclear laundry in Pittsburgh. 


License required 

The Federal government exercises 
close control over radioactive mate- 
rials, And before you can get into the 
nuclear laundry field you must obtain 
a license from the AEC—specifically, a 
“Byproduct Material License.” 

This license entitles one to possess 
by-product material (reactor-produced 
radioisotopes); source material and 
special nuclear material. In this case, 
“possession” includes “those materials 
in the form of contamination on gar- 
ments and equipment and in the form 
of waste solutions or sludges such as 
might accumulate in waste water stor- 
age tanks.” 

Generally speaking, the applicant 
for this license is asked to cite his ex- 
perience (or the experience of the per- 
son who will directly supervise the 
operations) in handling contaminated 
materials. Among other things, the ap- 
plication also calls for a completely de- 
tailed description of your decontam- 
ination program including equipment 
and facilities, safety procedures, etc. 

Upon receipt of an application, it is 
reviewed by technical specialists, in- 
cluding radiochemists, radiophysicists, 
and others intimately acquainted with 
radiological health-safety problems. 

From this it is apparent that you, as 
a commercial laundry operator, will 
need the services of a technically 
trained man as a consultant. 


SUPPLEMENTARY REQUIREMENTS 


To permit a careful evaluation of 
your application, the AEC also re- 
quires specific supplementary informa- 
tion which should include the follow- 
ing items: 

1. You should give some indication of the 


maximum amount of radioactive material 
you will possess at any one time. This in- 
cludes stored wastes. 


This will depend on your customer 
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and on determinations made hy your 
technical consultant. 


2. Procedures and equipment to be used 


in pickup-and-delivery of contaminated 


clothing. 


This should present no particular 
problem since you will be working, 
primarily, with low level contamina- 
tion. But at Brookhaven’s “Hot Lab,” 
for example, where employees work 
with highly radioactive substances, 
lab coats are placed in a special bin 
at the end of each work day. The coats 
are then monitored by a health physi- 
cist using a Geiger counter, Any coats 
which are contaminated are wrapped 
in packages on which are indicated 
the instrument reading and the con- 
taminating isotope. The garments here 
are routinely separated into two 
groups, depending on high or low level 
of contamination. Each group is also 
washed separately to minimize cross 
contamination. 


3. A detailed description of the plant fa- 


cilities including a general description of 
the surroundings should also be presented. 


This description should specify 
which areas are restricted to nuclear 
laundering, and what items of equip- 
ment will be used only for this pur- 
pose. The location and capacity of any 
contaminated liquid waste holding 
tanks should also be specified. 

e This is important in limiting the 
possibility of contamination to other 
areas and materials since the laundry 
area and equipment will in time be- 
come somewhat contaminated. 

e If housekeeping and/or building 
construction are poor the buildup may 
become a problem. Smooth surfaced 
machines, smooth, non-porous floors 
are desirable features. 

© Good ventilation will also cut down 
the hazard of airborne radioactive 
dust. The air vented to the outside of 
the building is not a serious hazard 
but the use of lint filters is advisable 
and the disposition of collected lint 


should be worked out in advance. 


4. Procedures for operation of the plant, 
including criteria for acceptance and for 
release of laundered items as ‘‘clean” 
items should be specified. 


The procedures will vary widely de- 
pending on your equipment, the 
amount and type of contamination to 
be handled, the work load, etc. 

The theory of decontamination rests 
on the fact that radioactivity is carried 
by very minute particles of matter. 
The fabrics, themselves, do not be- 
come radioactive . . . they simply be- 
come carriers of radioactive sub- 
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Commercial pioneers 


At the present time, there are 


only five commercial laundries 
in the country handling contami- 


nated clothing. They are: 
Interstate Industrial Uniform 


Rental Service, Inc. 
Indian Orchard, Massachusetts 
Laundering Specialists 
Corporation 
South Boston, Massachusetts 
Nuclear Materials and 
Equipment Corporation 
Apollo, Pennsylvania 
Nuclear Laundry Service, Inc. 
Waterbury, Connecticut 
Nuclear Engineering Company 
Pleasanton, California 
The first of these is said to 


have opened its doors for busi- 
ness in 1957. 





stances. The effect is the same, of 
course, so far as safety in handling is 
concerned, 

e Unfortunately, there is no one 
magic washing formula. Some radioac- 
tive contaminants are pretty nearly 
removed in hot water alone. Others 
do not respond to ordinary laundering 
methods and there are still others that 
cannot be removed by any means. 
Hence, the particular laundering pro- 
cedure you follow will depend on the 
individual situation. 

(Note: Once you get into the field 
you may be called upon to handle 
other items besides cotton twill uni- 
forms. A customer may also have such 
things as rubber shoes, plastic coated 
gloves, respirators, etc., which need 
special consideration. Some feel this 
work can best be done by the plant 
or laboratory, or at least that it should 
be pre-washed, if heavily contam- 
inated, before sending it to a com- 
mercial laundry. But if properly man- 
aged, the commercial plant can handle 
these safely.) 
© There is a possibility of cross con- 
tamination in laundering procedure. 
Tests show brand new garments will 
pick up radioactive materials when 
washed in the same batch with even 
slightly contaminated garments. The 
safer course is to wash them in sepa- 
rate batches even if the same machine 
is used. 


e The AEC requires that certain 
standards be set up before items are 
returned as “clean.” This means that 
100 percent removal of all radioactive 
contaminants is neither practical nor 
necessary. There is a safety range be- 
low which laundered garments may be 
considered, for all practical purposes, 
to be “clean.” 

In order to determine this state, the 

clothes must be monitored with radio- 
active-sensing instruments (such as a 
Geiger counter) before and after laun- 
dering. Unfortunately, at the present 
time, there is no single instrument 
which can be used to detect alpha, 
beta and gamma radiation. 
“The instrument used to detect alpha 
(low level) rays costs around $700 and 
requires the clothes to be monitored 
individually. It is said to be a “tem- 
peramental” instrument requiring the 
services of an expert. 

Depending on your customer, you 
may also need different monitors to 
detect beta and gamma rays, which 
could prove to be a sizable invest- 
ment, 


5. Radiological protection procedures and 


administrative instructions should also be 
submitted with your application. 


These should be prepared in a form 

suitable for distribution to all persons 
using or having responsibility for the 
use of radioactive materials. 
e The Federal government has set up 
standards limiting the amount of ex- 
posure to which radiation workers may 
be safely subjected. 

This poses no particular problem as 
far as commercial laundry employees 
are concerned and insurance com- 
panies do not consider nuclear laun- 
dering to be an ultra hazardous occu- 
pation. 

The greatest potential hazard in 
laundering lies in the inhalation of 
airborne radioactive dusts. Pick-up 
men, sorters and washer loaders would 
be the most likely ones exposed to this 
danger during routine operations. But 
they can be effectively protected by re- 
quiring them to wear respirators with 
high filtering efficiency at all times 
when loading or sorting contaminated 
work. 

Film badges, pocket chambers, or 
dosimeters are commonly supplied to 
personnel who are potentially exposed 
to any appreciable amount of radia- 
tion. 
The film badges provide an excel- 
lent record of radiation received and 
the accuracy of a reading can be veri- 
JOURNAL 


THE LAUNDRY 





fied at a future date if necessary. They 
could very well provide a valuable 
record of the radiation exposure his- 
tory of an employee during the course 
of his employment, The pocket cham- 
ber gives a daily reading of radiation 
exposure, Personnel who work any- 
where in the plant should be in- 


structed as to the properties of radia- 


tion and the existence or non-existence 
of possible radiation hazard. Certainly, 
unnecessary fears should be alleviated. 
The fact the operation is small is no 
reason for ignoring personnel relations 
aspects. All personnel should be in- 


structed as to the methods of protect- 


ing themselves against radiation. 


6. Procedures and instructions to be used 
to assure that the concentration of mate- 
rial in outgoing waste water should be 
given. 


e The Federal government restricts 
by law the concentration of wastes 
which can be disposed to city sewers 
and drains, And there nay be some 
further restrictions imposed by your 
state or local governments. The latter 
agencies should, of course, be con- 


sulted regarding your intentions in 


setting up a nuclear laundry. 


CONCLUSION 

It is difficult to cover all the aspects 
which must be considered in establish- 
ing a nuclear laundry in three or four 
pages. And there are dangers in gen- 
eralizations. 

If the whole subject looks too com- 
plicated to be worth the effort, just re- 
member that there are five plants that 
have made the effort and they are now 
“in on the ground floor” of a business 
that can only grow larger in the years 
to come as the “Atoms for Peace” pro- 
gram gets into full swing. It can be 


done. 


This article is based on information 
garnered from many sources too nu- 
merous to list here. 

We would be remiss, however, if 
we did not acknowledge the cooper- 
ation of the Atomic Energy Commis- 
sion, and the assistance of L. Gemmall, 
Health Physics Division, Brookhaven 
National Laboratory and Dr. Morris 
M. Cohn, editor of Waterworks Engi- 
neering, Wastes Engineering, two sis- 
ter publications, and an engineer of 
long experience in atomic wastes dis- 
posal. This does not indicate the en- 
dorsement or accuracy of our interpre- 
tation by any of these parties. But we 
mention it as a matter of gratitude and 
fact—The Editor 
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Public Relations 


Diaper Services go all out 


to improve public relations 


New mothers and mothers-to-be in 
the Cincinnati area are being provided 
with professional guidance in baby 
care free of charge. 

As a special service to customers 
and non-customers alike, the Modern 
Diaper Laundry employs four regis- 
tered nurses who visit the homes of 
newborn infants and also expectant 
mothers. 

The nurses distribute 
about pre-natal and baby care, inchud- 
ing a list of pre-natal exercises to be 
used with a doctors permission, a 
book of 2,000 baby names, and a 
magazine, “Your New Baby.” 

They teach inexperienced mothers 
tips on child care—how to give a baby 
a bath, for example, and how to take 
his temperature. 

In a few instances, the visiting 
nurses have had an opportunity to 


literature 


help out in real emergencies. Once, 
upon visiting a home, a nurse found a 
mother ill and her baby and small chil- 
dren unattended. The nurse made 
them comfortable and stayed with the 
mother until the working father ar- 
rived home. 

The visiting nurses do not attempt 
to sell goods or services. The Modern 
Diaper Laundry officials feel that such 
a community service will more than 
pay for itself in good public relations. 


—Catholic Telegraph-Register 


* * co 


Stern’s department store and the 


Cupid Diaper Service of New York 
City are co-sponsoring a series of 
weekly classes for expectant mothers. 

The classes are conducted by a reg- 
istered nurse and are held at 6:30 in 


the evening at the store. 


Some very unusual public relations 
out there in sunny California 


In San Diego, the Breitbard broth- 
ers—Ed, Bob, Will and Al are well- 
known not only as outstanding laun- 
dry and linen but for The 
Breitbard Athletic Foundation, a truly 
remarkable achievement that reflects 
credit on the entire laundry industry. 

Founded in 1946 as a development 
of Bob’s interest in sports, the founda- 
tion is a nonprofit corporation which 
promotes the advancement of amateur 
athletics in San Diego County. 

Every month of the year an award 
of “Star of the Month” is made to an 
outstanding local athlete, and from 
these a “Star of the Year” is selected. 

A major project of the Breitbard 
Athletic Foundation is the annual 
Southern California College Prep 
Charity Football Classic — which 


men, 


raises money for the San Diego Chil- 
dren’s Dental Health Center, and pits 
an All-Los Angeles team vs. an All- 
San Diego team. Among the thousands 
of awards made by the Foundation 
are: Star of the Month plaques, All- 
League Scroll awards, Star of the Year 
plaques, Player of the Year _ trophies 
in football, basketball, baseball, track 
and other events, and the San Diego 
Athletic Hall of sungold 
plaques. 

For the four Breitbards this is a 
hobby, a philanthropy, and a civic 
duty, and is kept entirely away from 
business. Yet, practically, this keeps 
the family. name and the laundry busi- 
ness before the public eye at all times. 

—The California Laundry & Linen 

Supply Association Bulletin. 


Fame 
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A total of 202 members and allied tradesmen turned out for the annual DSIA convention-exhibit at the Roose- 
velt Hotel in New Orleans, April 5-8 


Diaper service show highlights 


p> DSIA + NIDS = Diaper Service Industry Association 


> Break-through in reducing rejects 


pe Study of “quits” presented 


p Telephone techniques analyzed 


Presidents Eli Birer (left) and Bob Cun- 
ningham of the Diaper Service Institute 
of America and the National Institute of 
Diaper Service, respectively, announce 
jointly the formation of the new Diaper 
Service Industry Association 


As promised in advance publicity, the 
14th Annual DSIA convention-exhibit 
did hold a bag full of surprises. 


THE QUIT STUDY 

Dr. Henry Gleitman, Swartmore 
Research Association, gave a detailed 
analysis of customer motives for quit- 
ting diaper service. He found the 
reasons given followed patterns based 
on such factors as income, age, social 
activity, etc. 

The best diaper customers were 
older women (over 26) in higher in- 
come groups whose interests took 
them out of the home a great deal. 

Conversely, the poorest prospects 
were younger women in the lower in- 
come groups who stayed home. 


He also pointed out that there were 
three levels—or shifting motives— 
which related to customer longevity: 
(1) Expediency, (2) Convenience 
and (3) Health. Thus, the short term 
customers took service for the first 
reason, while the long term customers 
were convinced diaper service was 
better for baby’s health. 

The implication here was that one 
should concentrate on the prime 
prospects and try to upgrade the 
others. 

Some ideas as to how this might be 
done were presented by Robert Gru- 
ver and Les Gutter of C. Robert Gru- 
ver Associates. For example, it was 
suggested that the length of customer 
life might be extended by offering a 
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pre-payment plan, by selling coupon 
books, by adjusting cost to volume, 
through educational programs, etc. 

Some members were openly critical 
of the conclusions drawn. For ex- 
ample, one felt an analysis should be 
made to determine why some low in- 
come groups are long term customers. 
Most of the objections were answered 
satisfactorily and the others taken 
under advisement. 


PROGRESS IN RESEARCH 

Dr. Pauline Beery Mack, Texas 
Women’s University, reported a break- 
through in reducing diaper rejects— 
specifically, those caused by calcium 
and magnesium encrustment overlay 
stains which are not removed by chlo- 
rine bleach. 

The break-through is not a one-shot 
rewash formula but part of the reg- 
ular washing formula. It is an un- 
orthodox procedure since it involves 
the addition of an acid on the break. 

Specifically, the remedy calls for 
the addition of phosphoric acid (.6 
pounds per 100 pounds dryweight 
load) right after the first flush. 

Costwise, this represents an increase 


of only 10 cents per 100 pounds and 
an extra 3 minutes in the wash cycle. 
Normally, the rejects average 6 per- 
cent per load and rewash costs are 
greater than the cost of washing. 


THE GREAT DEBATE 

Another provocative feature of the 
four day program was a panel discus- 
sion on controversial industry prac- 
tices. For example, two of the ques- 
tions posed were: 

—Is it better to operate a diaper 
service on the “six week minimum de- 
posit, planned program for high cus- 
tomer life” theory than it is to operate 
on a “no minimum, aim for very high 
volume of starts and forget about cus- 
tomer life” approach? 

Five of the six panelists favored the 
latter approach. They reasoned that 
everything starts with getting a cus- 
tomer and that there was no point in 
“suggesting” a quitting time which is 
considerably shorter than the average 
customer life of 8 to 9 months. 

—Extra services such as layette 
service, baby clothes service, training 
pants service, bedding service, scale 
rental, etc., have little value, so 





Tips on direct mail 


Guest speaker Henry Hoke, an authority on direct-mail selling, took a dim 
view of the diapermen’s efforts in this regard, and made the following sug- 


gestions for improvement: 


e Change your corporate name to avoid “cuteness.” Also avoid the use 
of the word “diaper” which has an unpleasant connotation. (Baby Care or 


Baby Valet is better. ) 


e Get new engraved letterheads which have a “clinical” look instead of 
using baby sketches which few can draw well. And give your address and 


telephone number. 


© Select a neat, clean envelope and leave your company name off it. 

e@ Don’t stun the prospect with too much to read. 

@ Use a good bond paper for your letters. 

© Be sincere in your approach, using a personal typewritten letter in- 


stead of a mimeographed form letter. 


@ Have it signed by a woman (preferably a registered nurse) instead of 
the sales manager or some other company officer. 





shouldn’t a diaper service concentrate 
only on diapers? 

The group was about evenly di- 
vided on this question although they 
pretty well agreed that some extra 
service might be all right if it didn’t re- 
quire a heavy inventory. 

One operator reported success with 
a layette service which brings in an 
additional $2,000 per month. Another 
said training pants helped to increase 
his customer life by 142 months. He 
rents them in three sizes. And a third 
reported success with scales which 
he rents at $3 for three months. 

The panelists included Stanley 
Tobe, Gary; Frank MacWilliams, 
Tampa; Edward Weinberg, Chicago; 
Robert Kimball, Newark; Herbert 
Diamond, Boston; and Bernard Levin, 
Washington. 


THE MYSTERY SESSION 

The big mystery centered around 
telephone technique. Calls were actu- 
ally placed to member plants—on the 
stage—to see how typical situations 
would be handled. 

On the first call we witnessed the 
expectant mother who was interested 
in diaper service information. Of the 
two plants called, neither asked for 
the prospect’s name or her business. 

The second call had a prospect call- 
ing in to cancel a reservation. There 
was no effort made to dissuade the 
caller and in one case the prospect 








was asked to return the material that 
had been sent her. 

Other calls involved a complaint on 
shortage, wrong diapers and unco- 
operative routemen. It was generally 
agreed that plant telephone tech- 
niques left much to be desired in al- 
most all cases. 

Suggestion: Take advantage of your 
local telephone company’s program 
on better telephone usage. 

Harold Howe, DSIA legislative 
representative, took another look 
through his Washington window at 
the upcoming wage-and-hour battle, 
the presidential prospects, etc. And a 
cost comparison clinic for various 
sized plants rounded out the formal 
program. 


NEW OFFICERS 

Eli Birer, Long Island Diaper Serv- 
ice, Hempstead, N. Y. (One of LJ’s 
“Men to Watch in the Sixties”) was 
elected president of the newly organ- 
ized Diaper Service Industry Associa- 
tion. 

Assisting him are: William Schultz, 
Baby Service, Inc., Newark, N. J., 
vice-president; A. J. Steinberg, Wee 
Folks Sterilized Diaper Service, Mont- 
real, Canada, secretary; A. M. Van 
Fleet, Tidy Dy-Dee Service, Allen- 
town, Pennsylvania, treasurer. Jack 
Shiffert is the executive vice-presi- 
dent of the Association. 

—Henry Mozdzer 
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Laundryowners’ Association Officers ... 


Gordon Rayner, manager, MLA; Evans, treasurer; Dale, president; Daniels, vice- 


president; Roberts, secretary 
* * * 


Russell P. Dale, Jr., Dale Brothers Laundries, Springfield, was elected president of the 
Massachusetts Laundryowners’ Association succeeding Harold P. Parker 

Other officers elected: Ralph Daniels, Individual Family Laundry, Haverhill, vice- 
president; Simon Roberts, Monks Laundry, Cambridge, secretary; T. Herbert Evans, 
Lake Wambam Laundry, Wellesley, treasurer 


Bay State Meet: 
A Bell Ringer 


Coin-Op Division Officers ... 


Hamilton, Robertson, Kessler, Berkman, Samuels, Lagasse and Brown 

Stanley J. Berkman, Dave's Du-N-Save, Boston, was elected president of the MLA 
Coin-Operated Laundry Division Steering Committee. Assisting him are Barnett N. 
Samuels, Laundercenter, Winthrop, executive secretary, and the following vice-presi- 
dents: Harold I. Brown, Rhojan, Worcester; Bill Hamilton, Royce-Superior, Springfield; 
George A. Kessler, Maplewood, Malden; Herve Lagasse, Community Laundermat, Fall 
River; Chester A. Robertson, Robertson Lumber, Arlington 


* * * 
Young Men's Club Officers... 


James Kelly of Colonial Laundry, Portsmouth, N. H., was elected president of the 
MLA Young Men’s Club. He will be assisted by a Steering Committee which includes: 
Robert Samble, Belmont Laundry, Springfield; Russell Goldsmith, Jr., Whyte’s Laun- 
dry, Lynn; and Jack Collins of Carmen-Mitchell-Wing Company 
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THE 49TH ANNUAL meeting and 
convention of the Massachusetts 
Laundryowners’ Association at the 
Boston Statler Hilton, April 1-3, was a 
real bell ringer. 

It started out with a sales clinic the 
first day; followed with a full program 
the second and concluded with a first 
annual coin-op convention the third. 


THE SALES CLINIC 

The sales clinic was conducted by 
Dr. Charles M. Ulrich, sales training 
director of the Milk Industry Founda- 
tion. He is also sales consultant for 
the Retail and Customer Relations In- 
stitute of the District of Columbia. 
Some 350 members, their sales per- 
sonnel and allied tradesmen turned 
out for this segment of the program. 


PROGRAM HIGHLIGHTS 

Bookkeeping: David Conners, partner, 
John Carruthers and Company, Bos- 
ton, described an automated book- 
keeping method designed to reduce 
office costs. Details are presented 
elsewhere in this issue. 

Research: Joseph Robertson, presi- 
dent, Linen Supply Association of 
America, told the assembly of some 
break-throughs made by member- 
sponsored research committees in the 
linen supply field—many of which 
will benefit the laundry industry as a 
whole. He told of the success in find- 
ing a rust and mildew preventative; 
current work in developing automated 
laundering and _ towel inspection 
equipment. And he also mentioned 
the development of a new pants fin- 
ishing unit which is capable of pro- 
ducing 120 to 140 finished pants per 
hour. 

Advertising: Frederick L. Bowers, 
immediate past president of the Na- 
tional Institute of Drycleaning, gave 
an illustrated talk on NID’s National 
Advertising Program in The Saturday 
Evening Post and urged members to 
support it. 

What's Ahead: George Isaacson, gen- 
eral manager, American Institute of 
Laundering, took a long look at our 
business prospects for the next decade 
and saw many signs for continued 
optimism. The most promising pros- 
pects of the new decade are the teen- 
agers, working homemakers and the 
growing number of retired persons. 
Cooperation: Rodger Jackson, man- 
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aging director, Laundry and Cleaners 
Allied Trades Association, gave the 


members some insight on the allied’ 


trades picture and how it cooperates 
with seven national associations and 
more than 300 regional, state and 
local groups across the country. 

One immediate instance of this co- 
operation was the Production and 
Maintenance clinic sponsored by 
LCATA and directed by A. L. “Chris” 
Christensen of A. L. Christensen and 
Associates later the same afternoon. 

During this session, a panel of 
seven allied trades representatives 
each gave a five minute summary of 
the basic points to consider in main- 
taining package boilers, washer-ex- 
tractors, flatwork ironers, tumblers, 
shirt units, air compressors, etc. The 
panelists included: Irving Kelly, Henry 
Maxon, Norvin Pellerin, Earl Russell, 
Byron Porter, Ed Winterbottom and 
Roger B. Johnson. (Their company 
affiliations were purposely omitted.) 

About 180 registered for MLA’s 
regular program. 


COIN-OP CONVENTION 

The first annual meeting of MLA’s 
Coin-Operated Laundry Division at- 
tracted 95 persons. Attendance was 
more or less evenly divided and con- 
sisted of allied trades, professional 
laundrymen with coin-ops and pure 
coin-laundry operators. 

Legislation: Robert W. Byford, assist- 
ant manager MLA, led off the pro- 
gram with a rundown on restrictive 
legislation affecting state coin-store 
operations. At the present time, the 
Sunday closing law is the major threat 
and no favorable action is foreseen. 
On this problem, the membership 
voted its approval to study pending 
cases with the idea of picking the best 
and supporting it all the way through 
the Supreme Court as a test case. 
Insurance: Richard W. Sears, vice 
president, Thomas E. Sears, Inc., esti- 
mated coin-store operators now spend 
$500 a year on insurance. 

The basic insurance requirements, 
as he saw them, were adequate 
liability and fire insurance. 

e Fire insurance coverage is cut and 
dried; it pays for replacement of 
equipment minus depreciation. But 
make sure all your extras are covered. 
And check the lease with your land- 
lord as it applies to fire responsibility. 
e Liability insurance is subject to 
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“Albert, I want you to meet the manufacturer of the new 
washer. He has (ha, ha) bet me no washman can louse it 


up! Now run a load for him.” 


the whims of the court. The average 
operator spends about $70 a year for 
it based on income. 

Mr. Sears also mentioned other in- 
surance plans of interest to coin-store 
operators: About one-half the owners 
have boiler insurance for which they 
pay $35 to $50 a year. Plate glass in- 
surance is popular but lettering should 
be insured separately. Vandalism 
claims are a bugaboo which have to 
be determined individually in each 
area. Part-time employees should be 
insured. And you should investigate 
the possibility of insuring your profits. 

Richard F. Wagner, general agent, 
State Mutual Life Assurance Com- 
pany, also mentioned briefly a new 
development in individual life insur- 
ance in respect to association mem- 
bership called “Guarantee Issue.” 
Members can get it at a slightly lower 


Oh, East is East.. 


An interesting comparison of Eastern 
and Western laundry methods of op- 
eration was made by Eli Birer (who 
owns seven plants across the country ) 
at the recent Workshop Clinic spon- 
sored by the California Laundry & 
Linen Supply Association at Fresno. 
Mr. Birer observes: 

e Plants in the East are often in 
poor locations because they are re- 
stricted to industrial areas. Most are 
old and multi-storied. 

e There are few plants in the East 
combining family, linen supply and 
drycleaning. Whereas this combina- 
tion is quite prevalent in the West. 

e There seems to be a greater 
market for shirts in the East and there 
is more emphasis on quality. Even 
sheets there must be hand folded. 


rate without examination. (Not to be 
confused with Group Insurance. ) 
AIL’s Coin-op: George Isaacson told 
the group about AIL’s experiences in 
the coin-op field and stressed the fact 
that coin-ops are not competitive with 
professional laundry service. 
Service Clinic: A panel of eight allied 
tradesmen were on hand to answer 
members’ questions on all phases of 
coin-equipment maintenance and 
service. The panelists included Don 
Ordway, Ray Higgins, Julian Gold- 
berg, Jack McCollough, Ed Winter- 
bottom, L. Frank Wright, Milton 
Fineson and Roland Wise. 
The meeting concluded 
brainstorming session on such ques- 
tions as: How to get gas rates ad- 
justed? How to promote business on 
slow days? How to combat competi- 
tion? ete—Henry Mozdzer 








with a 


e In the East, laundry is priced by 
the pound and pin-and-net identifica- 
tion is employed. In the West, full 
identification is most common and 
pricing is by the piece. 

e Eastern plants use more trucks 
for pickup-and-delivery since the 
populace seems to be less mobile. 

e Western plants usually are 
equipped with one manufacturer's 
brand of equipment, while Eastern 
plants have more of a mixture prob- 
ably because most of the manufac- 
turers are located there. 

e Leisurely living in the West en- 
courages homemakers to prefer golf 
to doing family laundry; hence, the 
future of the laundry business on the 
West Coast shows a tremendous po- 
tential for growth. 
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Water treatment for 
packaged boilers 


Fig. 1. Three-pass packaged boiler 


has a large receiver tank mounted on 
top to collect condensate return water and receive 


fresh water. This can be adapted to serve as an 


open heater and thereby combat corrosion in the 


packaged boiler 





THE PACKAGE PLANT, the drive- 
in, the coin-op along with all the other 
advances of the last decade have 
changed the commercial laundry pic- 
ture. Each step has been dictated by 
marketing advantages and each has 
paid off in its own way. But the more 
streamlined the laundry operation and 
the more automatic its equipment, the 
closer you need to check its innards. 

Perhaps the most crucial internal 
problem facing today’s laundry is wa- 
ter supply. The problems it presents 
are not confined to where to get it or 
how to get rid of it. These are stories 
in themselves. We're going to talk 
about its treatment and the steps to 
take in fighting corrosion, to control 
sludge, to prevent scaling of boilers, 
steam and water lines. 

Table 1 gives a ready summary of 
the major areas of interest in setting 


up a water chemical control system. 


If you decide (and many do) to turn 
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Some problems and 
solutions offered 


as an aid to 
management personnel 


Fig. 2. End-view diagram shows 


how water circulates inside a 
packaged boiler to churn up 


sludge which collects at bottom 


of shell. Blowdown connections 


help here 


your water control problems over to a 
specialist, a check-system such as 
Table 1 gives is an excellent aid. You 
can use it to discuss your plant pro- 
tection with the expert and learn what 
assistance he is giving you with his 
treatment method. 

You will note that Table 1 divides 
water impurities into three principal 
classes—dissolved gases, suspended 
solids, and, lastly, dissolved and col- 
loidal solids. 

Let’s check through with one com- 
mon piece of equipment, the packaged 
boiler, to see just how these water- 
borne problems can affect its operation 
if proper treatment is not used. 


THE SLUDGE PROBLEM 

Most packaged boilers use water in- 
lets on both sides, midway from the 
ends of the boiler shells and about a 


quarter of the way up from the bottom 
of the shell, One serves as the incom- 


by JOSEPH C. McCABE 


ing or raw water entry and the other 
handles the direct return of conden- 
sate. Some manufacturers combine the 
raw water and the condensate return 
outside the boiler, Fig. 1, and direct 
the combination stream into only one 
of the inlets so that the water connec- 
tion on the other side of the boiler will 
be available as an auxiliary inlet. 

Where both water inlets are active 
the incoming water sets up a circula- 
tion path that traces the outline of a 
crescent, Fig. 2. The cold water hugs 
the outer, coo] side of the shell, and 
runs down to the bottom, then swings 
up the center to the top where it cas- 
cades over the tubes and drops back 
along the shell again. 

The action promotes the collection 
of sludge along the bottom of the shell. 
Actually, this is the ideal place for this 
sludge to collect since the shell’s bot- 
tom is its coolest area and the difficulty 
of a baked scale deposit is least likely 
to develop in this area. But under the 
usual method of operation the pack- 
aged boiler is a rapid steamer and 
hence circulation is vigorous and turb- 
ulent. This churns up the sludge so 
that the main body of water in a pack- 
aged boiler is nowhere near as turbid- 
JOURNAL 
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Table I—IMPURITIES IN WATER 
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Name 


Difficulty Caused 


Means of Renewal 


Special Remarks 





Dissolved Gases 


Hydrogen 
sulfide 


Carbon 
dioxide 


Oxygen 


Corrosion; harmful to process 


Decreases pH of water; causes 
acid corrosion if alkalinity is low 


Corrosion and pitting (special form 
of corrosion) 





Aeration and filtration; 
chlorination 


Aeration; nevtralization with 
alkalies; deaeration 


Deceration; chemical treatment 
with sodium sulfite 





Sediment 
Turbidity 


Organic matter 


Sludge, scale, carryover; harmful to 
process 


Foaming; harmful to process 


Coagulation; filtration; 
sedimentation (settling) 


| Same as above; also chemical 





Found principally in ground waters 
and polluted streams 


Filming or neutralizing amines 
used to prevent condensate line 
corrosion 


Can also cause pitting of steam 
lines, turbines, condensate lines, etc. 





Suspended 
Solids 


| treatment 








| 
| 





Hardness (All 
Ca and Mg 


salts) 


Sodium 


aikalinity 


Sulfates 


Chlorides 


Dissolved and Colloidal Solids 


Manganese 
Silica 


deposits 





Oil Foaming; deposits in boiler 


Scale deposits in boiler; forms in- 
soluble curds in washing process; | 


Foaming; carbonates form CO: in 
steam to cause return-line corrosion; 
| may contribute to embrittlement 


| Hard scale if calcium is present 


| Priming, foaming if present in 


| large amounts 


Iron Deposits in boiler if present in 
large amounts; harms process 


} Hard scale in boilers, turbine-blade 


| Coagulation; filtration 
| 
in boiler 


| 


MgCl: is also corrosive 


| Deionization 


| Deionization 


exchange 


} 
| 


| hot) 


Softening plus internal treatment 


| Hydrogen exchanger, deionization, 


| acid treatment with deaeration 


| Aeration plus filtration; ion 


Deionization; lime-soda process 


| with addition of ferric sulfate 


| Mostly enters with condensate 


Calcium salts are chief cause of 
| scale in boilers, followed by 
| magnesium. Magnesium scale not as 
| hard as calcium scale 


Sodium salts are found in most 


| waters, are very soluble and 
| can't be removed by chemical 


precipitation 


| When combined with aluminum salts 


forms extremely hard scale in boilers 


(cold) or Mg reagent (cold or 





free as it is in some other boiler de- 
signs. Because of this inescapable fact, 
the general rule is to equip packaged 
boilers with a surface blow-off and also 
one or two bottom blowdown con- 
nections. With them you can maintain 
slightly higher rate of blowdown. 

In addition to the sludge difficulties 
in the packaged boiler there are the 
major water treatment problems of 
scale formation, corrosion and carry- 
over of water impurities from the boil- 
er over into the steam lines of the 
plant itself. 


SCALE FORMATION 

The scale forms most heavily in any 
boiler on its hottest surfaces. For the 
package boiler this is the combustion 
chamber and it is the water layers 
lining this chamber that generate most 
of the steam. As this steam is gener- 
ated, any solids in the water drop out 
and deposit as scale. A number of in- 
spections of packaged boilers bear out 
this theory. 

Scale deposits most heavily around 


MAY, 1960 


the combustion chamber, proves 
harder, of denser texture and is more 
adherent to the furnace cylinder sur- 
face than are the deposits that form on 
the tubes or the shell. Unfortunately, 
the sides and the bottom of the fur- 
nace chamber are virtually inaccessible 
for any attempts at wire brushing or 
chipping. Corrugated furnaces are 
even more difficult to clean mechani- 
cally, The only remedy here is proper 
water treatment procedures. 

We've heard it said that the pack- 
aged boiler does not suffer a loss of 
efficiency with a scale build-up since 
the heat pick-up through the various 
gas passes insures a later recovery of 
the escaping heat. That is probably so 
but it is no excuse to grow careless in 
applying water treatment. This scale 
build-up can cause a severe overheat- 
ing of the combustion chamber to the 
point of a costly repair. 

Tubes, of course, can fail from scale 
accumulation although such failure 
would come about more likely from 
corrosion, pitting or fatigue. The shell 


of the packaged boiler, unlike the 
older fire tube boiler designs, is rela- 
tively free of heavy scale difficulties 
since the flame does not hit the shell 
surface in the packaged design. 

As we just mentioned in our com- 
ment on tubes, corrosion is a very 
possible treatment problem for the 
packaged boiler. Often the water en- 
tering the packaged boiler is inade- 
quately preheated or deaerated. 

As soon as this incoming colder wa- 
ter comes into contact with the hot 
water within the boiler the dissolved 
gases escape and so a heavy concen- 
tration of corrosive oxygen is released 
in a narrow area. The shell, metal, the 
fresh water inlet connection, any ex- 
posed feed baffle plates and nearby 
tube areas are likely targets for cor- 
rosive gas attack. The remaining dis- 
solved gas boils out of this incoming 
water to create a possible general cor- 
rosion or pitting along the water-level 
belt of the shell. There is some limited 


chance of oxygen released from the 
Continued on page 42 
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R-RAMIC LINE 


, production, investment! 


BUILDS MORE CUSTOMERS 


{a) New styling appeals to feminine market and 
quality work builds more “‘regular’’ customers. 


GUARANTEES STRONG INVESTMENT 


(a) Flexible machinery fits versatile units through 
all your growth stages without obsolescence of exist- 


ing components. 


INSURES YEAR AFTER 
YEAR DEPENDABILITY 


(a) Engineered and built into the 


machine and is further assured by 
nationwide factory branch offices. Teacher-demon- 


strators, Parts and Service always available nearby. 


Za) =le\=)— 


DIVISION OF WAR 


FACTORY AND GENERAL OFFICES, SYRACUSE N.Y 
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SE PLAN 


machinery immediately available! 


ALL-EQUIPMENT PLAN 
(a) Available for one machine or a complete pack- 
age plant or plants. Includes freight, rigging and 


installation. 


CONSERVES CASH 


(a) Use your cash for operation. Lease payments 
are deductible operating expenses payable from 
“before tax’’ earnings rather than “after tax” 


profits. 
MAINTAIN STRONG CASH POSITION 


(a) Keep your lines of usual credit open. 


3-4 OR 5 YEAR LEASES 
(a) Low monthly rental payments . . . optional to 


renew at '42 of prior rental. 


| Mexibility 
a needs. 


WM To EXPAND INTO A 
MULTI-PLANT 
OPERATION. 


THE PROSPERITY COMPANY 
701 Nichols Ave. 
Syracuse, N. Y. 


Please send me additional information on 
i ; Y Ve H, (Please Check Interests) 
OUGLONG New Power-Ramic Line [J New Lease Plan O 


INDUSTRIES CORPORATION Dry Cleaning Equipment [] Laundry Equipment 
Name. 


SALES AND SERVICE BRANCHES IN ALL PRINCIPAL CITIES 
° Company 








Prosperity ib Sono, Address 
ae ee ee ee ee eee eee ee ee eo 











THE button 
trap 


WHILE-U-wait: In Indianapolis, a cus- 
tomer sued a drycleaner for $500 
damages claiming he caught a cold 
scampering home without his suit. He 
said the cleaner lost it while he waited 
in a booth. 


LAST CALL: Sign in quick service plant 
window advises its customers—“Dry- 
cleaning for delivery yesterday must 
be received by noon tomorrow.” 


WRUNG out: A Pittsburgh man arrest- 
ed for drunk and disorderly conduct 
promised police he'd take his shoes 
off next time he washes his socks. 
That was his excuse for getting stuck 
in a self-service laundry’s washer. 


CUSTOM SERVICE: Because of its unfa- 
miliarity with the native costumes 
worn by the women of India, a Mil- 
waukee laundry returned an exchange 
student’s traditional saris with this 
bill—“Two tablecloths at 50 cents 
each; no napkins, less 6 cents each; 
total 88 cents.” 


AD A PROPOS: “Tops for Baby’s Bot- 
tom” is the slogan used by Crib Diaper 
Service of Evanston, Illinois. 


DARING CHuTisT: A thief in Covington, 
Kentucky, slid down a bundle drop in 
a coin-op to the main plant next door 
and took $125. He used the front 
door on the way out. 


motivators: Going the rounds of 
Madison Avenue these days is this 
truism — “Behind every successful 
businessman is a woman who has 
nothing to wear.” 


SATISFACTION GUARANTEED: A midwest- 
ern lady, calling to complain she had 
received six men’s sox in her laundry 
bundle, when she wasn’t even mar- 
ried, was assured by the helpful plant 
telephone operator—“We're sorry, 
we'll send a man out right away.” 
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Continued from page 39 


feed-water escaping with the steam 
and teaming up with any carbon di- 
oxide in the condensate to cut grooves 
in the return line or go to work on the 
threads in the pipe fittings. 


THE CARRYOVER PROBLEM 

The limited steaming space is the 
principal reason for carryover and it 
is compounded by the rapid steaming 
rates and high outputs of these boilers. 
Because of this inherent situation it is 
not possible to carry water chemical 
concentrations as high as you can in 
other boiler designs. This imposes a 
very definite limitation in establishing 
a good water treatment program. The 
chemicals fed into the unit need to be 
carefully applied and the rate of boiler 
blowdown notably has to be higher 
than usual but should be carried out 
for greatest effect at light-loads and 
during idling periods. There are cer- 
tain mechanical aids the boiler de- 
signer can provide. In fact, most of 
these boilers do employ a dry pan be- 
neath the steam outlet. But since this 
steam goes out to process and you 
could experience spoilage from boiler 
water impurities, we would suggest a 
steam separator in the main header 
as well. 

Laundries with their requirement 
for soft water for process are in a very 
good position since they can supply 
an already softened water to their 


Binge nc 
Y 


Easy hospital 
basket repair 


A novel idea for reconditioning the 
worn tops of laundry basket canvas 
inserts has been suggested to us by 
Harold C. Berkholtz, laundry superin- 
tendent of the Veterans Administra- 
tion Hospital in Madison, Wisconsin. 
We agree it is a good money-saving 
idea that merits passing on to our 
readers. 

From continuous use and friction 
the tops of the canvas inserts wear out 








err 


packaged boilers. The practice of pre- 
softening makeup water external to 
the boiler itself is a desirable one in 
any plant. 


OPERATING TIPS 

A few operating tips are always in 
order. The chemicals selected for addi- 
tion to the boiler water should be fed 
as a daily routine and not applied in 
one concentrated slug each day. The 
packaged boiler is far too sensitive for 
such a system. The proper way is to 
introduce these chemicals by drip-feed 
into the receiving tank shown in Fig. 
1 on page 38. 

Of recent years there has been a 
growing use of copper in handling hot 
water services of laundries and dry- 
cleaning plants. We always used to 
think of this material as about as cor- 
rosion resistant as you could get. Now 
we know that temperature has a very 
definite corrosive effect on copper. The 
top temperature level recommended 
is 140° F for hot water. We know of in- 
stances working up to 160° F with no 
stated evidence of trouble. But 140° F 
is considered safe especially where 
softened waters are used. Michigan 
State University has been carrying out 
a research program with the coopera- 
tion of the Copper and Brass Research 
Assn. and they have added high ve- 
locity of water flow through copper 
or brass as a definite contributor to 
corrosion. The full story is yet to be 
told. 


first at a point where the canvas is 
folded over the top of the basket 
frame and the ragged condition looks 
shabby. Regardless of the worn top, 
nobody wants to discard the entire in- 
sert if he can help it while the main 
canvas portion is still usable. 

Mr. Berkholtz’s remedy is to cut off 
the worn canvas top just above the 
first row of grommets. Then he sews 
four separate 5- or 6-inch strips (cut 
from other replaced canvas inserts) 
for tops with two rows of grommets to 
fold over the top of the basket frame. 
As the grommets on the new strips 
match the positions of the grommets 
on the original insert, it can be easily 
laced to the frame with basket grom- 
mets between the two top grommets 
on the strips. The top pieces are made 
of two thicknesses of canvas so that 
when the top layer is again worn 
through it can be turned over without 
having to use new grommets. 
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bellew prints ...... 


WIRE FOR SLEEVER COVERS 

The metal-topped sleevers in the 
shirt units at Excelsior Laundry had 
a habit of burning the nylon cord used 
to hold the sleever covers in position. It 
was also difficult to keep the nylon 
cords tied securely, and their size 
bulged the hem of the cover to a point 
where the quality of the sleeve finish- 


ing was less than desired. 


Metal Yop 
05 Sleever -=_ 


Wite Thre Hem 
Instead Of Nylon 
OS RS 


Ex pander SSH 


Fine galvanized wire has replaced 
the nylon tie-cords. This wire is about 
the thickness of a straight pin. It is 
placed through the hem of the sleeve 
cover and drawn tight, then wrapped 
once around the outside of the hem 
and pulled tight to draw the cover end 
under the metal cap. The ends of the 
wire are then twisted together and 
pushed back out of the way in the 
expander slot at the top of the sleever. 


SHIRTS SORTED TO BINS 

Tony Jackson also showed me how 
a great deal of work is saved by hav- 
ing the shirt crew folders sort directly 
into bins at the units. Since partial 
bundles are wrapped out at Excelsior, 
it has saved a lot of extra handling. 


re 
shire Bin 








10 nd 
Shirt Unit 





Once the lot has been sorted to the 
bins at the shirt unit, it is only neces- 
sary for the checker to recheck them at 
this point and send them on for wrap- 
ping. 

At first it was thought that with 
deep enough bins it would be well to 
sort two of the 20-bundle lots to each 
roll-away rack, by simply turning the 
rack around when the first side was 
filled with a lot. Turning the rack 
around was simple since it was 
equipped with swivel casters, but it 
meant interrupting the workflow of the 
unit. 

Finally someone suggested a simple 
solution. “Why not, at the end of each 
lot, simply have the folder push the 
shirts to the rear of the deep bins? 
Then the next lot could be sorted into 
the empty front half of the bins. By 
the time this lot is sorted the preced- 
ing lot would have been removed by 
the checkers and the whole process 
could be repeated all day long.” And 


that’s the way it has worked out since. 


STURDY BUNDLE-CART 

Here is a heavy-duty cart that is 
used at Sanitary Laundry to haul both 
finished drycleaning orders and laun- 
dry bundles to the trucks, and around 
the plant. It's a sturdy baby and I 
know several launderers who could 
use one like it. 

I didn’t measure it, but as I remem- 
ber it’s about 3 feet wide and prob- 
ably 6 feet long. Upright sections of 
1%-inch pipe support a crosspiece of 
34-inch pipe to hold the drycleaning. 
Half-inch pipe is used as bracing. 

Weight at the rear is supported by 
a pair of 10-inch fixed wheels, about 
like the ones kids use on motorized 
go-carts. A single swivel wheel at the 
front supports the weight there, al- 
though there is a 1%%-inch caster 
wheel at each front corner just in 
case the truck tries to tip over during 
use. 

The 8-inch swivel wheel has a 3- 
foot-long tow-bar that can be leaned 
back out of the way against the rack. 
The swivel wheel is mounted at the 
base of the front 134-inch pipe, thanks 
to a couple of pipe “T’s” and a short 





pipe nipple that lets the swivel wheel 
extend out beyond the front end of 
the truck’s base. 

The trucks hold a surprising amount 
of work, and, thanks to the large 
wheels and the pneumatic tires, they 
are easy as pie to maneuver over all 
types of surfaces. Also, the tow-bar 
contributes a great deal to the ease of 
handling. 


TICKET CHUTE 

Saw many good ideas at Jim Rut- 
ledge’s Sanitary Laundry in Albu- 
querque. For one thing, they had a 
very practical idea for getting tickets 
to the office from their laundry mark- 
ing department. This department is 
on a balcony located about 20 feet 
back of the front office at the front of 
the production room. 


4 

@. 
{> 

Balcony 


Merkin 
Dept” 


























To save the office girls the trouble 
of climbing up and down the stairs 
to collect tickets all day long, a 6-inch- 
square chute was installed to bridge 
the gap between the markers and the 
office. This sloping chute leads from 
the balcony and through the wall into 
the office. It’s large enough and has 
enough incline so that the bundles of 
tickets have never clogged the pas- 
sage. 

Continued on page 64 


43 





Cleaning by 
the pound... 


One laundryowner’s 
answer to the threat 
of coin-op drycleaning 


Truck cards announcing new cleaning service are placed in po- 


sition by general manager Jack Joyce 


SOMETHING DIFFERENT in dry- 
cleaning service was recently intro- 
duced by plantowner Ed Mall, of 
Llewellyn’s Laundry and Cleaners, 
Louisville, Kentucky. 

Principally featured in the new 
service, called Scotch-Kleen, are 
clean-only garments with no spotting 
or pressing. Incoming orders are 
priced by the pound and wrapped out 
as a bundle. 

According to Mr. Mall, there is a 
large untapped market for this type 
of drycleaning service. Many of the 
clothes on the market today require 
little or no pressing—such as casuals, 
work and sport clothes, soft knits, 
sweaters, and particularly children’s 
clothes. Many of these garments are 
“seconds” and customers may not feel 
justified in paying the regular full dry- 
cleaning price. Or they may not have 
them cleaned as often as required, be- 
cause of the price. 

In addition, there are many clothes 
in the average household that the 
housewife does not wish to put in a 
washing machine because of the haz- 
ards of shrinking and fading. 

Scotch-Kleen service, says Mr. Mall, 
can be compared to the plant’s regu- 
lar service, as customers compare dry- 
fold with family-finish in the laundry 
department. 


VIA ROUTES AND OFFICE 


Scotch-Kleen service is available on 
the seven routes and in the five call 
offices. Orders are priced at a mini- 
mum of 8 pounds for $1.52 plus 19 
cents for each additional pound. Soiled 
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bundles are placed in drycleaning bags 
by the counter girls and kept sepa- 
rate from regular drycleaning orders. 
Garments collected by the route sales- 
man are returned to the main plant 
and priced at the mark-in counter. 

A colored tag imprinted with the 
words Scotch-Kleen is pinned to each 
garment. Each color designates a spe- 
cific store. These garments are proc- 
essed in the cleaning room at the end 
of a regular load. The colored tags 
have helped prevent any production 
problems regarding separation of 
clean-only from regular drycleaning 
orders, said Mr. Mall. 

After cleaning, garments are sorted 
for the various stores. This is done at 
a table set up near the cleaning room 
to eliminate transporting garments 
from one end of the plant to the other. 
Garments are folded and wrapped in 
brown kraft paper bags for delivery 
to the call offices. Finished bundles are 
stacked on shelves along with laundry 
bundles. 

Scotch-Kleen orders are ready for 
delivery one day earlier than regular 
drycleaning. Twenty-four-hour service 
is discouraged. To simplify deliveries, 
the following schedule is posted in the 
stores for counter girls: 


Scotch-Kleen 
Promised 


Scotch-Kleen 
Brought-In 


Monday 
Tuesday 
Wednesday 
Thursday 
Friday 
Saturday 


4:30 Wednesday 
4:30 Thursday 
4:30 Friday 
noon Saturday 
4:30 Monday 
4:30 Tuesday 


by HARRY YEATES 


Since Scotch-Kleen was introduced 
six months ago, the plant has been 
processing about 60 bundles per 
month at an average weight of 11 
pounds each. 

So far Mr. Mall has spent about 
$1,000 to advertise the new cleaning 
service. To kick off the program, 4 col- 
umn by 12-inch ads were run in the 
local newspapers once a week for a 
month. 

Counter cards and window banners 
announcing the service were prepared 
for each store. Posters were displayed 
on the side of the route trucks. 

Since then the ad has been distrib- 
uted as a direct-mail piece in neigh- 
borhoods surrounding the call offices. 
It has also been used as bundle stuffers. 

Does the plantowner have any fu- 
ture plans for promoting the new dry- 
cleaning service? According to Mr. 
Mall, he wants to set a scale on the 
counter in each call office against a 
display of plaid fabrics. He also hopes 
to dress counter girls in Scotch kilts 
and tams during a proposed promotion. 

Records show that Scotch-Kleen 
service has attracted new customers 
who have never used the plant facili- 
ties before. And—equally important— 
people are sending garments that have 
never been processed other than in a 
home-type washer. 

Working together to promote this 
new cleaning service on a citywide 
basis should be the goal of drycleaners 
everywhere, says Ed Mall. A unified 
effort is one way to let customers know 
that the professional drycleaner can 
offer all kinds of consumer service. 
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WASHEX |for LAUNDRY 


CUTS WASHROOM COSTS 50% 


A MACHINE FOR EVERY OPERATION 


MODEL 2LA 
265 |b. capacity, 2 pockets. 


MODEL 3LA 


375-400 |b. capacity, 
2 and 4 pockets. 


MODEL 5LA 


600 Ib. capacity, 
4 and 6 pockets. 


Eliminates tedious transfer of heavy, wet work from 
washer to extractor. 


Doubles, even triples output per operator hour—1200 
pounds per operator hour easily accomplished. 


40% saving in washroom floor space. 
/ g 


Shorter wash formulas — no loss in quality. 


e 20% saving in wash water and corresponding water 


heating cost. 
High extraction efficiency. 


Pullman partition, side loading cylinders with large 
doors — easiest loading and unloading. 


No more sloppy washrooms — floors stay dry and neat. 


SEND FOR MORE INFORMATION 


To obtain informative, helpful brochures, 
simply attach this ad to your letterhead. 


Circle No. 52 on Post Card 








fibers 
AND fabrics 


FOREIGN CAR-COAT LININGS POSE PROBLEM 


An influx of poplin car coats and golf jacket-type ap- 
parel from Hong Kong sources is plaguing drycleaners 
throughout the United States, according to the National 
Institute of Drycleaning. The shell fabric in these garments 
is coated with rubber which, in drycleaning, pulls away 
from the fabric in blisters, or in loose, torn sheets of rub- 
ber film. 

NID states there is a possibility that damage does not 
occur immediately in plants using Stoddard solvent or 
white spirits. But in perchlorethylene systems, at least 
some damage is noted in the first cleaning. Some of the 
labels which have been seen include: Snow Drift, Mallo, 
Comfort, Jingle Bells, Elson’s, Strength, and James Lee & 
Co. 


TRICOT INDUSTRY FORMS INSTITUTE 


The nation’s tricot industry, which supplies most of the 
fabrics used by the billion-dollar “intimate apparel” mar- 
ket, has embarked on a wide promotion program with the 
formation of the Tricot Institute of America, Inc. 

Last year, for the first time, the tricot industry passed 
the 500 million-yard production level and mills shipped an 
estimated $200 million worth of tricot fabric, most of it 
made in synthetic filament yarn. Principal users are lingerie 
and loungewear manufacturers, and producers of gloves, 
blouses, outerwear for ladies, as well as men’s shirt, un- 
derwear and outerwear makers. 


CONTINUING RESEARCH PACING WASH-WEAR 


Present sales and future potential of wash-and-wear 
fabrics are considered so good that research efforts are 
being intensified to improve these products. 

Because of its interest in expanding the market for 
cotton textiles, the U. S. Department of Agriculture’s 
Southern Regional Research Laboratory in New Orleans, 
La., has appointed a wash-wear task group to coordinate 
and advise on all wash-wear research at its laboratory. 

According to Dr. J. David Reid, head of the task group, 
wrinkle-resistant cotton has been doing quite well, but 
there is still a long way to go before an ideal wash-and- 
wear fabric can be developed. Two big needs, he says, are 
to develop better fabric constructions and improve gar- 
ment design. Tradition binds fabric construction to set 
patterns, even though looser weaves, for instance, are 


known to take chemical treatment for wash-wear better 
than the tight broadcloths now made. 

Even so, the market for wrinkle-resistant cottons has 
risen fast. From a lowly beginning (600,000 yards in 
1955), cotton textiles which were treated for wrinkle-re- 
sistance or wash-wear properties increased to 1.1 billion 
yards by 1957. In 1958, they jumped to 1.5 billion yards, 
or about half of all the cotton used for apparel. 

The National Cotton Council estimates that 800,000 
bales of cotton which otherwise would have been com- 
mitted to the stockpile were used in 1958 for wash-wear 
fabrics. When the remaining handicaps are overcome, 
some observers feel that resin finishes may account for 85 
to 90 percent of all broadwoven goods finished for apparel 
and household use. 


* * * 


In another report on wash-and-wear, Dr. Richard Steele 
of Rohm & Haas’s textile research laboratory told the Tex- 
tile Research Institute that adequate wash-wear fabric is 
not based on the behavior of dry-crease recovery character- 
istics alone. He pointed out that wash-wear behavior is 
based on dry-crease recovery, wet-crease recovery, fiber 
structure, and the drying process used in the wash-wear 
evaluation. 

The drying process affects the behavior of wash-wear in 
respect to the type of drying to be used, he said. For drip 
or hang drying improved wet-crease recovery would be 
most advantageous. On the other hand, for tumble drying 
both wet- and dry-crease recovery must be improved. 

Dr. Steele stressed the point that fiber modification can 
affect property relationships after resin treatments and 
that very little research on problems in this area seems to 
have been carried out. This is due to the fact that the two 
logical groups to be involved are at cross-purposes. The 
fiber producers, who have the skill to prepare fibers of 
modified structure, are chiefly interested in a fiber which 
will not require resin treatment. But the chemical suppliers 
of resin finishes generally do not have the facilities and 
know-how to produce modified fibers for experimental 
work along these lines. 


* * * 


Lowell Technological Institute Research Foundation 
workers will tackle the problem of improved crease-resist- 
ance and other wash-and-wear properties of cotton fabrics 
under a contract with the U. S. Department of Agriculture. 
They will try to improve existing methods of finishes of 
this type by developing methods and materials that have 
less effect on fabric strength and even better after-launder- 
ing appearance. 


WASH-AND-WEAR SURVEY TEST SHIRTS 

Consumers Union has tested 18 men’s wash-and-wear 
cotton shirts and, while three models were found to be 
significantly superior, none was considered satisfactory for 


average use without some ironing. “For home laundering,” 
says the Union, “any of the shirts tested by CU (and doubt- 


less many locally sold brands) will be easier to iron than 
any ordinary cotton-broadcloth shirt. But, most men will 
not want to wear even the best of them without some 


ironing.” 
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Want to grow a 
MONEY TREE? 
Just start using 

LUNAR 


If smoother, trouble-free production means 
more profit for you, then using Lumar is 
just like having your own money tree. 
Penny by ny your production savings 
will grow. Will you let Lumar do any or 
all of these time-saving, trouble-saving 
things for you? 


<4 Make fabrics easy to pull, thus speeding 
up unloading of wash wheels. 


<4 Cut extraction time from 15 to 25 per cent. 


<4 Permit faster shake-out, faster “lays” on 
presses. 


<4 Prevent rolling on flat work ironer. 
< Help tumble work dry faster. 


<4 Eliminate static and minimize lint. 


These are just some of the benefits you 
can enjoy if you use Lumar, the original 
powdered fabric softener. Moreover, Lumar 
is inexpensive (1% oz. 100 lbs. dry 
weight of clothes) and ‘clean and easy to 
use (simply add Ba to the sour or starch 
cycle). 
Thousands of laundries use Lumar faith- 


MAY, 1960 


fully—wouldn’t operate without it. So 
certain is our belief in it that we offer this 


GUARANTEE 

If Lumar doesn’t do what we say it will do, 
return the unused portion to your laundry 
supply distributor and receive a refund for 
the full drum. 


* * * 


We also make Marlynbrite which whitens 
whites and brightens colors—beautifully! 


MARLYN CHEMICAL CO., INC. 


LAKEVIEW OHIO 





Team of specialists launches 


nationwide tour to bring 
laundrymen practical information 
on industry campaign through .. . 


Public 


A “FLYING SQUAD” of specialists 
in the public relations and promotion 
field is starting a nationwide tour to 
give jaundry operations practical, 
down-to-earth guidance and _ instruc- 
tion on putting the PR program to 
work in their plants without delay. 

The meetings, called “Public Rela- 
tions Workshops,” will be open to all 
laundrymen, whether or not members 
of the American Institute of Laun- 
dering or participants in the national 
public relations program. The first was 
scheduled for Cleveland in April, 
starting immediately upon the conclu- 
sion of the Ohio Laundryowners’ As- 
sociation convention. 

Wherever possible, all workshops 
will be scheduled to coincide with 
state and regional association conven- 
tions or major meetings, either imme- 
diately before or after, or, wherever 
possible, as part of the convention 
program. The public relations staff is 
working closely with association ofh- 
cials, 

The decision to set up the Work- 
shops was made by the AIL board of 
directors at the recent Chicago con- 
vention, The idea grew out of requests 
from a number of laundrymen for 
face-to-face discussions of public rela- 
tions and promotion problems to sup- 
plement the series of “how to” man- 
uals and booklets that have been 
issued to PR for PL participants since 
the program began two years ago. 

The workshops, which are designed 
to be completed in a day or less, 
will cover such subjects as where to 
find and how to train a home coun- 
selor and what her duties should be: 
practical instruction on bringing the 


“new look” to a laundry’s operations 
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relations workshop programs 


through redesign of trucks, letter- 
heads, advertising, bundle inserts and 
even plants; how to prepare for and 
conduct a plant tour; local and in- 
plant public relations and publicity, 
and all other major objectives in the 
PR program. 

John Slick, chairman of the Public 


Relations Committee, emphasized that 


the workshops will be intensively 
practical and down-to-earth. 


PRACTICAL APPROACH PLANNED 

“This is not going to be anything 
theoretical,” he said. “We are going 
to cite specifically the ways of doing 
the things we suggest. For example, 
when we talk about radio and news- 
paper advertising, we not only will 
tell laundrymen how it should be pre- 
pared, but what it will cost, what is 
the best medium, the frequency to 
attain the best results for the small- 
est amount of money. 

“Wherever possible, we will bring 
in local newspaper and radio repre- 
sentatives to discuss rates and other 
practica] matters. 

“These sessions will be directed by 
people who have lived with the pro- 
gram and understand the laundry- 
man’s problems — representatives of 
the Public Relations Committee, the 
AIL staff and Gray and Rogers, the 
Philadelphia PR and 
agency which is our public relations 
counsel. 

“There will be ample time for ques- 
tions and answers after each subject 
is discussed. Our objective is that 
every laundryman who attends these 
workshops will be able to go back to 
his plant and sput the PR program 


into immediate action in his plant.” 


_advertising 


Generous use of visual and audio 
aids will be made throughout the ses- 
sions, including tape recordings and 
flip charts. 

All those who are already in the 
PR program or who sign up at the 
meeting to participate in the program 
will be given kits containing PR man- 
uals and booklets, sample press re- 
leases and radio and newspaper adver- 
tising which can easily be adapted by 


any laundryman for use by his plant, 
and other useful material. 


HOME COUNSELOR PROGRAM 


Laundrymen are urged to bring 
their sales managers and, if they 
have them, their home counselors. Ef- 
forts will be made wherever possible 
to have a practicing home counselor on 
hand to discuss this phase of the pro- 
gram. 

“We want to prove to laundrymen 
that having a home counselor and 
setting up a PR program are not the 
difficult and expensive jobs some of 
them apparently believe it to be,” Mr. 
Slick said, “We also intend to show 
that the PR program can really pay 
off for any and all laundrymen, Those 
who are in the program now are en- 
thusiastic about it and are convinced 
that it is a real asset to them.” 


Mr. Slick said that those attending 
will be asked to join the PR program 
but promised there would be no “hard 
sell.” 

“We are going to let the workshop 
program do the ‘selling’,” he said, “If 
a laundryman is not convinced after 
attending the session, then there is 
nothing that any of us can say that 


will convince him.” 





THERE'S A STORM COMING 
Are You Ready For It? 


A Jab by Poke 


One thing I learned early in this life of 
storm and strife is that you can’t stop 
the inevitable—the blistering rays of 
summer sunshine, the storms of winter, 
a tornado that’s headed your way, or 
the long arm of the tax collector. 

But you can equip your home and 
clothe your person against winter's 
storms and summer's heat, build a cellar 
against tornadoes, and get your finan- 
cial house in order for the tax man. 

Now, I see, on the political horizon a 
little black cloud that’s loaded with trouble for each and 
every one of you. An increase and a broadened applica- 
tion of the minimum wage law is just as inevitable in this 
election year, as the rising of the sun on a July morning. 

Since you and | can't stop it, what are we going to do 
about it? As I see it, there's only one thing you can do 
about it. That's to GET YOUR HOUSE IN ORDER, which 
means to be prepared to cushion the shock and absorb 
the increased labor costs it's bound to hit you with. 


Now you may say, “the Federal minimum wage doesn’t 


M. A. Pocock 


& 


Modernize for PROFIT With a SAGER 


A West Coast Laundryowner Writes: 


“Our Spreader has been in use about 12 years and has saved 
more per dollar invested than any equipment we have ever had.” 


hit me—I'm not in interstate commerce.” 

Well, maybe the new law won't change your status but 
it's gonna hit you just the same. The fellow who's classi- 
fied under interstate commerce is going to set the wage 
level and you're going to have to compete with him for 


labor and meet the pay rate. 
This is no ordinary tornado that you can duck by hid- 


ing out in your storm cellar until it blows over. It’s the 
kind of blow that’s going to put a new weight on your 
back that will crush you unless you are prepared to 
carry it. What's the answer? The answer is—"GET YOUR 
HOUSE IN ORDER.” Check your equipment, your operat- 
ing methods. Are you using 3 people where two would 
do better, with the right equipment? 

Maybe it isn’t a SAGER SPREADER you need. As I've 
told you so often, a SAGER won't pay you unless you are 
fully identifying your sheets and spreads so that you're 
running 1,200 or more per day. 

But I'll bet a turkey dinner that somewhere in your 
plant you're using some run down, out of date, or poorly 
maintained equipment that’s holding your labor costs up. 


My advice—take a look around—NOW. 


UM. rt. (Poke) Pocock 


A New England Laundryowner Writes: 
“We feel that it is the best purchase from every standpoint that 


we have ever made in over 70 years of business. 


More Sheets— * Write For Full Facts 


Fewer Operators 


With a SAGER Spreader, one girl 
does the work of two or more hand 


shakers and does it easier and 


faster. With a SAGER “B,” you 


can handle up to 3,000 sheets and 
spreads per day. Above that quan- 


tity, you probably need a SAGER 


Reduces Labor Turnover 


No more back-breaking lifting and 
nerve-wracking hand work. Your 
SAGER operators like their jobs 
and stay on them, You know what 
this means to your social security 


accounting, as well as to general 


efficiency. 
No Price Increase! 


In spite of greatly increased manu- 
facturing costs, the selling prices of 
SAGER SPREADERS have not 
been raised. The tremendous in- 


crease in SACER sales volume has 
made this possible. 
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If yours is a laundry handling 1,200 
or more sheets and spreads per day, 
you can't afford to without a 
SAGER Spreader in these times of 
high labor and tough competition. 
Write today for details and the 
names of progressive laundries all 
over the world which have reduced 
their fatwork ironing costs from 
40% to 60% with these labor sav- 
ing machines. But write us only if 
your sheet and spread production 


is 1,200 or more daily. 


View of Sager B Spreader. Handles 
1,200 to 3,000 sheets and spreads per day 


Please send us full facts about your labor-saving Sager Spreaders. 


M. A. Pocock 
1236 Central Ave., N. E. 
RAi P ti. 13, AA +, 





Firm___ 





Street 











Store. 








Whats behind the label 


Erusto 


Eructo-Ray C Extra a 


Erusto-Galts f  Eruetolin 


Cecial Eructocide frasol B 


t 
THE 


‘crews tome 


Pick your sour from Pennsalt’s famous Erusto® family tree 





Erusto-Ray® C —Combination sour-blue with brightener . . . saves time and water. 
Erusto® Extra —Fabric-safe, economical, easy to use . . . for all types of fabrics, especially for wash ’n wear. 
Erusto-Ray® —Contains fabric brightener . . . gives whiter whites without blue. 
Erusto Salts® Special —Highest rust-removing properties . . . excellent all-purpose sour. 
Erustocide® — Improves fabric finish. Recommended for colored work. 
Erustolin® A —Economical souring with high solubility. 


Erustolin® B—For rust removal . . . dry-to-the-wheel use . . . economical. 


Your Pennsalt service technician and your distributor salesman 
will advise you on the best Erusto sour for your needs. 
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on your sour? 


Beware of basic, unrefined chemicals masquerading as laundry 





sours} Their impurities are often the hidden cause of washroom 
troubles—rolling, blue streaking, discoloring, tendering. You can trade 
these troubles for the safety and benefits of genuine laundry sours 
—researched and developed specifically for the Jaundry industry. 


There’s a big difference between safe, custom-built 
sours and basic chemicals sold as sours. Yet, many 
laundries have been persuaded to use these ‘“‘so- 
called” sours —primarily because they’re ‘“‘cheaper” 
—unaware of the risks involved. 

Basic chemicals sometimes do cost less. But they are 
often raw, unrefined products containing impurities 
which can be both troublesome and dangerous in the 
washroom. That’s when price-buying becomes 
trouble-buying . . . and that’s the reason custom- 
built sours were developed by Pennsalt. 


What should a sour be? A quality sour is more than 
just a chemical compound . . . it is a preparation 
made solely for the laundry industry, adhering to the 
high standards of quality necessary for safe, effec- 
tive souring. 

Pennsalt pioneered the research for sours that would 
give the desired results —yet avoid injury to fabrics 
and colors. Exhaustive work —in the laboratory and 
in the laundry washroom —helped determine just 
what a good laundry sour should be . . . and helped 
build these better sours. 


Fluorides . . . starting point for modern, quality 
sours. The first big step toward the modern, quality 
laundry sour was the discovery that fluorine salts 
would neutralize alkali and remove stains . . . with- 
out injury to fabrics. But Pennsalt research showed 
that the fluorine sours were satisfactory only if they 
were free of impurities. This virtually eliminates 
commercial grade fluorides as suitable sours, since 
these usually contain considerable amounts of 
impurities. 

The hazards of commercial grade fluorides. Impur- 
ities in commercial grade fluorides sold as laundry 
sours affect souring in various ways. Some cause 
flatwork rolling; others result in staining, discolor- 
ing of dyes or blue streaking; some cause tendering 
of resin-treated fabrics; and some impurities result 


Laundry and Dry Cleaning Dept. 359 


PENNSALT CHEMICALS CORPORATION 
East: Three Penn Center, Philadelphia 2, Pa. 


West: 2700 S. Eastern Ave., Los Angeles 22, Calif. 


in build-up of metal soaps that cause loss of 
whiteness. 


Pennsolt adds purity plus . . . to make fluorine 
sours work. Continuing research at Pennsa)t made 
possible safe, effective fluoride sours by starting 
with the purest of raw materials . . . and maintaining 
purity throughout every step. Another “‘must”’ is 
controlled consistency to insure uniform results. 
These are produced by Pennsalt’s special processes 
developed solely for the manufacture of laundry 
sours. 

Pennsalt’s “Added Qualities”. Proprietary sours 
—those made specifically for the laundry industry — 
are seldom just single compounds, but usually con- 
tain other ingredients, each carefully chosen for the 
specific properties it will impart to the sour bath. 
For this purpose, Pennsalt developed a variety of 
additives such as antichlor agents, deodorants, 
leveling agents, penetrants, germicides, brighteners, 
fabric finishes, stabilizing agents, rust-removal 
agents and anti-caking agents. The additives are 
available in sours either singly or in combinations — 
depending on the requirements of your washroom 
operations. 

Industry's widest line of sours. From Pennsalt’s 
long experience and continued research has come 
the widest line of sours in the industry —the Erusto 
sours ... a sour to meet every laundering problem. 


Economy is more than low price. Although Erusto 
sours may cost a few pennies more, they’re your 
least expensive protection for your reputation. And 
even this slightly higher price is often more econom- 
ical, because Erusto sours usually go a lot further. 


When you want effective souring, safety, economy 
... don’t settle for less than the best . . . don’t settle 
for less than Erusto sours. 


Pennsalt 
Chemicals 
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uw SPEED QUEEN A203 


COMMERCIAL AUTOMATIC WASHER 


Despite Speed Queen’s nationally known, enviable reputation for “low- 
est maintenance costs in the industry” — new engineering, new refine- 
ments have been added to the 1960 Speed Queen to make it the most 
trouble-free, profit-making washer of all time. 


Add to those new features, the perfectly balanced, two-an-hour Speed 
Queen Short Cycle and you possess the unchallenged ingredients for 
PROFIT. 


Speed Queen washer parts are available in over 
140 major cities in United States and Canada. 


Commercial Dept. J 
SPEED QUEEN 


A Division of McGraw-Edison Company, 
Ripon, Wisconsin 


NAME 





For complete details 

of the new A203 

and other Speed Queen 
Commercial Laundry Equipment, 
fill out and mail 

this coupon. 


ADDRESS. 





CITY. 





ZONE 








A “Serviceman’s Dream’’. Remove two screws from 
the toe plate and the front panel raises for access to 
the entire front of the machine. 


Remove two screws and the entire top opens. Top 
and Front panel uni-hinge provides access to all parts 
without moving machine from its location. 


; 


A NEW HIGH TORQUE TIMER, accessible through 
the coin box access door, requires a simple push to 
cycle the machine completely. Cannot be blocked on 
the “IN” position. Easily removed for servicing. 


TUB is filled faster, with a new high capacity aerated 
waterfall inlet. Air Gap is above machine top. Specifi- 
cally designed to prevent back-up and splash of water. 


NEW TAMPERPROOF RIGIDITY and Strength. Two 
bolts and bracket tie sump tub, side panel, coin box 
all together. Access to bolts is only through coin box 
service door. 
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What to look for in a well-ironed shirt 


Here's what the American Institute 
of Laundering tells the public in its 
press releases to women’s page editors 
of newspapers across the country: 

As much a point of pride to a wo- 
man as her own attire is the appear- 
ance of the man in her life. And no 
man is well dressed unless he is wear- 
ing a properly ironed shirt, no matter 
how well tailored is the remainder of 
his outfit. The professional laundry- 
man has a 12-point standard for the 
finishing of men’s shirts: 

1. The collar is well formed and 
creased at the correct level. There are 
no “crow’s feet” at the tips of the col- 
lar. 

2. There are no unsightly creases 
in the button strips. 

3. Soft shirts are finished soft. 


Police file 


If you recognize these marks you may 
help Arizona police solve a murder 
which took place in that state late last 
September. Clothing which is believed 
to belong to the murderer was found 
near the scene of the crime. A pair of 
wash pants carried the above mark in 
the right rear pocket. 

Contact H. Skeet Bowman, Sheriff, 
Safford, Arizona, or your local police 
department. 


4. All buttons are intact and, if 
worn, replaced. 

5. There are no starch highlights. 

6. The pocket area is wrinkle-free. 

7. The pockets are blown out and 
are free of such matter as paper and 
tobacco. 

8. French cuffs are formed at the 
laundry. 

9. French cuffs are labeled for cus- 
tomer convenience. 

10. The gusset area is reasonably 
free of wrinkles. 

11. The shirt is folded properly for 
a minimum of fold wrinkles. 

12. There are no “rough-dry” fin- 
ished areas in the body. 

Most professional laundries finish 
shirts according to these standards or 
with slight variations, says AIL. 








Institutional 
Laundry 


Leadership 


is centered in 


NAILM 


Find out how NATIONAL 
ASSOCIATION OF INSTITU- 
TIONAL LAUNDRY MAN- 
AGERS membership can work 
for you. Clip and mail the 
coupon below. 














Mr. Duane E. Young 

NAILM Membership Chairman 
St. Mary’s Hospital 

2414 Seventh Street South 
Minneapolis 6, Minnesota 


Please send me further in- 
formation regarding mem- 
bership in the National 
Association of Institutional 


Laundry Managers. 





Institution___ 


Address rey 


City. 





Zone. State__.__ _ 








How to sell 
dust control 


HOW TO SELL IT 

Advertising is no good in promoting 
dust control service. We found that 
direct selling is the only way it can be 
sold successfully. This function is now 
handled sporadically by our own man- 
agement staff and one industrial route 
salesman. (There isn’t enough business 
to warrant having a full-time solicitor.) 

We find this procedure far better 
than relying on our regular laundry 
route salesmen because we can spend 
more time with the prospect. It usu- 
ally takes 30 to 45 minutes to explain 
the service and demonstrate the 
product. 

We call on stores, apartment houses, 
factories, etc., and talk to the janitors. 
We find they have pretty much of a 
free hand in selecting the products and 
materials they have to work with. 

We use several techniques in dem- 
onstrating our mops: 

> We clean a nice dirty spot with 
a fresh mop and then wipe it with a 
clean white handkerchief. The hand- 
kerchief will not be soiled if you don’t 
rub too hard. It takes a little practice. 

> Another way to do it is to push 
two mops, one behind the other, about 
20 feet across the floor. The lead mop 
will be dirty while the back one re- 
mains clean. 

Maintenance men seem to prefer 
string mops because the strings get 
into cracks and crevices and clean 
best in a “onceover” sweep. The string 


mops also cover about six times as 
much area as the flat cloth mops. (We 
rent both.) 

We will also leave a mop behind 
and let the prospect try it out for a 
week free of charge. Then, on the 
call back, we'll determine the number 
of mops necessary and fix the delivery 
schedule. 

When our route salesman picks up 
a new account, we pay him $2 on his 
second order. 


PRICING SCHEDULES 

We price our dust control service at 
so much every other week. The rate 
depends on the size and number of 
mops required. Our base rates are in- 
dicated elsewhere in this article. 

No deposit is required and our losses 
on string mops are very low. Incident- 
ally, we found we could manufacture 
our own handles and frames for $2.50. 
On the open market they sell for 
$4.25. 

Pickup-and-deliveries are handled 
on our industrial route. If there hap- 
pens to be a clean unused mop on 
the shelf, the man replaces it with 
a fresh mop and brings the other back 
for retreatment. This assures customer 
satisfaction since the mops will dry 
out over an extended period. 


PROCESSING PROCEDURE 


Our washman processes the mops 
as they accumulate, working them into 
his regular schedule. In the course of 


RICHARD E. HAGER 


is vice-president of Meeker 
Laundry, Marshalltown, 
Iowa, and a 25-year veteran 
in the laundry business. 

This article is based on a 
talk which Mr. Hager gave 
as a member of a panel on 
diversification at the recent 
AIL Convention in Chicago. 

His firm is diversified, 
offering drycleaning, rug 
and upholstery cleaning, 
industrial wipers, dust 
control, in addition to 
general laundry services. 


a week it may take four or five hours of 
his time. 

It took us about six months to find 
out how to treat mops in what we con- 
sidered a satisfactory manner. We also 
found that dyeing them yellow was a 
good way to let the customer see how 
much dirt was picked up. And, of 
course, it pointed out the necessity for 
recleaning the mops at frequent inter- 
vals. Here’s our washing formula for 
handling a 100-pound load of mops: 

1. High hot flush. 

2. Five inches water at 190°. Add 
6 to 7 pounds of metasilicate, 14% 
pounds of synthetic detergent. Run 
for at least 20 minutes. Flush with 
hot water till clean. 

3. Add 4 quarts of 1 percent bleach. 
Rinse down. 

4. Dye yellow—add % pound of 
sour. Cool load down and drain. Close 
dump valve and add 1% gallons of 
special dust-attracting chemical and 
2 quarts of No. 40 weight oil. Run 

Continued on page 56 
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as NERS HEAP PRAISE ON CHEVY’S HIGH-PERFORMANCE POWER 


CHEVY HUMS THROUGH CHICAGO TRAFFIC 
TO THE TUNE OF 21 MILES TO THE GALLON* workin: tor Bumper and 


Auto of Illinois, Inc., ten 1960 Chevrolet pickups battle Chicago traffic snarls day after day, delivering 
rebuilt bumpers to body and fender shops in all sections of the city. Each truck averages about 2,000 miles 
a month in this wearing stop-and-start delivery service. Harry Haller, General Manager of S & H Truck 
Leasing, who leases the trucks to the bumper firm, reports: ““We provide full maintenance on the trucks— 
gas, oil and everything else—so it pays us to know just where we stand on costs. And our records show 
that the ’60 Chevies are giving us as much as 21 miles per gallon . . . with an average of better than 17. 
Mister, these are our kind of trucks.” 


the Thriftmaster specs in detail. Talk engines, 
models, capacities, everything. Just be sure to leave 
a little time for a trial run in a ’60 Chevy. You’ve 
never in your life driven a truck like this one. You'll 


@ One look at Mr. Haller’s cost records serves to 
show why Chevrolet’s famous Thriftmaster 6 is the 
most widely used truck engine on the ‘the road today. today. 


Those carefully tabulated miles-per-gallon figures 


speak louder than words—show that this time- 
proved 235-cu.-in. power plant is helping Mr. Haller’s 
firm hang onto extra dollars each month. The 
Thriftmaster’s special brand of economical perform- 
ance is standard in all light-duty ’60 Chevrolets. 
The thing to do is drop in on your dealer and check 


see why so many Chevy truck operators are able to 
get more work done in a day. And why the trucks 
are able to go thousands of more miles before 
trade-in time. Make it soon. . . . Chevrolet Division 
of General Motors, Detroit 2, Michigan. 


*Based on daily mileage and gasoline records 
verified by accurate Hubodometer mileage readings. 


1960 CHEVROLET STURDI-BILT TRUCKS agsa 


MAY, 1960 





BASIC RATES 


Each | Min. 





Hand 
duster 10¢ 
String mops | 

18” 60¢ 2.00 2.00 


94” 2,00! 2.50 
36” 90¢ 2.00 3.25 


Handles and 
frames 6.50 


$1.00 | $ .15 

















DUST MOP PRODUCTION COSTS 
(per pound) 


Labor: 





-00667 
01000 
.02830 


Washroom 


Tumble 
Fold and package | 





Total Pro. ctive Labor | .04497 


Supplies: 





00625 
.00142 


.03820 
01500 


07365 


Washroom 
Water, sewage, softener 
Dye, oil, dust aid 


Packaging 





Total Productive Supplies 


Sales income per pound 53 


Continued from page 54 


15 minutes. Extract 3 to 4 minutes. 
Tumble till almost dry and package in 
polyethylene bags. 

We use our regular equipment to 
process mops but we use a separate 
tumbler specifically for drying the oily 
mops, 


REPLACEMENT METHOD 

With normal usage, the mops can be 
used 20 to 30 times before they need 
replacing. The girl who folds and 
packages simply throws out worn 
mops and notes it on her weekly rec- 
ord sheet. Then at week's end, man- 
agement puts new mops in stock to 
replace them. Fresh mops are also 
added when a new customer signs up 
for the service. Our replacement cost, 
excluding new accounts, amounts to 
20 percent of sales. 

It’s been our experience that a dust 
mop rental service requires an invest- 
ment of 10,3 dollars for every dollar 
in sales. 





PRODUCTION BREAK-THROUGH ... 


SRI’s new machine promises 
split-second laundering 


FLAT PIECES can now be washed, 
dried and ironed in a fraction of a 
second. 

So said Jack Bariteau of the All- 
American Research Foundation in re- 
porting the progress of the work done 
by the Stanford Research Institute 
during the recent Workshop Clinic 
sponsored by the California Laundry 
& Linen Supply Association at Fresno. 

A second prototype machine will 
be completed in May and then sub- 
jected to six months of testing at Stan- 
ford. The new continuous machine is 
said to run at 100 feet per minute, It 
washes with no tensile strength . loss 
in a few thousands of a second. And 
dries (by superheated steam explo- 
sion). It appears no flatwork ironer 


will be needed since the final polish- 
ing roll seems to be sufficient. 

The machine will be 12 to 14 feet 
long, possibly half the width of a 
sheet, since it appears that sheets may 
be fed doubled. Water and standard 
detergents, plus superheated steam, 
are currently being used in the ex- 
periments. 

The real impact of the machine is 
expected to be felt in three to five 
years. At the present time its cost is 
estimated at $50,000 but this figure 
would vary depending on the market. 

A test piece with lipstick and ball- 
point ink stains is said to have gone 
through the machine in one pass, re- 
moving the ink and leaving only a 
faint trace of pink from the lipstick. 


A stitch in the right place 
eliminates the need for FWI 


IT HAD TO HAPPEN. One of the 
biggest stumbling blocks in setting up 
a continuous towel sideline was the 
necessity for ironing towels before 
rewinding them. 

This meant flatwork ironer produc- 
tion schedules had to be adjusted to 
handle the work. And in some cases, 
plants were obliged to put in addi- 
tional equipment which required a 
capital outlay of $25,000 and more. 

Now, thanks to a simple device de- 
veloped by the Coverall Supply Com- 
pany (an American Linen Supply 
Company plant), Buffalo, New York, 
the need for flatwork processing 
equipment has been eliminated. The 
towels are fluff dried. 

The device in question enables this 
industrial laundry to run a heavy duty 


nylon thread through two sides of a 
continuous towel after it has been un- 
wound and stacked in folds. Each of 
the threads is then brought over the 
edge and tied so that the stack lies 
flat. 

The towels are washed, extracted 


and tumbled in the conventional man- 
ner but after the last operation the 
strings are cut and the towels re- 
wound. 

The old system of simply tying 
string around the stacks caused con- 
siderable creasing in tumbling which 
had to be ironed out to facilitate re- 
winding and make the towels pre- 


sentable. 


Now, any company can get into the 
cloth towel business with less than 
$2,000 worth of equipment. All you 
need is an unwinding machine, a 
threader and a rewinding machine. 

The new method is slower than the 
usual procedure, but the originators 
point out these advantages by way of 
offsetting this shortcoming: (1) Fluff- 


dried toweling has greater absorbency 


_ and thereby reduces towel consump- 


tion by about 20 percent. (2) Towel 
life is prolonged since fluff drying di- 
minishes loss of tensile strength result- 
ing from ironer and spreader friction. 
(3) Industrial salesmen have an extra 


service to sell new and old patrons. 


THE LAUNDRY JOURNAL 





Nothing 
brightens like 
Diamond;s 
new 

laundry alkali 


ORTHOBRITE. j 


Easy to Use... Eliminates Waste... Dustless .. . Noncaking 


A completely homogeneous flake of orthosilicate and complex phosphate with special brightener — 


produced by an exclusive Diamond process. Packed in 100-pound polyethylene-lined bags. « Recom- 
mended for institutional, family, diaper and linen-supply laundries. For technical bulletin, write 
Diamonp ALKALI Company, Union Commerce Building, Cleveland 14, Ohio. 


¢ Uniform composition at all times! ¢ Reduces or eliminates bluing! 


© White work is whiter — colors brighter! e Reduces bleach consumption! 
e Eliminates expensive brightener-sours! e Will not cause discoloration! 


e Ideal for all classifications! 


@> Diamond Chemicals 
® 





association activities 


AlL-Armour Collection and 
Delivery Study 


American Institute of Laundering 
has undertaken the study of the laun- 
dry industry’s collection and delivery 
methods. The work will be carried 
out by the Armour Research Founda- 
tion. 

Shown left to right in the photo are 
AIL general manager George Isaac- 
son and Armour staffmen, George 


Guthrie and Robert Race. 














Linen Execs Attend Management 
Institute 

The third Executive Management 
Institute at the Harvard Graduate 
School of Business Administration, 
Cambridge, Mass., was attended by 
62 executives of linen supply firms 
throughout the country. 

Pictured are the LSAA executive 
training committee (left to right): 
Howard Kahn, Minneapolis; Arnold 
R. Knapp, committee chairman; Carl 
H. Rohman, Lincoln, Neb., Robert D. 
Chambers, Anaheim, Calif.; and the 
only woman at the institute, Hilda M. 
Folkman, Long Island City, N. Y. 

The six-day institute, sponsored by 
the Linen Supply Association of 
America, was devoted to administra- 
tive practices, business and American 
society and problems in labor rela- 
tions. 
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Bureav of Standards Members 
Study Personnel Management 

More than 40 plant superintend- 
ents, supervisors and inspectors turned 
out for the regional conference spon- 
sored by member plants of the Bureau 
of Laundry & Dry Cleaning Stand- 
ards at the Statler-Hilton in Cleve- 
land, Ohio, March 26. 

The two most prevalent problems 
facing supervisory personnel, as 
brought out at the afternoon round 
table session, were communication 
and contro! of labor turnover. 

It was generally agreed that super- 
visors have a better chance to exer- 
cise their management functions suc- 
cessfully where they are responsible 
for a limited number of employees as 
opposed to bearing responsibility for 
all employees. Pleasant working con- 
ditions and understanding manage- 
ment were cited as factors affecting 
workers’ employment longevity. 

Earlier in the day, a quality audit 
of laundry and drycleaning bundles 
from the six participating plants was 
made before the assembled group. 
Vian Silliman, executive director, and 
Peggy Dwyier, president, of the Wash- 
ington, D. C.,-based Bureau, noted a 
definite improvement in the quality of 
work produced. The most noticeable 
improvements were made in folding 
and packaging. 

Participating in the conference 
were: Monarch Laundry, Chicago, 
Illinois; Palace-Quality, Detroit, Mich- 
igan; Champion and North Laundries, 
Pittsburgh, Pennsylvania; Davis Laun- 
dry and West End Laundry, Cleve- 
land, Ohio. 


Volunteer Poster Support 
Members of the Linen Supply As- 


sociation of America, Chicago, are 


supporting public and customer serv- 
ice causes by placing posters such as 
this on their trucks. 

A different poster is available each 
month to association members who 
place the posters on the trucks at their 
own expense. 


Friedgen Talks on Fleet Operation 

Leonard Viner, president of the 
Laundry-Dry Cleaning Association of 
the District of Columbia, is shown 
here (left) with A. E. Freidgen, A. E. 
Friedgen, Inc., consultants to fleet 
operators, and the association’s execu- 
tive vice-president Wilmer H. Balder- 
son (right). 

Mr. Friedgen told association mem- 
bers how they could obtain the most 
efficient service from the operation of 
their trucks. 


LSAA Cost Accounting Conference 

The Linen Supply Association of 
America will hold its second Cost Ac- 
counting Conference May 19 and 20 
in San Francisco’s Sheraton-Palace 
Hotel. 

Theme of the conference will be 
The Key to Profits. The program will 
explain the need for cost accounting 
and will detail steps to be taken in 
setting up a cost system in linen sup- 


ply. 


National Coin-Op Group 
Invites Memberships 

National Association of Coin Laun- 
dry Equipment Operators, Inc., has 
just announced adoption of a compre- 
hensive plan for the expansion of its 
membership. Organized in January, 
1950, by companies engaged in the 
operation of coin laundry routes [i.e. 
apartment house, military and other 
such installations], NACLEO’s Board 
of Directors has now approved a plan 
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Full information available: 
EDMAR CHEMICAL COMPANY 
3939 Valley Road, Cleveland 9, Ohio 


Jobber inquiries invited 


agic Rins 
EDMAR CHEMICAL COMPANY 


3939 Valley Road, Cleveland 9, Ohio 


Address 
City State 
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ZEIDLER 


for modern 
laundry profits 


*Stripping and Guide Device 
eliminates tapes and strings. 


*Steel Spring Cushions for 
Chest-type lroner Rolls. 


*Feed Ribbon ‘‘Sur-Drive” Kit. 
*Doffer Rolls. 


*Spring ‘‘Perma-Pad"’ for 
Drycleaning Presses and 
“Enduro” Pads for Laundry 
Presses. 


ZEIDLER 
MANUFACTURING COMPANY, INC. 


633 Concord Ave. 
MAMARONECK, N. Y. 











which will permit others in the coin- 
operated laundry field to join, accord- 
ing to Milton Schachter, chairman of 
the Membership Committee. 

The new membership plan sets up 
four classes of membership: General, 
Associate, Organization and Allied. If 
accepted for membership, the appli- 
cant will become entitled to all the 
privileges of his class. 

Operators of coin laundry stores, 
routes or combinations, having fewer 
than 1,000 pieces of equipment in 
operation, are eligible to apply as 
Associate Members; over that amount, 
they are eligible to become General 
Members. Associate Members will re- 
ceive a certificate of membership, the 
Association's newsletter and the right 
to attend meetings of Associate Mem- 
bers. They will be able to correspond 
with the executive office of the Asso- 
ciation regarding matters of impor- 
tance to them in their business. 

In order to provide local and state- 
wide coin-operated laundry associa- 
tions with experience in the field of 
taxes, licenses and legislation in var- 


ious other fields, such as the require- 
ment of attendants of coin laundry 
establishments, the classification of 
Organization Member was created. 
NACLEO will service its members in 
this category by providing them with 
full access to its files in all areas of 
common interest. In addition, NAC- 
LEO’s counsel and assistance is avail- 
able to assist the state and local asso- 
ciations in other related areas and its 
public relations programs will also be 
available. 

Distributors, manufacturers and 
dealers are eligible for membership as 
Allied Members. They must be con- 
nected directly or indirectly with the 
coin laundry field. Allied Members 
may send their representatives to 
open, general meetings. They, too, 
will be put on the Association’s mail- 
ing list for its newsletter. They also 
receive a. certificate of membership. 

National Association of Coin Laun- 
dry Equipment Operators, Inc., pro- 
vides a clearing house of information 
in all areas, including taxes, licenses, 
contracts, insurance matters and other 
areas of interest, and has a standing 
public relations committee. 

President of the Association is Mar- 
tin Slutsky of Solon Service, Inc., 
Washington, D. C., W. E. Bloomfield 
of Web Service Co., Inc., Los Angeles, 
is vice-president. Earl C. Cunning- 
ham, American Coin-Meter Corp., 
Bryan, Texas, is secretary and Milton 
Schachter of ALCO, Chicago, is 
treasurer. 

Persons interested in applying for 
membership should contact Marvin 
C. Wahl, general counsel and execu- 
tive secretary of the Association at 
712 Dupont Circle Building, Wash- 
ington, D. C. 


RANSIT SYSTEM CHARTER COACH 


California Holds Workshop Clinic 
Nearly twice the number expected 
turned out for the Workshop Clinic 
held at Fresno by the California 
Laundry & Linen Supply Assoc., 
March 26. Nearly 250 people attend- 


ed one of the functions, and 200 of 
them were in attendance at the 
Dodge Laundry for the luncheon and 
talks that were the highlights of the 
day. 

The clinic, under the guidance of 
Gareth Gillis of Fresno, was one of 
the best planned affairs ever handled 
by the association. Speakers were 
George Nelson, president of the As- 
soc.; Jim Foasberg, A.I.L. Director; 
Roger Reines, State Employment Bu- 
reau; John Borasi, Dodge Laundry; 
Eli Birer, owner of Dodge Laundry; 
Howard Vandeman of Laundry & 
Linen Safety Exchange; and Jack 
Bariteau, All-American Research 
Foundation. 

In conjunction with the Clinic, a 
big chartered bus left San Diego early 
Wednesday morning with a contin- 
gent of launderers and allied trades- 
men to stir up interest in the coming 
state convention. This bus stopped at 
Long Beach, Santa Barbara, San Jose, 
Oakland, San Francisco, and Sacra- 
mento before winding up at Fresno in 
time for the Workshop Clinic on Sat- 
urday. Besides picking up passengers 
at each stop, the launderers had 
luncheon or dinner in each city with 
a total of 170 launderers in these 
cities, and visited eight major plants. 


Winner of Spotless Treasure Hunt 


Leaning on the prize, a 1960 Simca, 
Simca area sales manager Al Mazelli 
(left), looks on as the winner, Miss 
Vivian Kramer, is congratulated by 
Harry J. Denberg, president of Spot- 
less Stores, Paterson, N. J. Other 
prizes in Spotless Stores’ Treasure 
Hunt promotion were a trip to Hawaii 
and a stereo unit. 


FIL Returns to Miami Beach 

Florida Institute of Laundering and 
Cleaning will return to the Fontaine- 
bleau Hotel, Miami Beach, for its 
1960 convention, June 24-26, 
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Now -G. A. BRAUN, INC. presents 


G00 Ib. WASHER-EXTRACTOR 
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Cyclinder 4 pockets 72” diameter 


This machine was designed and built tile tang oneal 


as a washer-extractor...nof a re- 


adaptation of conventional washers Occupies one-third space of con- 
ventional machinery. 

Cylinder designed to give the highest, whitest retention 

with the least tensile strength loss in the shortest washing, Labor reduced up to 50%. 

extracting shakeout cycle. An added feature is that with Fuel and Water up to 40%. 

2 outer doors the cylinder only requires one re-positioning 

for loading or unloading. 


Supplies up to 25%. 


Mending reduced up to 40%. 
Two men can load and unload 600 Ibs. dry weight with 
nets in 8 minutes, loose garments in 12 minutes. Dry Floors. 


Ideal water retention. 


OUR ONLY BUSINESS IS WASHER-EXTRACTORS 
cunere Most complete range of 


WASHER-EXTRACTORS 


G. A. BRA UN r INC 60 280-275 


100 375-400 
200 600-650 


461 E. Brighton Ave., Syracuse, N. Y. Nearly 1000 Installations 





Auiep trade news 


JAMES L. WELLINGER GEORGE JESSEN 


James L. Wellinger has been appointed president of The 
Forse Corporation, Anderson, Ind. He succeeds H. Don 
Forse, who was elected chairman of the board. 


George Jessen, former field technician with the home office 
of Pantex Manufacturing Corporation, Rhode Island, has 
come to the company’s New York office as a sales represen- 
tative. 

Mr. Jessen has 20 years experience in laundry and dry- 
cleaning sales, installation, service, plant layout and operator 
training. His territory includes Westchester, Putnam, Rock- 
land and Dutchess Counties in New York, and part of 
Connecticut. 


Ed Adams has been appointed to handle the Mississippi- 
Louisiana territory of the Davies-Young Soap Company, 
Dayton, Ohio. He has been associated with the laundry and 
drycleaning field for 15 years. 


Dick W. Stromenger has been appointed national sales man- 
ager in charge of laundry and textile sales for Gibraltar Fab- 
rics, Inc., New York. He has spent 30 years in this field, 
selling and developing textile products for the industry. 
When not accompanying Gibraltar’s fieldmen in their terri- 
tories, he will work from the firm’s home office. 


Raypak Company, El! Monte, Calif., has doubled its manu- 
facturing space with the acquisition of 15,000 square feet 
of space at 2231 Chico St. The new quarters include general 
offices, formerly at 2416 Chico St., which continues to house 
engineering, production, research and engineering. 


Chippewa Plastics Co., division of Rexall Drug and Chemi- 
cal Company, has opened a Chicago sales office at 5111 
Sheridan Rd., N., under the supervision of field sales man- 
ager George N. Keyser. 

This office will handle sales and service for the firm’s line 
of poly packaging film and poly bags. 


Forse Corporation, Anderson, Ind., has announced that its 
complete line of laundry and drycleaning equipment may 
now be leased for terms of from three to five years. Nation- 
wide Leasing Company, Chicago, is underwriting the 
venture. 
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ED ADAMS DICK W. STROMENGER 


McGraw-Edison Company, Elgin, Ill., has completed nego- 
tiations for the purchase of American Laundry Machinery 
Company, Cincinnati, Ohio. Terms of the purchase are 1.2 
shares of McGraw-Edison common stock for each share of 
American’s common stock. 

Max McGraw, president of McGraw-Edison, and James 
M. Garvey, president of American Laundry Machinery, have 
jointly announced that the boards of directors of both com- 
panies have approved the purchase. June 30 is the tentative 
date set for closure of the deal. 


Pantex Manufacturing Corporation has moved its Detroit 
office to 3727 Second Ave. Joseph Fitpold, manager of Pan- 
tex’s Chicago office, will also manage the Detroit office in its 
new location. 


J. Frank Adams has been appointed parts and service man- 
ager for the International Harvester Company’s truck sales 
department. Mr. Adams joined I-H in 1936, and for the 
past 10 years has served as a regional manager. 


(WASH ~ DRY] 








Nite ’n Day Launder Centers, Cincinnati, is offering a new 
television commercial film to its chain of coin-ops. The film 
becomes part of a continuous advertising program offered by 
the company to franchised store owners. This program in- 
cludes newspapers, radio, direct mail, shopping bags, laun- 
dry basket premiums and outdoor advertising. 


The Hartford Company, laundry bag and net manufacturer, 
has moved into new quarters at 1407 Park St., Hartford, 
Conn. The larger location is equipped with the latest and 
most modern equipment. Continued on page 68 
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With this outstanding AJAX HI-SPEED 
SHIRT FOLDER even an inexperienced 
operator can keep the end of your 
production line open and flowing 
smoothly by producing up to one hun- 
dred and twenty shirts per hour and 
more. Check these eight advantages 
that insure you of increased shirt pro- 
duction. 
e@ Exclusive New Follower-Arm Guides 

Cuff to Perfect Folding Position 

Uniform Fold Every Time 

Uses Any Shirt Board Or Pack 

Correct Location Of Supplies 

New Exclusive Heated Collar Form 
@ Minimum Training Time Required 
®@ Faster, Easier Operation 
e@ Simple, Rugged Construction 


AJAX 


Ufo Better! 
ule Fastel/ 


See one in operation today at 
your local AJAX distributor or 
write to AJAX Pressing Machine 
Company, Salt Lake City, Utah 
for full details and specifications. 


AJAX PRESSES N 


MANUFACTURERS OF AJAX PRESSES SINCE 1929 


SALT LAKE CITY, UTAH 








BELLEW PRINTS .. . . Continued from page 43 


EFFICIENT REPAIR STATION 

I've seen many repair stations in 
laundries, but at the Sanitary in Al- 
buquerque there is one that was the 
result of considerable thought on 
someone's part. For one thing, it is 
extremely well built and doesn’t waste 
an inch of space. 

Located close in to the shirt units, 


this station covers an area of 4 feet 
wide and not over 5% feet long. A 
platform 2 feet off the floor supports 
a work table fitted with a sewing ma- 
chine. A button-sewing machine sits 
on a little extension of the platform at 
the rear side. Along the two sides, at 
table height, are 34-inch pipes welded 
to corner posts of the same size pipe. 





TIME TESTED PERFORMANCE 


Our biggest users, including both laundries and linen supply houses, have pro- 
nounced the all-new BULLDOG DOUBLE-X the most rugged, longest lasting 
press cover in their experience ... gives double the service of other press 


cover cloths. 


DEPENDABLE QUALITY + SUPERB FINISH 


Only by weaving the fine-finished cloth, by constant quality control, were we 
able to produce this tough BULLDOG DOUBLE-X. It won't stretch or shrink; pro- 


tects your press pads and asbestos under covers; gives the clothes a finer finish. 


Special Nylon Draw Cord 


lasts the life of the cover 


BULLDOG DOUBLE-X 


is available in all types of made up covers or in roll 
form. Both types are priced to fit the mos! econom- 


ical budget. 


RED BANK 


2 




















The tops of these corner pipes are 
about 614 feet off the floor and are fit- 
ted with goosenecks to hold lengths of 
slickrails about a foot away from the 
corner posts, along both sides. 

Shirts needing repairs are hung on 
the highest rails within easy reach of 
the repair lady. As she finishes the re- 
pairs she places the shirt on the lower 


| rail. Any shirt on the lower rail is thus 
| obviously to be returned to its proper 
lot. 


To work either the sewing machine 
or the button machine, the repair lady 
has only to swing around on her swivel 
chair to be in working position. Ap- 
parently it is a most efficient repair 
station. 

Speaking of efficiency, along with 
this there is a pay phone booth lo- 
cated along the wall in the flatwork 
department. In a large plant there can 
be considerable traffic across the plant 
to use the phone in the office, and 


| any plantowner who sets himself up 
| as a judge as to what is or isn’t an 


“emergency” call is whistling in the 
dark in most cases, And the same goes 
for calling someone during working 


hours. 


Incidentally, this isn’t a home-built 


| phone booth; it’s one of those usu- 
| ally located beside a service station. 


| Any employee is free to use it during 


her spare moments, and evidently the 
employees themselves police the situa- 
tion in good order so as not to risk 


| losing this convenience through mis- 


use. 


* * * 


| Time Out: Executives spend an aver- 


age of $1,140 on three-week vacations, 
according to a survey of 1,000 corpo- 
rate officials by Chicago’s Association 
of Commerce and Industry. While one 
in 100 claims he never leaves the job, 
29 percent take a month off a year. 
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HAVE YOU HEARD the latest... 


The Grand Union supermarket chain is 
currently trying out two coin-op laun- 
dry installations at Watchung and 
Ramsey, New Jersey. If these prove 
to be successful, the company has 
about 248 other suburban store loca- 
tions to consider. 

A 
Connecticut's professional laundrymen 
are planning to organize a coin-op 
association. 

A 
Consolidated Laundries Corp. report- 
ed a 3 percent decrease in profits for 
the first quarter of 1960, The New 
York based firm recorded $373,240.77 
net profit before taxes this year, as 
compared to $387,508.59 for the same 
period in 1959. 

A 
Americans spend nine times as much 
for professional laundry service now as 
their grandparents did 50 years ago, 
according to AIL. The per capita ex- 
penditure for laundry is $9.75 a year 
today, compared with $1.14 then. 

A 
Watch what you eat. Some supermar- 
kets are now selling women’s and chil- 
dren’s underwear in containers resem- 
bling salt boxes. Pajamas packed in 
packages resembling cookie boxes are 
predicted for the future. 

A 
Police are said to have smashed a 
slug-making ring in New England 
which distributed its wares throughout 
the Eastern Seaboard States. 
ground down pennies are finding their 
way into coin-op laundries. Authorities 
are interested since mutilation of cur- 
rency is a Federal offense. 

A 
A health and recreation resort for the 
5,000 members of Laundry Workers 
Local 52 (Los Angeles, California) is 
under construction in Elsinore. The 
$500,000 project will be financed on 
a continuing basis by employer con- 
tributions of about $200,000 annu- 
ally, The employer contributions were 
made in contract negotiations in lieu 
of a wage increase. Employers put in 
$3.45 per member per month until 


1965, when changes may be made. 
, 


Now 


Adell Chemical Co. (Lestoil) was 
sold to Standard International Corp. 
Founder Jacob Barowsky says he is 
selling for tax reasons. The new own- 
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ers are to continue the TV advertising 
campaign that’s credited with boosting 
Adell’s annual sales from $90,000 to 
$24 million in six years. 
A 
An interracial student group meeting 
at Duke University proposed to force 
all laundries in Durham (North Caro- 
lina) operating on a “for white only” 
basis to offer their services to all races. 
A 
Petitions requesting a higher minimum 
wage in the laundry trade were sent 
to the Ohio State Industrial Relations 


Board by the Ohio Consumers League. 
The current minimum is 27% cents 
an hour, set in 1934. 

A 
Norman Duckworth, manager, Textile 
and Certified Launderable Seal Labo- 
ratories, who was featured in the re- 
cent Saturday Evening Post story, 
“Tales of the Laundry Sleuths,” leaves 
AIL. 

A 
Bill Loeb, Loeb’s Laundry, Memphis, 
Tennessee, chairmaned an Easter Seal 
drive which featured an oddball auc- 


| “Problem"’ Wash not Ciean? 


vi 


SOLAR 


REGULAR 
DETERGENT 


ASK ABOUT SOLAR HEAVY 
DUTY for SELF-SERVICE 


eée gives cleaner loads without re- 
washing and eliminates the clean- 
ing of the machine after washing 
heavy greasy loads. 


., PUT IN SWIFT'S 
HEAVYWEIGHT TEAM 


FLEXO 


POWDER 


Here’s a working team to turn loose 
on the really tough industrial wash- 
ing jobs — greasy coveralls, oily 
overalls—even soiled wiping rags re- 
spond to Solar-Flexo’s grime-bust- 
ing action. 

““Break’’ heavy soil and grease for 
good with Solar Regular. Flush, and 
then add Flexo Powder for good 
suds. 

Let Solar-Flexo help you turn 
problem wash into a “leader”... . 
ask your Swift man for a grease 


grappling demonstration or write for 
washing formula: Bulletin #5. 


SWIFT & COMPANY 
SOAP DEPARTMENT 
4115 Packers Ave. . Chicago 9, Illinois 


7o Sowe Gowe Beitbe 


with a complete line of soaps and detergents 
























































inter-planetary 


(listribution . . . none 
world-wide 


distribution. . . “plenty!!! 


* FOR MANUFACTURERS interested in worldwide 
markets, THE LAUNDRY JOURNAL offers distribution on 

a 12 times-a-year basis to the leaders of the laundry 

industry in practically every corner of the globe— 
North—South—East—West! Foreign Circulation is paid for 
at the rate of $6 per year . . . because the readers 

want and use their copies of Tut LAUNDRY JOURNAL. 


International leaders of the laundry industry— 
like those within our own borders—rely on THE 


LAUNDRY JOURNAL for up-to-the-minute information 
on production, processes, management and all other 
phases of technical “know-how.” Hundreds of copies 
of THe Launpry JOURNAL are mailed each month 

to subscribers in 38 foreign countries . . . a substantial 
export market, and a real bonus to your advertising 
in THE LAUNDRY JOURNAL! 


THE LAUNDRY JOURNAL 
The Reuben H. Donnelley Corporation 
Magazine Publishing Division 
466 Lexington Avenue 
New York 17, New York 





Tue LAuNpRY JOURNAL salutes its many subscribers attending the 1960 
International Exhibition of Laundry and Drycleaning in Frankfurt, West 
Germany, June 19-26. We invite them to communicate with us whenever 


they need information—whether it be about American processes or products. 
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tion in which a slot machine, a wed- 
ding and a divorce went to the highest 
bidder. Methodist ministers protested 
“the ways and means of soliciting sup- 
port to such a worthy cause.” 

A 
Hospital tests of contour sheets reveal 
these shortcomings: (1) It takes more 
effort to dress a bed, and (2) inven- 
tory requirements are greater because 
they can never be used as top sheets. 

A 
Recent survey shows home washers 
will reach sales peak in next ten years 
and then will taper off slowly. Dryer 
sales are expected to crest within the 
next 15 years. But combination washer- 
dryers sales are expected to show 
steady growth for the next 20 years. 


ry 


A newly formed management consult- | 


ing firm for the laundry-cleaning in- 
dustry guarantees $2 back for every $1 
you spend for their service. 
A 
Coming: A _ self-dialing telephone 
which can memorize 300 numbers. 
A 


AIL has three new members on the 
Board of Directors. C. E. Morgan, | 


Morgan Cleaners & Laundry, Inc., De- | 
catur, Georgia, for District 1; Irving | 


G. Garcelon, The Knox Laundry, 


Galesburg, Illinois, District 8; and | 


Paul J. Rickett, Sr., Rickett’s Inc., 
Ballston Spa, New York, District 9. All 
three nominees are unopposed for the 
final selection which takes place in 
June. 


€ 


Phillips Van Heusen Corp. is raising | 


its wholesale prices on basic white 
broadcloth shirts as of July 1st. The 


‘ ‘ ‘ ~ 
suggested retail increase is 25 cents— 


from $4.25 to $4.50. 

A 
Ever notice the large canvas bags 
used to distribute telephone books in 


metropolitan areas? Industrial launder- 
ers recognize them as business. 


A 


Employees with family incomes under | 
$2,000 lost an average of 10.3 work- | 
ing days as a result of illness or injury | 


during the 12 months ending June 30, 


1958. But only 5.9 days were lost by | 


families that had an income of $7,000 | 
or over. Additional information pro- 


vided by the Public Health Service re- 


veals that workers aged 65 and over 
lost about 11 working days; those in | 
the 45-64 age group lost &.4 days, and 


the 17-44 group lost 6.3 days. 


MAY, 1960 


Close to $4,000,000 men’s dress 
shirts were made during 1959, of 
which 75 percent were advertised or 
labeled as wash-and-wear; most of 
these resin-treated cottons. 
Among observations reported in Con- 
sumer Reports, “No model tested was 
considered satisfactory for average 
use without some ironing.” 

4 

Since their invention, more than 62 
million Americans have been killed or 
injured by automobiles. More have 
died on the highways than on our na- 
tion’s battlefields. More have been in- 
jured than in all the world’s wars 
combined. A study compiled by The 


Travelers Insurance Companies shows 


were 


THERE’S MORE TO 


that motor vehicle accidents killed 
37,600 and injured 2,870,000 on U. S. 
roads last year. Speed was responsible 
for more than 43 percent of the ve- 
hicular deaths in 1959 and nearly 39 
percent of the injuries. 
A 

To maintain the near-perfect clean- 
liness necessary for the manufacturer 
of gyroscopes which go into the U. S. 
missiles, the Kearfoot Company has 
set up a superclean area, with surgi- 
cal-room standards of cleanliness. 
Elaborate precautions taken at the 
plant in the name of cleanliness cost 
$30,000 a year to houseclean the area 
and $12,500 to launder the work 


outfits. 


BLEACHING THAN 


JUST GETTING RID OF THE STAIN! 


BE. SAFE, 2. SE 


HYCONE 


epepenehicer-hengiena 
DRY BLEACH 


1. Bleaches safely, uniformly and 
completely. 
2. Dissolves many types of stains 


which other bleaches fail to 


remove, including mildew. 


Ai 
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HYCON is phosphated to dissolve lime soap 


left in the goods from previous washes... 
lets the bleaching action get right at the 


stains. Smaller amounts of Hycon are needed 


to do the job... and do it better. 


HYCON is highly concentrated and scienti- 
fically designed to remove stains yet pre- 


serve the strength of fabrics. 


HYCON is ready to use right from the drum 


and can be effectively used in any type of 


washing machine, 


Order a supply of 


HYCON 
from your distributor today! 


Learn how you can save at least $2.26 per day 
on each washwheel, Write for this free illus- 
trated booklet, “A NEW WAY TO WASH”. 


OIVISIoONn 


THE KEEVER STARCH CO. COLUMBUS 15, OHIO 





ALLIED TRADE NEWS35 


Continued from page 62 


left: ED EDELMANN 
Center: SPENCER RICH 


Right: VAL J. PLOUFFE 


Ed Edelmann has been promoted to Western District Man- 
ager of Signal Chemical Mfg. Co., Inc., Bedford, Ohio. For 
the past two years he covered the Michigan-Ohio territory 
for Signal. In his new position, he will be in charge of sales 
and sales personnel in California, Oregon, Washington, 
Idaho, Montana, Wyoming, Arizona, New Mexico and 
Colorado. 


Spencer Rich has been appointed to the new position of di- 
rector of commercial laundry equipment sales for the Norge 
Division of Borg-Warner Corp. 

He will be responsible for the sale of Norge laundry appli- 


ances to self-service stores and other commercial installations. 


A. E. Staley Manufacturing Company has announced two 
new appointments. Earl H. Schrader has been named man- 


ager of the company’s Kansas City industrial product sales 
office. Byron L. Fast has been appointed manager of the 


process service section of A. E. Staley. 


NEW PRODUCTS —Continued from page 14 


VALVE BULLETIN 
Bulletin No. 5200-A_ de- 


GMC SUSPENSION 
General Motors has expand- 


Val J. Plouffe has joined the sales staff of Commercial Water 
Heater Company, Columbus, Ohio. His territory takes in the 


Eastern states. 


National Laundry Equipment, Division of Berger Insulation, 
Inc., Pittsburgh, Pa., has been franchised to distribute May- 
tag coin-operated commercial laundry appliances in western 
Pennsylvania and northern West Virginia. 


Utility Appliance Corp., Los Angeles, has appointed Richard 
Petersen chief engineer in charge of research and advanced 
development engineering. The company has appointed 
Jerome Pinkus to the new post of chief products engineer for 
heating and air conditioning. 


Harold A. Bendixen has been promoted to the position of 
senior vice-president of the Clinton Corn Processing Com- 
pany, a division of Standard Brands, Inc. Alfred C. Junge 
will succeed him as vice-president in charge of sales 
activities. 


Smith Kankakee, 


Til. 


brushes which apply a film of Corporation, 
oil to the chain. The system can 


be operated either manually or 


ed its independent front sus- 
pension, introduced last year 
in its 8000 Series, to include 
light, medium and heavy-duty 
models with front-end capaci- 
ties of 2,500 to 11,000 pounds. 

General Motors Corporation, 
GMC Truck & Coach Division, 
660 S. Boulevard E., Pontiac 
11, Mich. 


NEW PRESS-COVER FABRICS 


Stad-Spun F, improved all- 
nylon press covers, are form-fit- 
ting for presses requiring a non- 
slip, nonstick cover. The nylon 
fibers are felted for greater re- 
siliency. The company has also 
added to its line nylon Dacron 
fleece for expanded blades and 
wings. 

Stadham Company, 1825 N. 
20th St., Philadelphia 21, Pa. 
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scribes and illustrates the com- 
plete line of Cochrane multi- 
port relief valves for automatic 
relief of overpressure in steam, 
air and gas systems. 

Cochrane Corporation, 17th 
St., Below Allegheny Ave., 
Philadelphia 32, Pa. 


VIBRATION CHECK 


Vibra-Check is an anti-vibra- 
tional material said to eliminate 
up to 90 percent of vibration 
and noise when placed under 
machines. 

Lowell Industries, Inc., Alls- 
ton Station, Boston 34, Mass. 


CHAIN OILER 

Oil-Rite chain oiling  sys- 
tem now permits oiling of verti- 
cal chain drives. Oil is fed to 


automatically. 
Oil-Rite Corporation, 2334 
Waldo Blvd., Manitowoc, Wis. 


MESURFLO LITERATURE 

New literature on the L-P-D 
Mesurflo automatic low-pres- 
sure drop flow controls is avail- 
able. 

Automatic Controls Division, 
Hays Manufacturing Company, 
803 W. 12th St., Erie, Pa. 


RECOVERY SYSTEM 

Designed for laundry appli- 
cation where hot water is 
stored for one - temperature 
needs, the A. O. Smith Cer- 
Temp 80 Recovery System is 
said to permit 80 percent 
draw of tank capacity. 

Permaglas Division, A. O. 


THE 


CONVEYOR BOOKLET 

A new descriptive booklet 
shows the Railex line of con- 
veyors. 

Railex Corporation, 634 
Dean St., Brooklyn 38, N. Y. 


DEODORIZER LEAFLET 

A leaflet has been issued de- 
scribing DL-18 plant deodor- 
ant. 

Exclusive Sales Corp., 8981- 
15th Ave., Brooklyn 28, N. Y. 


DETREX MERCHANDISE KIT 

Owners of Detrex dryclean- 
ing units are being offered mer- 
chandising kits with streamers, 
ad copy and hand bills. 

Dept. 8MB, Detrex Chemical 
Industries, Inc., P. O. Box 501, 
Detroit 32, Mich. 
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Clear up dye-stained loads faster, easier 


with VellowGo’ 


..-the stripper you can use right in the wheel 


A whole load of wash stained by running color is a big headache. But 
YellowGo can save you a great deal of time and trouble. With YellowGo 


you don’t have to pull the load from the washer and strip it piece-by- 
piece. Instead you use YellowGo right in the wheel and strip the whole 
load all at once. And, remember, only YellowGo can be safely used in any 
monel metal, stainless steel or wood wheel — side-loading or open-end 
type. YellowGo comes in quarts, gallons and carboys . . . order some 
today from your jobber. 


FREE “How-To” Sheet No. L-1 
tells exactly how to strip dye- A. L. WILSON CHEMICAL CO. 


stained loads in the wash-wheel. KEARNY, NEW JERSEY 
Write today for your copy na ate out only business” 





ASHERS 


W EXT ORS DRY S 


For illustrated 
brochure, name of 


* 


BY COOK 
“ CONE dryer that does the job 
of TWO: DUAL TEMPERATURE 
CONTROL for both regular 
and delicate fabrics. 


-K Drop coin, slug rejector meter 
—recessed tamper-proof coin 
vault. 


| + Permanent type perforated 
steel lint cylinder lasts life- 
time of dryer, no expensive 
replacements. 


+ Stainless steel sides and 
fronts available. 





y COOK 


* 25-Ib. Washette features 21- 
minute commercial Wash- 
Deep Rinse cycle. 


K Deluxe stainless steel cabinet, 
handsome styling for in-line 


installations. 


K Tamper-proof slug-rejector, 


drop coin, accumulative type © 


meter. Separate heavy duty 
coin vault. 


Concealed operating controls. 


Built Uip to a Standard—Not Down to a Price ©, 


COOK macuinery CO., INC. 


4301 S. Fitzhugh Ave. Dallas 26, Texas Telephone HAmilton 1-2135 


nearest distributor, 
write .. 


Manufacturers of the Only Complete line of Open-end Washers 





NEWS ABOUT people 


EAST 


John D. Campbell, Jr., sales 
manager of Modern Laundry 
and Dry Cleaning Co., 54th 
and Market Sts., Philadelphia, 
Pa., was re-elected president 
of the West Philadelphia 
Chamber of Commerce. 


Anthony Bartolomei was the 
guest at a dinner dance that 
marked his retirement after 
thirty-seven years as route 
salesman for Domestic Laun- 
dry, Trenton, N. J. 


New Idea Laundry Co., 
Coatesville, Pa., has opened a 
Nutt Rd. and W. 


in Phoenixville. 


unit on 
Bridge St. 


Cedarhurst (N. Y.) Laun- 
dry, 144 Grove St., owned by 
Harry Dube, was gutted by 
fire recently. 


Adrian Martin has _pur- 
chased Laundry Center, 421 


High St., Holyoke, Mass., from 
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Laval H. Lariviere. Mr. Mar- 
tin will continue to operate 
Esquire Cleaners and Linen 
Supply, Inc., of Northampton 
and Amherst. 


Stokes Laundry, 6112 New 
Jersey Ave., Wildwood Crest, 
N. J., has expanded its serv- 
ices with the addition of linen 
rental service. The firm has 
purchased new equipment and 
remodeled the plant. 


Ace Linen Rental Services, 
Inc., 233 N. Fifth St., Read- 
ing, Pa., has been incorpo- 
rated by Harold Blumberg, 
Max M. Yaffe and Patricia M. 


Tomeo. 


Lincoln Laundry, Lincoln 
and Arctic Aves., Wildwood, 
N. J., operated for the past 
fourteen years by Mr. and 
Mrs. Brinley T. Smith, has 
been merged with the Penn- 
sylvania Linen Rental Service. 
The latter company is headed 
by Morris C. Goldberg, who 


is president of Keystone Coat 
& Apron Manufacturing 
Corp., Philadelphia, the par- 
ent company of Pennsylvania 
Linen Rental Service. The 
Wildwood firm will be formed 
into two new corporations, to 
be known as Pennsylvania 
Lincoln Laundry Service and 
Pennsylvania Lincoln Linen 
Rental Service, with Mr. 
Smith as officer and general 
manager. 


Keystone Laundries, Inc., 
Asbury Park, N. J., has been 
awarded the contract for 
laundry service by the Bur- 
lington County Board of Free- 
holders. This is the second 
year the contract was award- 
ed to the firm. 


CANADA 


Maple City Laundry and 
Dry Cleaners, Ltd., Chatham, 
Ont., recently marked its 
thirty-second anniversary and 
added new equipment. Found- 
ed by Henry Bruhlman, the 
main plant is located at 420 
Park Ave. W., with two stores 
at 87 Queen and 89 Thames, 


THE 


as well as three agencies in 
Chatham and 40 others 
throughout Kent County. 


Paul G. Tingley, operator 
of Sussex (N. B.) Steam Laun- 
dry, has announced the addi- 
tion of drycleaning services. 
The name of the business has 
been changed to Paul’s Laun- 
dry and Cleaner. 


Arrow Laundry and Dry 
Cleaners Ltd., located on St. 
Clair St., Chatham, Ont., is 
now in its twenty-sixth year of 
business. 


SOUTH 


N. B. Martin, secretary- 
treasurer of Rental Uniform 
Service of Roanoke (Va.), 
Inc., has announced start of 
construction of a _  12,000- 
square-foot industrial laundry 
plant on Old Brandy Rd., Cul- 
pepper. 


Modern Laundry and Dry 
Cleaning Co., Maysville, Ky., 
has announced plans to estab- 
lish a branch at 1000 Forest 
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Ave. Russell Roden is general 
manager and part owner of 
the concern. 


Andy Peck has completed 
construction of a new laundry 
building in Stanford, Ky. Mr. 
Peck previously operated a 
laundry in Dayton, Ohio. 


Conrad Sutton, owner and 
general manager of Mebane 
(N. C.) Laundry and Dry 
Cleaners, was chairman of the 
annual fund-raising drive of 
the Mebane chapter of the 
American Red Cross. This is 
Mr. Sutton’s fourth year as 
chairman. 


J. C. Davis, owner and op- 
erator of Luray /Va.) Home 
Laundry, has opened a coin- 
operated establishment on 
Main St. 


Claude Hunt and Emerson 
Faggart have purchased Star 
Laundry, 111 W. Bank St., 
Salisbury, N. C., from Mr. and 
Mrs. H. B. Peeler. Mr. Fag- 
gart is a graduate of the 
American Institute of Laun- 


dering and Mr. Hunt is a 
graduate of the National In- 
stitute of Dry Cleaning. 


Dick’s Laundry & Dry 
Cleaning Co., 328 E. Market 
St., Greensboro, N. C., will 
be merged with Columbia 
Laundry, located on Battle- 
ground Ave., and owned by 
E. N. Pearce. 


Oxford Laundry is sched- 
uled to be opened in a newly 
constructed addition at the St. 
George Hotel, Hamilton, Ber- 
muda. A “roof-wetting” cere- 
mony, an old Bermuda custom 
which takes place after the 
laying of the final slate, was 
attended by James Parker of 
the Board of Trade. 


Asheville (N. C.) Laundry, 
located at 12 Rankin Ave. for 
more than half a century, will 
be housed in a modern plant 
now under construction at 750 
Biltmore Ave., J. Nick Davis, 
manager, announced recently. 
The firm will be operated as 
Asheville Laundry Quick-As- 
A-Wink. 


WEST 


DeLuxe Laundry, owned 
and operated by Homer and 
Billie Smith, has been opened 
on S. Mississippi, Atoka, Okla. 


Deaville Laundry, Bethany, 
Okla., was damaged by fire 
recently. 


Mr. and Mrs. C. Smith have 
purchased a laundry in La- 
mont, Okla., and will convert 
it into a coin-operated laundry. 


Sparkle Laundry and Clean- 
ers held a grand opening re- 
cently at its new drive-in, 
8445 Reseda Blvd., North- 
ridge, Calif. Willard H. Alt- 
man and Lloyd R. Doan are 
partners in the business. 


George Cooper has been 
appointed manager of Wins- 
low (Ariz.) Laundry and Dry 
Cleaners. 


J. T. (Jim) Jones and Virgil 
Buckley have purchased the 
laundry and drycleaning es- 


tablishment at 220 Circle Dr., 
Arlington, Tex., formerly 
owned by Mr. and Mrs. W. F. 
Mills. The business will now 
be known as Crest Laundry 
and Dry Cleaners. 


Bill Taylor, operator of 
White Way Laundry and Dry 
Cleaners, 511 W. Main, Ada, 
Okla., has purchased Ada 
Steam Laundry from E. C. 
Hunter. The name of the es- 
tablishment will be changed 
to White Way Laundry and 
Dry Cleaners. 


A. A. Grimaldi, Jr., has pur- 
chased Gorrell Laundry, 301 
N. Pine, Pittsburg, Kans. The 
establishment has been oper- 
ated by Robert A. Yancey, ad- 
ministrator, since the death of 
E. V. Gorrell, former owner, 
in February. The sale included 
the laundry and the towel 
supply service. 


Bud and Toby Kalish, own- 
ers of Cascade Laundry, 249 
S. Park Ave., Tucson, Ariz., 
have announced completion 
of an addition to their main 
plant. The firm is now estab- 


keeps them smiling -and 


coming back for more! 


Your customers may not know why you turn out a better job, but 
one of the big answers is Jomac 54. On your body presses and 
collar-and-cuff machines, its long-wearing loop-pile fabric gives free 
passage to steam and hot air. That, plus its scorch resistance, 
absorbency and resilience, means an outstanding job—one to bring 


customers back time after time. 


Users report that Jomac 54 cuts downtime 75%. . . reduces press 
padding costs from 25 to 40%. There are no broken buttons, no 
crow’s-feet, no wrinkles. No wonder smart laundry operators swear 
by it! Get Jomac 54 Press Padding from your nearest laundry dis- 
tributor. Write for his name and address. Jomac, Inc., Dept. |, 


Philadelphia 38, Pa. 


24-K Press Padding and Jomac 33 also available 


ex MK 


NO BROKEN 
BUTTONS 


NO CROW'S-FEET NO WRINKLES 


OMAC 


PRESS PADDING 
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are made 
rary) specially 
for YOU! — 


FREE Get the new Enduro Catalogue list- 
ing many products specially formu- 
lated or designed to meet the particular needs 
of the laundry and dry cleaning industry .. . 
as well as outstandingly superior products for 
every-day operations. 


exclusive on C/L washers! 


NTEE 


J-YEAR GUA 


on the amazi 


EVERTITE cyli 
door lock... jusor 


many exclusive features backs 


PRO 
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JUST ONE OF THE 
MANY EXCLUSIVE 
ENDURO PRODUCTS 


door control that gives you maximum seal 
pressure when you need it—¥ 
cylinder door is closed! And — 
loosen under the heaviest pounding. 
or shuts with split-second action! 
solutely foolproof . . . and guar 


Write, wire, phone for the full €/L story today! 


KEEPS LAUNDRY AND DRY CLEANING 
PRESS HEADS SHINING CLEAN 
AND SMOOTHLY LUBRICATED 

BETTER PRODUCTION 

e End delays and press shutdowns 

IMPROVED FINISHING 

© Stops starch and grime build-up 
REDUCED COSTS 


INTRODUCTORY 
OFFER 
O5 
DEL'D. 
COSTS ONLY 


TWO CENTS 
PER PRESS 


POZA LALA ALLL ALLA LAA LL DALLA DALLA LLL LLL 


APPLICATION 


AISI A ASS A aa goat 


e Can be used on hot or cold heads 
PREVENTS STAINING OF METAL 


For more economical and efficient plant operation write today: 


AURORA MANUFACTURING CORP. 
DEPT. L, 74 WYTHE AVE. © BROOKLYN 11,N.Y. ¢ EV, 84281 & 





CLL 





CUMMINGS - LANDAU 
Laundry Machinery Co., Inc. 


305-17 TEN EYCK ST. BROOKLYN, 6, N. Y. 


TEL. HYacinth 7-1616 





lishing branches which will of- 
fer self-service laundry facili- 
ties. 


Union French Laundry held 
an open house in its new quar- 
ters at 216 Third St., Hollister, 
Calif. Mrs. Gabrielle Loustau 


is the owner. 


Marjorie Heald, new owner 
of Swan Launderette & Dry 
Cleaners, 4658 E. Speedway 
Blvd. at Swan Rd., Tucson, 
Ariz., held a four-day grand 
opening recently with free 
lollipops and balloons for the 
children. 


Frazier Laundry, 502 E. 
Broadway, Hollis, Okla., has 
been established by Bill Fraz- 
ier. 


NORTHWEST 


Mr. and Mrs. Leonard Ped- 
row held a grand opening re- 
cently at Filer (Idaho) Laun- 
dry. 


John Lamar has purchased 
the laundry at 2344 Commer- 
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cial St., S. E., Salem, Ore., 
from Dorvin and Geraldine 
Stone, who operated the es- 
tablishment for the past six 
years. 


St. Bernard Hospital and St. 
William’s Home for the Aged, 
Milbank, S. D., has added 


new equipment to its laundry. 


Mr. and Mrs. Frank Bock- 
hold have purchased Bend 
Troy Laundry & Cleaners, 
Bend, Ore., from Mr. and Mrs. 
Bert Farris. 


Chris J. Nizic has been is- 
sued a business license for op- 
eration of a laundry at 2100 
S. E. Powell Blvd., Portland, 
Ore. 


Mrs. Minerva M. Howard 
is the new owner-manager of 
Ogden Street Laundry, 5912 
S. E. Ogden, Portland, Ore. 


Wes Huber is the new own- 
er of Nu-Way Laundry, High- 
way 97, Bend, Ore. 


City Peerless Laundry and 
Dry Cleaners, Yakima, Wash., 


has been moved to its newly 
constructed building on N. 
First St., which nearly doubles 
capacity of its former opera- 
tion. The firm is owned by 
Bill Frame. 


Mrs. Pearl Selanders has 
signed a lease on quarters at 
213 N. W. Sixth Ave., Port- 
land, Ore., for establishment 
of a laundry. 


Les Carr and Don Glenz 
have opened Wash ’n Dry 
Laundry on Main St., Myrtle 
Creek, Ore. The owners have 
similar establishments at Win- 
ston, S. E. Stephens and N. E. 
Stephens in Roseburg. 


Albert T. Williams has been 
issued a business license for 
operation of a laundry at 2710 
N. E. Dekum St., Portland, 
Ore. 


Henry F. Mahan and Jo- 
seph W. Smith have purchased 
Grants Pass (Ore.) Laundry 
and Pacific Linen and Indus- 
trial Supply Co. Both compa- 
nies previously were corpora- 
tions but operated in the same 
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building. Mr. Mahan will con- 
tinue as manager. 


Mr. and Mrs. Lee Stutheit 
recently opened a new laun- 
dry at Owyhee Ave. and Third 
St., W., Homedale, Idaho. The 
firm will be known as Up to 
Date Scotch Maid. 


NORTH 
CENTRAL 


Phillip Gentile and John 
Townsley have announced 
plans to establish a laundry in 
the Kroger Store block, Dex- 
ter, Mich. 


Lester and Kenneth Holmes 
have purchased Effingham 
(Ill.) Modern Laundry, 201 S. 
Merchant St., from Albert and 
Theodore Gravenhorst. The 
new owners, who also operate 
Holmes Cleaners, will change 
the name of the firm to Holmes 
Laundry and Dry Cleaning. 


Zion (Ill.) Sheridan Laundry 
and Dry Cleaners, Inc., 1115 
27th St., has been sold to 
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Bill and Jerry Keever have 
Cleaners of Kenosha. 


Arnold Bluksa, operator of 
a laundry in Prairie du Chien, 
Wis., will also operate the 
newly constructed ABC Laun- 
dry in Angelo. The new estab- 
lishment will be primarily 
concerned with handling laun- 
dry orders from Camp McCoy 
under contract. 


Tollander’s Laundry was 
scheduled to be opened re- 
cently in Webster, Wis. 


Geraldine Peterson and 
Glenn Fellows are the propri- 
etors of a laundry opened re- 
cently in a newly remodeled 
building in West Concord, 
Minn. 


Ray Gunderson has an- 
nounced plans to establish a 
laundry in Twin Valley, Minn. 


Jon Valentine will serve as 
manager of a laundry now 
under construction in Marion, 
Iowa. 


Mr. and Mrs. Roy Anderson 
held a three-day grand open- 
ing celebration recently at 
their new laundry, 925 Mil- 
waukee Ave., South Milwau- 
kee, Wis. 


Mr. and Mrs. Harold Olson 
are the new proprietors of a 
recently established laundry 
in Baldwin, Wis. Their son 
and daughter-in-law, Steve 
and Linda, will assist them. 


Thrifty Wash Laundry, 526 
S. Prospect St., Hartville, 
Ohio, has been established by 


John and Leonard Pastore. 


Obdtuartes 


Wiu1aM P. Beattie, techni- 
cal consultant of the Laundry 
and Cleaners Allied Trades 
Association, died April 1 in 
Cincinnati, Ohio. Mr. Beattie 
is survived by his wife. 


Harry A. CraAMEr, 70, found- 
er and retired owner of Dutch 
Laundry and Dry Cleaners 
Ltd., London, Ontario, Can- 
ada, died recently. A native of 
Holland, Mr. Cramer resided 
in Ontario for the past 32 


MAY, 1960 


Bill and Jerry Keever have | 


signed a lease on the first 


floor location in the American | 


Legion Bldg., Stanton, Iowa, 
for the establishment of a 


laundry. 


Mr. and Mrs. Alvin Berg- 
man have purchased a laun- 
dry on S. State St,, Madrid, 
Iowa. 


Mr. and Mrs. Charles Lind- 
horst held a grand opening re- 
cently in their new laundry 
in New Sharon, Iowa. The 
firm will be known as Easy 
Wash. 


James Deetz and Lowell 
Serum have purchased prop- 
erty on E. Hudson St., Mon- 
dovi, Wis., for construction 


of a laundry. 


Mr. and Mrs. Harold 
Thompson have opened a 
new laundry in Westbrook, 
Minn. 


A diaper service may be 


It’s a small world | 


$ 
| 








launched in Sao Paulo, Bra- 
zil, as a result of an item | 


which appeared here. 


Louis Le Marechal of Sao | 


Sanitary Diaper Service, 
Fort Wayne, Indiana, seek- 


ing the benefit of Mr. Jones’s | 
knowledge in the operation | 


of a diaper service. 

Mr. Marechal said he had 
read about the Fort Wayne 
plant in 


service from the National 


Institute of Diaper Services. | 


Russet. DALE, Sr., owner of 
Dale Brothers Laundries, Inc., 
Springfield, Massachusetts, 
died April 8. Russell, Jr., is 
president of the Massachusetts 
Laundryowners’ Association. 


Epwarp V. Gorre.., 81, 
owner of Gorrell Laundry 
Service, Pittsburg, Kansas, 
died recently. Mr. Gorrell was 
a member of AF&AM No. 187. 


THe LAvUNDRY | 
JournaL when it received | 
an award for its washroom | 


Paulo wrote to Ralph Jones, | 


years. Surviving are his wife, | ey 
four sons and two daughters. | 


INVERSAND ZEOLITE 
WATER SOFTENERS! 


Hero's 


Over 200 sizes—one for every flow 
and capacity 


4 

a 

' 

4 

a 

Manual or automatic operation a‘ 
Single or multiple unit : 
gle or multiple units i 
Your selection of six different i 
zeolites f 
Unequalled field service : 
4 

a 

i 

| 
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' 
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Prices and terms to suit most budgets 


* Suitable for both commercial and in- 
stitutional laundries. Send for Bulletins 
giving full details—or ask to have Rep- 
resentative call without obligation. Spe- 
cialists for 50 years in the economical 
over-hauling, rebuilding, and moderniz- 
ing of all makes of water softeners. 
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“/HUNGERFORD & TERRY, INC. 
| CLAYTON, N. J. 





CHANDLER 


SEWING MACHINES — 


For Darning and Mending. 


Button Sewing 


Tailoring and Plain Sewing. 


Cuff Tacking 
Blind Stitching 


Write for Free Trial Offers! 


CHANDLER 


MACHINE COMPANY 


AYER, MASS. 


REPRESENTATIVES IN ALL PRINCIPAL CITIES 











»..1S a better place 
to live and work 
because 
you gave 
the United Way 





Budget committees in “The United Way” keep alert 
to social changes which occur through the years. 


Your dollar goes much farther when you give the 
United Way. 














Key to bigger 
family laundry sales 


“fee 


% 1-DAY SERVICE 


You've read about it. 
It's the answer to 
today’s profit squeeze. 


Get the full story from *% LOWER LABOR COST 
The Key-Tag Checking 


%* ND ERRORS 
System Co., 6509 Hough 
Ave., Cleveland 3, Ohio. RTA ree ene eee 


THE KEY-TAG 


amram f 
LOT CONTROL | SYSTEM _¢ 


Surviving are his wife and 
daughter. 


MERRILL (Pike) JAacoss, Sr., 
79, founder of Model Laun- 
dry-Cleaners, Memphis, Ten- 
nessee, died recently. Mr. Ja- 
cobs also owned and operated 
Franklin Laundry before his 
retirement. He was a charter 
member of Kiwanis, Ridge- 
way Country Club and Rex 
Club. He was an enthusiastic 
supporter of such organiza- 
tions as Community Chest and 
Goodfellows, and for twenty- 
five years gave free laundry 
service to the Crippled Chil- 
dren’s Hospital. Surviving are 


| his wife and two sons. 


Leonarp Lewis Sxaccs, 60, 
operator of a laundry in Wa- 
tonga, Oklahoma, died re- 
cently, Mr. Skaggs is survived 
by his wife, daughter, five 
stepsons and two stepdaugh- 
ters. 


RayMonp E. Watson, 59, op- 
erator of a laundry in Dobbs 
Ferry, New York, died recent- 
ly. Besides his wife, he is sur- 
vived by a daughter and son. 


ArtTHuR L. WIsEMAN, 61, re- 
tired owner of Peerless Laun- 
dry, Cambridge, Massachu- 
setts, died recently. Mr. Wise- 
man is survived by his wife 
and three sons, 


convention catenpar 


Pacific Northwest Laundry, Cleaning & Linen Supply 


Association 
Winthrop Hotel, Tacoma, Washington, May 19-21 


California Laundry and Linen Supply Association 
Hotel del Coronado, Coronado Beach, California, June 1-4 


North Carolina Association of Launderers and Cleaners 
Sir Walter Raleigh Hotel, Raleigh, North Carolina, June 8-9 


West Virginia Launderers and Dry Cleaners Association 


Daniel Boone Hotel, Charleston, West Virginia, June 17-18 


Southeastern Linen Supply Association 
Grove Park Inn, Asheville, North Carolina, June 19-22 


international Exhibit 


Frankfurt-am-Main, West Germany, June 19-26 


Midwest Cleaners & Launderers (Kansas Association of 
Cleaners and Launderers and The Associated Cleaning & 
Laundry Services of Missouri) 

Elms Hotel, Excelsior Springs, Missouri, June 23-25. With 


exhibit 


New Hampshire Laundry and Dry Cleaners Association 
Lake Tarleton Club, Pike, New Hampshire, June 24-25 


Florida Institute of Laundering and Cleaning 
Fontainebleau Hotel, Miami Beach, Florida, June 24-26 


Georgia Laundry & Cleaners Association 
Atlanta Biltmore Hotel, Atlanta, Georgia, August 12-13 


Virginia Association of Launderers and Cleaners, Inc. 
Hotel Roanoke, Roanoke, Virginia, August 21-23 


Pennsylvania Laundryowners Association 
Pocono Manor Inn, Pocono Manor, Pennsylvania, October 


20-23 


Institute of Industrial Launderers 
Roosevelt Hotel, New Orleans, Louisiana, November 6-10 





L dry and Cl 


's Allied Trades Association 


Hollywood Beach Hotel, Hollywood Beach, Florida, Novem- 


ber 16-18 


THE 


LAUNDRY JOURNAL 





classified 
department 


10¢ a word for the first insertion and 8¢ a word for each 
subsequent, consecutive insertion of the same ad. Adver- 
tisements set in capitals or bold face type 15¢ a word, first 
insertion, 10¢ a word for subsequent, consecutive insertions. 
Minimum charge—$2.00 (new or repeat). 
Help Wanted and Situations Wanted ads 5¢ a word for first 
insertion, 4¢ a word for each subsequent, consecutive 
insertion of same ad. Minimum charge $1.00 (new or repeat). 
Capitals or bold face type—double these rates. 
Ads including full payment must be in our hands by the 
first of the month. Payment must accompany all orders. 
Add cost of 5 words if answers are to come to a box number 
333 to be forwarded by us. Rates are net, not commissionable. 


Mail your box number replies to THE LAUNDRY JOURNAL, 466 Lexington Ave., New York 17, N. Y. 





LAUNDRIES AND CLEANING PLANTS FOR SALE 


For sale: In central Michigan, modern cleaning plant with shirt laun- 
dry. Gross last year $75,000. Long-term lease on building or will sell. 
For further information, ADDRESS: Box 2027, THE LAUNDRY JOURNAL. 

“2 





For sale: Leuniiry | in new vedievelenenins area in Ginsieattiied: Down pay- 
ment $5,000. Equipped to do $1,000 per week. Two outlets. ADDRESS: 
Box 2301, THE LAUNDRY JOURNAL. -2 


FOR SALE: IN NEW MEXICO, MODERN COMMERCIAL DRIVE-IN LAUN- 
DRY AND DRYCLEANING PLANT. DOING A LIMITED AMOUNT OF 
LINEN SUPPLY WORK. ALL NEW EQUIPMENT—TOP PRICES—NO 
WHOLESALE WORK—ON U. S. HIGHWAY—GOOD LEASE. GROSS 
INCOME LAST YEAR $110,000. ADDRESS: Box 2309, THE LAUNDRY 


JOURNAL. a 


Complete laundry and ‘drycleaning plant for sale in n Iowa. Sales last year 
$67,000. Good lease on building. Will sacrifice on account of other busi- 
ness interest. ADDRESS: Box 2274, THE LAUNDRY JOURNAL. -2 


SITUATIONS WANTED 


Experienced team man with know-how possessing an inner drive that 
less effective managers lack. Ability to manage, lead, train, and develop. 
Thoroughly qualified in layout, production, methods, incentives, sales, 
and quality control. Proven record of ability to handle personnel and 
cut costs. Long-range future desired. Responsible parties only. ADDRESS: 
Box 2237, THE LAUNDRY JOURNAL 5 





GENERAL “MANAGER, age 38, ‘octes chdilinenitnds Geslihen with, jatene. 
Capable of handling large volume plant. Extensive experience in all 
phases of chain store operation including personnel management, sales 
promotions, new site selection. Years of proven experience in plant pro- 
duction and route building. ADDRESS: Box 2295, THE LAUNDRY JOUR- 
NAL. 5 








MINT, the only licensed and bonded employment agency specializing in 
the placement of personnel in the LAUNDRY and DRYCLEANING indus- 
try exclusively IS now expanding its services nationally. At the head of 
this organization is Mr. A. Mintz, BS, MBA, who has been general man- 
ager, plant manager and chief industrial engineer with some of the 


largest plants in the East. THERE IS NO CHARGE TO EMPLOYERS for 


our services. If you need managers, superintendents, routemen, engi- 
neers or foremen, list your requirements with MINT PERSONNEL SPE- 


CIALISTS, 111 W. 42nd Street, New York 36, N. Y. LOngacre 3-080. 
2304-5 





Leweder 4 manager per 25 years experience in the pases and allied 
trades industry desires position. Able to assume complete responsibility 
for profitable operation and growth. Presently located at Cincinnati, Ohio. 
ADDRESS: Box 2305, THE LAUNDRY JOURNAL. 5 


GENERAL MANAGER or : SALES MANAGER—olficer i in in both national and 
state laundry organizations desires position with QUALITY PLANT. Win- 


ner of ADVERTISING and SALES PROMOTION CONTESTS, COLLEGE 
and A.I.L. GRADUATE. Twenty years experience in EVERY PHASE of 
TEXTILE MAINTENANCE. ADDRESS: Box 2308, THE LAUNDRY JOUR- 


NAL. 5 


SALESMEN WANTED 
SALESMEN—PART TIME—CITIES—OVER 300,000: If you are a hospital, 


hotel, or commercial laundry superintendent located in metropolitan 
area we have an attractive proposition which takes six hours Mga 


from home or office. ADDRESS: Box 2300, THE LAUNDRY JOURNAL. - 


REPRESENTATIVE WANTED: Experienced commission salesman wanted 
for Texas, Oklahoma, Arkansas, Kansas, Missouri on line of basic laun- 
dry and drycleaning supplies. Long established leading manufacturer. 
Replies kept confidential. ADDRESS: Box 2298, THE LAUNDRY JOUR- 
NAL. 


-14 





HELP WANTED 


MANAGER FOR INDUSTRIAL LAUNDRY. Are you aggressive—do you 
LAUNDRY/DRYCLEANING/LINEN SUPPLY general manager. Must be 
experienced in all phases of production, sales and personnel manage- 
ment. Located in the Deep South Gulf Coast area, city has a population 
of over 65,000—area population within a radius of fifty miles, over 
300,000—and is one of tastest growing sections of the nation. Climate is 
ideal. Excellent future for right man, with salary plus percentage of 
profits available should net better than $10,000 yearly, with option of 
buying into business. Give complete resume of past experience and back- 
ground, enclosing current snapshot and letters of reference from repre- 
sentative persons of the industry. ADDRESS: Box 2289, THE LAUNDRY 
JOURNAL. 7 


MANAGERIAL TALENT!! We want to make this the finest indaitetal 
laundry and linen supply operation in the U. S. We have the physical 
facilities. We have the talent, but we need more. We need general 
managers, sales managers, branch managers. However, we must have 
top-level, high quality management men—second best will not do. This 
is an unusual opportunity for the right men. If you are first-class, at any 
level, and want to join an already large, well-established, dynamic and 
progressive organization located in the east, don’t fail to write. You may 
miss a great opportunity. ADDRESS: Box 2296, THE LAUNDRY JOUR- 
NAL. 7 


WANTED: Linen supply executive—for direct assistant to executive offi- 
cer of multiplant operation. Job requires that applicant be qualified to 
assume full responsibility for every detail of operation. Might be as- 
signed to reorganize, set procedures, recruit personnel. Must have suf- 
ficient background to standardize, institute work changes and incentives. 
It would be helpful, though not essential, if applicant had training with 
one or more larger and most successful linen supply organizations in 
the country. Job would offer excellent remuneration, bonus arrangement 
and opportunity to enjoy pension and insurance plans now in force. 
Some travel is involved. ADDRESS: Box 2297, THE LAUNDRY JOURNAL. 

7 





A GOLDEN OPPORTUNITY: If } you | have the proper bcioond, we will 
train you to become a plant manager. Write or call National Industrial 


Laundries, 1100 Sherman Avenue, Elizabeth, New Jersey. 2306-7 


PARTNERSHIP WANTED 


PARTNER wanted for drycleaning and laundry plant, established 1939, 
annual volume over $400,000, 90° cash-and-carry. Must be thoroughly 
experienced, and have perfect record. Modest capital investment re- 
quired to show good faith. Lifetime opportunity! Reply to White Way, 
2ist Street and Colley Avenue, Norfolk, Virginia. 2299-9 





CONSULTANTS 


Surveys of complete plants, single departments, or individual prok- 
lame, Any type leundry—commercial, lmen supply, family, industrial, 

titutional i tives, layouts, produc- 
tion see ao oe chemical, ai HARRY COHEN, LAUN- 
DRY MANAGEMENT CONSULTANT, 745 Fifth Avenue, New York 22, 


N. Y. Tel.: ELdorado 5-1353. 1612-25 








PROFESSIONAL NOTICES 
CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 


cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $15.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 

tatistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington. 201-97 
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MISCELLANEOUS MERCHANDISE FOR SALE 


MACHINERY FOR SALE (Cont'd) 





LAUNDRY LISTS—4'4x11"—$1,50 per 1,000 in 15,000 lots, White 16 Ib. 


bond. Park Printing, 1523 Pennsylvania Avenue, Pittsburgh 33, Pa. 
2240-45 





NYLON LAUNDRY NETS 24x36” ONLY $13.50 PER DOZEN, HANKY 
NETS $3.95 PER DOZEN, 18”x30” NETS $8.95 PER DOZEN, NYLON 
FILTER BAGS FOR PROSPERITY DRYCLEANING MACHINES $29.50 PER 
SET. WRITE L. S. SUPPLY COMPANY, 211-57 18th AVENUE, BAYSIDE 
60, N. ¥. 0041-45 


EQUIPMENT FOR SALE—Why make expensive Tepairs on obsolete dump 


valves when modern, 1} valves cost so 
little? Write George W. Kriegh Leundry Machinery Co., 1786 No. Spring 
Street, Los Angeles 31, Calif. 2102-45 











SAVE IN SIXTY WITH TUFCOTE and TUFCRETE, the all. new solvent and 


waterproof plastic coating for walls and floors. D jally for 
laundry and drycleaning plants to reduce maintenance, improve appear- 
ance and provide dust-free, clean walls and floors for your plant. Write 
today for free information. Reynolds Coatings Corp., 412 Sussex St., 


Phillipsburg, N. J. 9990-45 


SUEDE AND LEATHER SERVICE 


Wholesale leather and suede cleaning, redyeing, refinishing. Hun- 
dreds of satisfied customers in every state. Open account, Try our 
exclusive DAVOTEX process. You will b 


C. O. D. CLEANING & DYEING CO., 1430 Harrison ‘St, Davenport, 
654-18 











lowa. 





SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ""FRENCH- 
TEX" process. LaFRANCE DYE HOUSE, 7606 Carnegie Ave., Cleveland 


3, Ohio. ““Member of the S, L. R. A.” 2239-15 


FROM OUT OF THE WEST, comes suede & leather work at its BEST. 
RICHARD KELLEY'S MEL-()-FLEX SUEDE & LEATHER REFINISHING 
SERVICE, 500 West Grand, Oklahoma City 2, Okla. Member N.I.D. and 
S. L. R. A. 2270-13 





REPAIRS — PARTS — SERVICE 





REPAIR PARTS FOR ASHER [RONERS; GEARS ALL SIZES. Expert service 
men, Full line of Asher ironers rebuilt by men who know how. BAEHR 


LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 1228-37 
BUSINESS SERVICE 





Suits double-breasted made single. $9.95. Tailoring of any kind whole- 


sale. Also instructions by mai). Talis, 11 Pleasant St., Worcester, Mass. 
2163-10 


MACHINERY FOR SALE 


AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 315 Ten Eyck Street, Brooklyn 6, N. Y. 

6766-4 


8-ROLL 120” AMERICAN and TROY IRONERS, REBUILT IN NEW MA- 


CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 315 
Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 











CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
‘AINLESS-STEEL 


ALL-WELDED ST. CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. C\IUMMINGS-LANDAU Laundry Machinery Co., 


305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 


MONEL METAL WASHERS. AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 36 x 48”, 0 30”, wos tet 4 x 24”, RE- 
BUILT LIKE NEW. CUMMINGS-LAND. y Co., 305 


Ten Eyck St., Brooklyn 6, N. Y. 693-4 


60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
a8 OS eee eee 
BASKETS. CUMMINGS-LANDAU y Co., 305 Ten Eyck 
St., Brooklyn 6, N, Y, 600-4 


%4 x 120” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 315 Ten ire 


St., Brooklyn 6, N. Y. 


HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPRIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 


DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry someon Co., 


305 Ten Eyck Street, Brooklyn 6, N. Y. 43-4 


AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN caw 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 


MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6 6, 


647-4 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 315 Ten Eyck Street, 


Brooklyn 6, N. Y. 6983-4 


Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., $13 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 


2-ROLL 100”, 110” and 120’ AMERICAN AND CL RETURN-FEED [RON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 


dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 


PROSPERITY POWER CIRCLE & GIRL SHIRT UNIT CONSISTING OF THE 


FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YORE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU I dry Machi 


Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9948-4 









































PROSPERITY LATEST TYPE SPORT SHIRT UNIT, complete with TUMBLER 

percocet gy eer Used less than one year. Equal to new 
in every respect. Ci ings-Landau L Y 

Brooklyn 6, N. Y. 





Eyck St., 


American and Hoffman 140F drytoming units, complete in every re 
spect. New ble saving over new-equip- 


ment price, Cummings- -Landau Sander Machinery Co., 505 Ten Eyck 
Street, Brooklyn 6, N. Y. 1536-4 


AMERICAN MASTER CASCADE, DOUBLE-END-DRIVEN, CONVERTED 
TO SILENT CHAIN DRIVE AND ‘Vv’ BELT DRIVE AT MOTOR, 44 x 96”, 
44 x 108”, 44 x 120” MONEL METAL WASHERS with 5 and 4 pockets. 


CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1726-4 
STREAMLINED 6-ROLL IRONER, WITH HAMILTON SPRING 


AMERICAN 
PADDED ROLLS AND VACUUM DEVICE, IN NEW MACHINE CONDI- 
TION, CUMMINGS-LANDAU, 315 Ten Eyck St., Brooklyn 6, N. Y. 1729-4 

















AMERICAN, TROY AND SMITH-DRUM MONEL METAL WASHERS. 


MOTOR-DRIVEN, 42 x 96” @-POCKET and 3-POCKET; 42 x 72” 2% 
POCKET. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 
1730-4 





TROY and AMERICAN LATE-TYPE 6-ROLL 120” STREAMLINED FLAT- 

WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 

LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6618-4 


6=AMERICAN SUPER-ZARMO DUCK COAT PRESSES; 4 AMERICAN 
FOLDMASTERS, EITHER FOR 7” or 8” FOLD. CUMMINGS-LANDAU, 


513 Ten Eyck St., Brooklyn 6, N. Y. 1733-4 





AMERICAN 4-ROLL 100” snd 120” STANDARD FLATWORK IRONERS. 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE, CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 
N. Y. 9318-4 


ONE—AMERICAN FULLY AUTOMATIC WASHWHEEL FORMULA CON- 
TROL MODEL esoM. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck Street, Brooklyn 6, N. Y. 1900-4 





48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 


ELECTRICAL EQUIPMENT AND NEW 3-, 6-, or 9-COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 


ery Co., 515 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN ees WITH EXPLOSION PROOF MO- 
TOR. CUMMINGS-LANDAU L dry Machinery Co., 305 Ten Eyck St., 


Brooklyn 6, N. Y. 596-4 
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1—AMERICAN CLASS 121, 5-lane Stackrite stacker. Mechanically equal 
to new. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 


St. Brooklyn 6, N. Y. 2097-4 





26”, 28”, 30”, EXTRA DEEP AMERICAN, FLETCHER, PELLERIN, TROY 
EXTRACTORS. Motor-driven. Some with NEW electrical equipment. Cop- 
per or stainless-steel baskets. READY FOR PROMPT DELIVERY. CUM- 
MINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 2108-4 
JOURNAL 


THE LAUNDRY 





MACHINERY FOR SALE (Cont'd) 





16 x 100” AMERICAN 41210 RETURN-FEED FLATWORK IRONERS. 
MOTOR-DRIVEN. PROSPERITY POWER CIRCLE AND AMERICAN SUPER 


ZARMO 51” TAPERED PRESSES. VERY REASONABLY PRICED. CUM- 
MINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 2109-4 





40” AMERICAN, TOLHURST, TROY DIRECT MOTOR-DRIVEN EXTRAC- 


TORS. CUMMINGS-LANDAU, 505 Ten Eyck Street, Brooklyn 6, N. Y. 
2110-4 





54 x 120” C/L REBUILT MONEL METAL WASHER, NEW DOUBLE END 
ROLLER CHAIN DRIVE, NEW C/L EVERTITE DOORS, DIRECT MOTOR- 
DRIVEN THRU “’V” BELT, EQUAL TO NEW IN EVERY RESPECT. CUM- 


MINGS-LANDAU, 305 Ten Eyck Street, Brooklyn 6, N. Y. 2111-4 





CABINET SLEEVERS, PROSPERITY AND AMERICAN WITH MEASURING 
DEVICE. READY POR PROMPT DELIVERY. CUMMINGS-LANDAU, 305 


Ten Eyck Street, Brooklyn 6, N. Y. 2112-4 





All metal bundle trucks, with rubber castings in A-1 condition, Size: 
63” long, 5’6” high, 16” deep. $35.00 each. ADDRESS: Box 2084, 


THE LAUNDRY JOURNAL. “4 





5 NATIONAL FANTOM FAST MARKING MACHINES AND 5 LISTING 


MACHINES. CUMMINGS-LANDAU, 505 Ten Eyck Street, Brooklyn 6, 
N. Y. 2116-4 





PANTEX, HOFFMAN MODEL X AND PROSPERITY MODEL AIR- 
OPERATED DRYCLEANING PRESSES. THOROUGHLY REBUILT. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 
6, N. Y. 2178-4 





3—42 x 84” AMERICAN CASCADE UNLOADING WASHERS, two-com- 
partment, 2-door cylinders, 220 v. 3 HP. 60 cycle electrical equipment. 
Not rebuilt but in good operating condition. CUMMINGS-LANDAU, 
305 Ten Eyck St., Brooklyn 6, N. Y. 2209-4 





GOOD OPERATING 
Brooklyn 6, N. Y. 


2221-4 


AMERICAN FORMATIC SHIRT UNIT. IN VERY 
CONDITION, CUMMINGS-LANDAU, 305 Ten Eyck St., 





20”, 26”, 28” and 30” EXTRA-DEEP AMERICAN, FLETCHER, PELLERIN, 
TROY EXTRACTORS. Motor-driven. Some with NEW electrical equip- 


—— Copper or stainless-stee) baskets. READY FOR PROMPT DELIV- 


- CUMMINGS-LANDAU, 305 Ten Eyck St., Brooklyn 6, N. Y. 2299-4 





20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. Talley 
Laundry Machinery Ce., Greensbore, N. C. 1267-4 


UNIPRESS TWO-GIRL SHIRT UNIT, rebuilt. Talley Laundry Machinery 
Co., Greensboro, N. C. 1277-4 


30 x 30 AMERICAN STAINLESS-STEEL WASHERS, excellent condition. 
Talley Laundry Machinery Ce., Greenshore, N. C. 1278-4 


rebuilt in A-1 condition. TALLEY 


1804-4 











AMERICAN IRONER, @-roll 100”, 
LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 





Five TROY 48” open-top extractors at a bargain price. TALLEY LAUN- 


DRY MACHINERY COMPANY, Greensboro, N. C. 1806-4 





PROSPERITY and AJAX air-driven utility presses. TALLEY LAUNDRY 
MACHINERY COMPANY, Greensboro, N. C. 1808-4 


toast 





40” and 48” AMERICAN al] stainless-steel open-top extracto 
shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N, C. 


1802-4 





CALL! WRITE! WIRE! “DON’T DILLY-DALLY, CALL TALLEY.”" We 
have a complete stock of late model rebuilt laundry and drycleaning 
machinery. Low terms to suit you! TALLEY LAUNDRY MACHINERY CO., 
GREENSBORO, N. C. 2032-4 





PROSPERITY CABINET SLEEVERS—late models, TALLEY LAUNDRY MA- . 
CHINERY, GREENSBORO, N. C. 2053-4 





PROSPERITY 200 AUTOMATIC OPEN-END WASHERS—Just arrived. 
TALLEY LAUNDRY MACHINERY, GREENSBORO, N. C . 2054-4 





PROSPERITY 8-ROLL x 132” IRONER—excellent shape, TALLEY LAUN- 
DRY MACHINERY, GREENSBORO, N. C. 2057-4 





PROSPERITY TWO-GIRL SHIRT UNITS, x" and guaranteed. TALLEY 
LAUNDRY MACHINERY, GREENSBORO 2058-4 





20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. TAL- 
LEY LAUNDRY MACHINERY, GREENSBORO, N. C. 2059-4 





Six-roll 120” AMERICAN and TROY rebuilt ironers. TALLEY LAUNDRY 
MA , GREENSBORO, N, C. 2063-4 





PROSPERITY 51” wearing apparel presses. Power Circle, rebuilt. TALLEY 
LAUNDRY MACHINERY, GREENSBORO, N. C. 2065-4 





56 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. TALLEY LAUNDRY 
MACHINERY, GREENSBORO, N. v. 2066-4 





HOFFMAN X MODEL gee factory rebuilt. TALLEY LAUNDRY MA- 
CHINERY, GREENSBORO, N. C. 2067-4 





40” and 48” AMERICAN ail stainless-steel open-top extractors—perfect 
shape. TALLEY LAUNDRY MACHINERY, GREENSBORO, N.C. 2066-4 





Unipress and Prosperity cabinet sleevers—late models. ADDRESS: Box 
2174, THE LAUNDRY JOURNAL, 4 





Like new ‘'Prospertro).'’ Fully automatic washwhee) controls, Govern- 
ment cost $2,675—while they last $285 each. You can't afford to let this 
bargain go. Call or write: Talley Laundry Machinery Co., Greensboro, 
N. C. 2175-4 





Just arrived! A number of 42 x 72 American and Hoffman washers in 


A-1 condition, Excellent buys! Talley Laundry Machinery Co., Greens- 
boro, N. C. 2176-4 





Air-driven New Yorker mushroom drycleaning presses. Like new. 


Cheap! Talley Laundry Machinery Co., Greensboro, N. C. 2177-4 





ASHER ironers 48 x 120, 52 x 120. Rebuilt, big stock, terms, Baehr Laun- 
dry Machi Company, 29 Cal t Street, Newark 5, N. J. 2240-4 





42 x 84 and 42 x 96 AMERICAN and HOFFMAN rebuilt washers—in ex- 
cellent shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, 
N, C. 1811-4 





PROSPERITY 51” wearing apparel presses. Power Circle, rebuilt, TAL- 
LEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1803-4 





36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 





HOFFMAN X MODEL PRESSES, factory rebuilt, Talley Laundry Machin- 
ery Co., Greensboro, N. C. 1280-4 





Two—42 x 84” ELLIS two-pocket UNLOADING WASHERS; One—42 x 54” 
AMERICAN two-pocket UNLOADING WASHER. Two—50” ELLIS Notrux 
extractor. One—PURKETT 72” hot shake-out tumbler with conveyor. 
One—AMERICAN small-piece folder. CHICAGO USED & NEW LAUN- 
DRY EQUIPMENT CO., INC., 3128 West Lake Street, Chicago 12, Mlinois. 
NEvada 8-7764. 2136-4 





One—SUPER 2-rol] 120” chest-type steam-heafed return ironer—factory 
rebuilt. One—Used &-roll 120” chest-type ironer. SUPER LAUNDRY 
MACHINERY COMPANY, 1113 West Cornelia Avenue, Chicago 15, 
Mlinois. 2137-4 





MACHINERY FOR SALE (Cont'd) 


WILLIAMS LAUNDRY MACHINERY CO.—All sizes and types of new 
and used laundry and drycleaning equipment; WASHERS, EXTRACTORS, 
TUMBLERS, FLATWORK IRONERS, etc. Items available too numerous to 
mention. Also jobbers for Milnor, Super, Heubsch, etc. Can satisfy all 
machinery needs at BARGAIN PRICES. We are in a position to furnish 
parts for all makes and models of equipment available. For further infor- 
mation CALL STillwell 64-6666 or write WILLIAMS LAUNDRY MACHIN- 
ERY CO., Inc., 37-37 9th St., Long Island City 1, N. Y. 2282-4 








WILLIAMS LAUNDRY MACHINERY CO.—Are you thinking of washer- 
extractor combinations? We handle the finest washer-extractor combina- 
tions! For further information CALL STillwell 6-6666, or write WILLIAMS 
LAUNDRY MACHINERY CO., Inc., 37-37 9th St., Long Island City 1, 
ee 2283-4 





WILLIAMS LAUNDRY MACHINERY CO.—If you are plagued with flat- 
work ironer problems, consult us as we specialize in all sizes and types 
of ironers, accessories, i.e. folders, spreaders, stackers, etc. We also 
carry a complete line of parts for the above. For further information 
CALL STillwell 6-6666 or write WILLIAMS LAUNDRY MACHINERY CoO., 
Inc., 37-37 9th St., Long Island City 1, N. Y. 2284-4 





8 and 6-roll STREAMLINE flatwork IRONERS; 42 x 84” automatic dump 
WASHERS; flatwork IRONER ACCESSORIES, i.e. folders, spreaders, 
stackers; Notrux extractors. MUST ACT IMMEDIATELY. ADDRESS: Box 
2286, THE LAUNDRY JOURNAL. -4 





FOR SALE: 2—25 lb. stainless-steel] Milnor washing machines with auto- 
matic controls. One-half year old, like new. Herbert Hosiery Co., Wash- 
ington and Noble Streets, Norristown, Pa. BRoadway 2-3660. 2293-4 


UNIPRESS two-girl shirt unit, rebuilt; 30 x 30 AMERICAN stainless-steel 
washer, excellent condition; AMERICAN ironer, 2-roll, 100”, rebuilt, 
A-1 condition; 5-TROY 48” open-top extractors at a bargain price; 
PROSPERITY and AJAX air-driven utility presses; 42 x 84 and 42 x 96 
AMERICAN and HOFFMAN rebuilt washers, excellent shape; PROS- 
PERITY 51” wearing apparel presses, Power Circle and air-driven, re- 
built; 36x30 HUEBSCH gas-fired tumblers, like new; HOFFMAN X 
Model presses, factory rebuilt; 40” x 48” AMERICAN all stainless-steel, 
open-top extractors, perfect; AMERICAN cabinet sleever with measur- 
ing device, late model; PROSPERITY 200# automatic open-end washers 
—just arrived; PROSPERITY 8-roll, 132” ironer—excellent condition; 
PROSPERITY 2-girl shirt unit, Power Circle, rebuilt and guaranteed; 
6-roll, 120” AMERICAN and TROY rebuilt ironers; 8-roll, 120” SYLON 
streamlined ironer, rebuilt. TALLEY LAUNDRY MACHINERY COMPANY, 
1156 Battleground Avenue, Greensboro, North Carolina. Phone: BRoad- 
way 4-1594. 2294-4 





FOR SALE—Steam generator, Cleaver-Brooks FC-8 design pressure 125 lb., 
to burn #5 zero cold test oil or lighter. Electric current 220 volt 3 phase 
60 cycle. Only in use 2 years, in top condition. Priced cheap at 20% of 
original cost. J. G. Peppard, 1117 W. 8th St., Kansas City, Mo. 2303-4 





8-roll American flatwork ironer, perfect condition, $6,000. ADDRESS: 
Box 2307, THE LAUNDRY JOURNAL. -4 


MACHINERY WANTED 


Complete PLANTS and GOING BUSINESSES wanted. ADDRESS: Box 
2285, THE LAUNDRY JOURNAL. -3 





60” EXTRACTOR BASKET. Wanted—Used American stainless-steel 60” 
extractor basket. Contact Federal Textile Corp., East & Water Streets, 
New Haven, Conn., with full particulars. 2302-3 





WHENEVER YOU WRITE 
USE THE 


ZONE 


NUMBER 


it’s the key to prompt 
and efficient mail service 





THE 
MARK 
RECORD 
SHEET 


is a great check against 
inaccurate marking. 
Records the marks used 
in all bundles; 

permits location of lot 
for all marks. 


Used for years by hundreds of 
laundries 


* 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


* 


PRICE per thousand ......$7.50 
5,000 or more, per thousand 6.50 


* 


SAMPLES FREE (Payment must 
accompany all orders.) 
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MR. MANUFACTURER: 


In this issue, your top 
customers and 
prospects are reading 


about 


e AUTOMATED 
ACCOUNTING 


e LINEN CONTROL 
FOR HOSPITALS 


e NUCLEAR 
LAUNDERING 


—and other key features that go 


deep into readers’ interests. 


Because LAUNDRY JOURNAL 
subscribers are alert, informed, 
able-to-buy . . . and because THE 
JOURNAL provides them with 
cover-to-cover buying stimulus 

. . your advertising always goes 


further in 


THE 
LAUNDRY 
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466 Lexington Ave. 
New York 17, N. Y. 
ORegon 9-4000 
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Hospital Laundering Consensus 


To the Editor: 

We are writing to you to protest 
the publishing and any reprints of an 
article by Edwin T. Cullen, published 
in the March issue of THe LAUNDRY 
JOURNAL. 

It is the considered opinion of our 
Association that this man has made a 
number of statements which we know 
to be untrue and in doing so has cre- 
ated a very bad image of the com- 
mercial laundry. We maintain that 
most of the facts and figures cited by 
Mr. Cullen are untrue. 

We have on numerous occasions 
closed down many hotel and hospital 
laundries and have conclusively proved 
to them that we can do the work bet- 
ter and cheaper than they themselves 
could. 

We would be very happy to discuss 
this matter in order to ascertain where 
Mr. Cullen arrived at some of these 
fantastic conclusions, especially those 
printed in red type, and we also wish 
to inform you that we are referring 
this matter to our State and National 
Association to see what can be done 
to supress this type of malicious un- 
founded remarks. 

Ben Carnot, Chairman 
Protest Committee 

San Diego County Laundry and 
Dry Cleaners Association 

San Diego, Calif. 


To the Editor: 

In a recent issue of THE LAUNDRY 
JourNaL you had an article giving the 
pros and cons of hospitals sending 
their work out to a commercial laun- 
dry against their doing it themselves. 
Please send us three copies of this 
article. 

Myer MALtTz 
Silver Spring, Md. 


To the Editor: 

I have just completed reading your 
March issue of THE Launpry Jour- 
NAL. I want to commend you for pub- 
lishing Ed Cullen’s article. It was well 
written and presented in good taste. 

Rosert J. Dosson 
Director of Laundries 
Department of Hospitals 
New York City 


ash 
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To the Editor: 

Mr. Edwin Cullen’s article on hos- 
pital linen laundry (March 1960 issue 
of THe LauNpDRY JOURNAL) was very 
interesting. I have written to mention 
a few points where I cannot agree 
with him. 

There is no reason why a hospital 
cannot contract to make a commercial 
laundry responsible for its linen’s ste- 
rility and for legitimate losses which 
occur at the laundry that is handling 
their linens. You must remember clean 
linens often weigh less than soiled 
linens which contain odds and ends 
that are discarded. As for service, a 
reliable commercial laundry which is 
located in the same city or community 
as a hospital can give as good service, 
including emergencies, as the hos- 
pital’s own laundry. It will do every- 
thing to please the hospital which is 
usually one of their largest customers. 


I feel the hospital linen service can, 
in most cases, be done better and 
more cheaply by a commercial laun- 
dry. Large commercial laundries have 
professional managers who are better 
trained for laundry operations than 
the average hospital laundry man- 
ager. They purchase supplies in larger 
quantities and therefore cheaper. They 
are more cost conscious because if 
their operations become inefficient, 
the “laws of economics” will put them 
out of business. These laws do not 
function in a hospital operated laun- 
dry because hospitals with poorly 
managed laundries do not necessarily 
close. 

Many city owned hospital laundries 
have hidden costs to the community 
which often are overlooked. They use 
city water free and pay no real estate 
taxes. If, instead, a commercial laun- 
dry were handling the linens, they 
would pay money back to the city 
treasury for these items. 

Hospitals have their heaviest loads 
at certain times of the year. That is, 
more people are in hospitals during 
certain seasons. Therefore, a hospital 
laundry has sharp seasonal fluctua- 
tions. A commercial laundry can 
counteract some of these fluctuations 
with other business. A hospital laun- 
dry often will be overstaffed during 
slack times and understaffed when 
they are busy. 





Although an outside laundry will 
have some added costs, such as de- 
livery and billing, I feel a hospital ad- 
ministrator can usually save money 
by having his linen processed by a 
commercial laundry. It is a function 
which can be properly handled out- 
side the hospital without jeopardizing 
the care and safety of the hospital 
patient. 

Finally, my training and experi- 
ence have taught me that the natural 
incentive of a private businessman 
results in a more efficient operation 
than institutional or government op- 
erated facilities. 

Harry KrapJIAN 

Bates Troy Laundry Ballard & 
Ballard Dry Cleaning 
Binghamton, N. Y. 


Employee Relations 


To the Editor: 

The Laundry Regional Institute ar- 
ticles in THe LAuNpry JOURNAL were 
very interesting, but there was not 
enough emphasis brought out about 
employees’ benefits and_ relations. 
Speaking with the authority of a laun- 
dry manager who has been in the busi- 
ness for more than 25 years, I feel 
that employees’ benefits are one of 
the most important items in any 
business. 

Regardless of the personal qualifica- 
tions of any laundry manager, he alone 
cannot turn out production. A firm, 
considerate program for the benefit 
of employees should be established in 
all plants. For example, local legisla- 
tors should be contacted to endeavor 
to cover hospital laundry personnel by 
the Unemployment Insurance Act. 
Employees should be assisted when 
possible with their personal problems. 

It is a known fact that anyone may 
hire or fire an individual, but it takes 
a good supervisor to make a good em- 
ployee out of poor material. For a su- 
pervisor to know his personnel he him- 
self must supervise from the floor from 
time to time regardless of the qualifi- 
cations of his assistants. 

I hope the mentioned subjects might 
be brought to the attention of persons 
more active in organizations. 

ALBERT B. Harris 
Morristown, N. J. 
THE 
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EXCLUSIVE FEATURES 





Compare the difference in Ellis engineering and you will know 
the difference in Ellis performance. 


Stainless Steel Full automatic operation with the Ellis central supply system Full Automatic 
Washers and brings practical automation to your washroom. Semi Automatic 
Extractors built and Manual 

for large and 


small plants Write for Details. 


Ae ELLE RIER CG 


2444 NORTH CRAWFORD AVENUE 


Pita aaa dd CHICAGO ETE oS 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., 1786 N. Spring St., Los Angeles 31, Calif. 


This is the key to new production economies. 
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FROM START TO FINISH 


a product for every washing operation 


sours 
NEUBRITE 


FeSOLV 
NEUSOL finishes, Cowles rounds out its line to give you 
NEULIN all products needed for complete laundering service. 
The result — ‘‘matched detergency,’’ your assurance 
starches that recommended Cowles products are 


torte rt compatible with each other to produce the best 


FLEXI-FINISH results in your own operation. 
LINEN FINISH 


With the introduction of eight new sours and fabric 


soap Continuing research and development, with competent 


builders field service by your Cowles Technical Man, 
ESCOLITE brings matched detergency to bear on the toughest 


ESCOLLOID* 
ESCOLIN* lo * detergi et laundering problems. And because he’s a specialist in 


eae “Sprisibzs | laundering, your CTM can provide speedy assistance. 


Call your Cowles dealer today . . . ask him about 

our new sours and starches, and place your order for 

a complete line of quality controlling laundry supplies 
synthetic for better laundering, ‘‘from start to finish!’ 





detergents 


COLESCO* 


SoG Sted* 


regenerator 
ESCOFOS* blue 
oe 4 ESCOMO BLUE* 
CR, NE & A) 


*REGISTERED 


silicates 


DRYMET* 
DRYSEQ* 


=o ll + CHEMICAL COMPANY 





7O1G Euclid Ave. + Cleveland 3, Ohio 








